
China: CRC, China Vanke (scheduled), etc. 

Japanese enterprises: Nippon Design Center, LIXIL, TOTO, 
YKK AP, Sumitomo Forestry, etc. 

Participating enterprises 

The project will survey how the Chinese public views “housing” and identify changes in people‟s thinking regarding future lifestyles, such as 

demand for high-quality housing and countermeasures against an ageing society.  It will hold a workshop with enterprises that stand at the 

center of China‟s urban planning as well as government representatives, university researchers, and architects.  It will also make 

preparations for realizing an exhibition in Beijing and build a network to support business opportunities that will likely arise from such an 

exhibition. 

Project outline 

This project will visualize future Japanese „housing modes‟ and propose „future-oriented residences for a post-

high-growth model‟.  

Moreover it will mix „living with the shoes off,‟ and „talent in architecture and design‟ as well as „high technology‟, 

and to export them as a new housing industry. 

Partner country: China 

Field: Housing 
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1. Survey of actual housing market conditions and housing attitudes in 

China (current and forecasted) 
2. Holding of a HOUSE VISION workshop with important members in 

Beijing 
3. Holding lectures in two cities (Beijing and Shanghai) 
4. Realization of a HOUSE VISION symposium 

“HOUSE VISION in China” 

Project items and description 

Main event schedule 

○ End of Sept.:  Visiting survey in Beijing 

○ Oct. to Jan.:  Visiting surveys in major cities 

○ December:  Start of the Japan-China HOUSE VISION Workshop (in Beijing) 

○ March:  Holding the House Vision Symposium in Beijing 

   



機密性２ 

Project outline 

“HOUSE VISION in China” 

<Outline of the project‟s domestic aspects> 

 
Facing the current housing architecture situation marked by short supply, Japan‟s household equipment manufacturers have a tendency to sell 

only commodities. However, if this is their only business, they are prone to falling into price competition that hinders efficient business.  

Accordingly, they must build high value-added businesses that include not only “hard” physical aspects but also “soft” aspects concerning lifestyle. 

HOUSE VISION will visualize “mature lifestyles of the future” that are emerging in Japan—by, for example, envisioning future lifestyles and 

examining the meaning of “beautiful living”—and then studying ways of exporting these lifestyles in a package form.  Accordingly, it will present 

an exhibition in which Japanese companies will present their visions of future-oriented “hard” products to encompass future lifestyles (the “soft” 

element) to domestic consumers. It will then conduct test marketing by also displaying these visions in China. Linking such domestic and 

overseas activities will do more than simply support the individual sales of components. It will also lay the groundwork for the preparation and 

dissemination of a framework in which products will be sold as “integrated lifestyles” from Japan within a high value-added environment.  
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HOUSE VISION will simultaneously seek opportunities 

to build highly efficient business models by participating 

in initial stages of project planning. This will be based on 

consideration of past successes and failures in Japan‟s 

housing policy.  It will also cultivate key persons to be 

involved in projects and create networks with core 

enterprises.  And it will position the holding of workshops, 

symposia, and exhibitions as milestones toward these 

ends. 

Target period:  

September 2011 to end of March 2012 

Workshop 
Continuously meeting 

once monthly 

   Activities in Japan 

Activities in China 

Lecture meetings in 

China 

Symposium 
Tokyo 

Start of workshop 
Continuously meeting 

every other month 

Publication of literature 
(translated Chinese version) 

Publication of 

literature  
(Japanese version) 

Symposium 
 (Beijing) 

Exhibition Tokyo 

Autumn 

Exhibition (touring 

exhibition in Beijing) 

Mumbai 

Singapore 

Shanghai 


