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30 years old. Values 
product lineup as well as 
"comfortable" and "good-
quality" materials in 
regards to outing wear. As 
for casual wear, considers 
"comfortable" and "strong" 
qualities to be important. 

Clothing

・The most common style is wearing shirts with collars followed by T-shirt
and polo shirts. 
・There is not much difference between criteria of choosing outing wear 
and casual wear.
　For both, how "comfortable" the clothes are is fundamentally important.
　　Outing wear→In addition to how "comfortable" the clothes are, 
 some of the respondents mentioned how "nice they make one seem."
　　Casual wear→ The "comfortable" quality was mentioned by the 
     majority.
・A number of respondents chose "adidas" and/or "Nike" as their 
  favorite brands in regards to both outing and casual wear. Other 
   brands also mentioned by quite a few were "Esprit," "Levi's," "62000," 
   and "Zara."  　Moreover, one of the respondents mentioned the 
  Japanese brand "Uniqlo."

Male Clothing
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Single; 22 years old. 
Favorite brands are 
"Nike" and "Levi's." 
Chooses "clothes 
that feel comfortable" 
for both casual and 
outing wear.

Married; 31 years old. 
Values comfortable 
quality, how nice the 
clothes make him 
seem, and how 
recognizable they 
are. Loves "Polo."

Married; 37 years old. 
Values "comfortable" 
casual wear and outing 
wear that "makes him 
seem nice" and "neat."

Married; 31 years old. 
Values "presentable 
(decent)"outing wear 
and casual wear that 
"feels comfortable when 
worn." Loves "Topman" 
and "Levi's."

Single; 26 years old. No 
special concept for 
outing wear. Chooses 
casual wear based on 
"comfortable" and 
"inexpensive" qualities. 
Favorite brand is 
"Giodarno."

Single; 29 years old. 
Values "comfortable" 
casual wear and 
outing wear that 
makes him "appear 
stylish."

37 years old. No favorite 
brand in particular because 
clothes are chosen based 
on how "comfortable" they 
are.

29 years old. One of the 
criteria of choosing 
clothes is how 
"comfortable" they are. 
Favorite brands are 
"Levi's" and "Nike."

29 years old. Values 
"comfortable" quality 
and "pretty 
appearance." Favorite 
outing wear brand is 
"Moon river" and 
favorite casual wear 
brand is "Yuko."

37 years old. Chooses 
stylish and comfortable 
clothes. Favorite 
brands are "Armani 
Exchange," "Guess," 
and "Levi's." Favorite 
casual wear brand is 
"adidas."

27 years old. Chooses 
"comfortable" and "trendy" 
clothes. Favorite brands 
are mainly sport brands 
and a few more.

26 years old. Favorite 
outing wear brand is 
"Zara" because of such 
features as "colors" and 
"style." For casual wear, 
loves "Mango" for its 
"comfortable and unique" 
characteristics.

Female; 30 years old. 
"I like clothes that are 
trendy and with nice 
designs." Favorite 
brand is "Nike."

24 years old. Chooses 
both outing and casual 
wear based on such 
features as "nice colors" 
and "comfortable" 
quality.

・European and American sport brands like "Nike" and "adidas" are popular among both males and females.
　Others that have also penetrated among the people are Hong Kong brands ("Giordano," "62000," "U2") and European and American fast fashion brands ("Zara," "GAP," "TOPSHOP"). 
Japanese brands were almost non-existent. 
・Additionally, many males and females seem to value how "comfortable" the clothes are as one of the criteria for choosing outing wear.

Female Clothing
・Although the trend differs slightly between females who are single and 
those who are married (with children), the number of items nevertheless is 
low and no cute factor like in Japan for casual wear is evident. 
　　
　　Single females・・・Skirts; dress-type clothes are especially worn.
　　　　　　　　　              　Not many females wear pants. 
　　Married females・・・Half wear skirts, the other half wear pants. 
Whether single or married, many females tend to choose jeans when 
wearing pants. 
・As one of the criteria of choosing clothes, how "comfortable" the clothes 
are is fundamentally important both in terms of outing and casual wear. No 
major difference is evident. 
　　Outing wear→Based on the "comfortable" quality, some of the  
respondents also mentioned the quality of "how nice they make one seem." 
　　Casual wear
→All the respondents pointed out the "comfortable" quality.
Like outing wear, an overwhelming number of respondents mentioned the 
"comfortable" quality although some also mentioned the quality of "how nice 
they make one seem."　
・For both outing and casual wear, many of the respondents chose "Nike" 
and "adidas."
　"Giordano," "Zara," GAP," and "TOPSHOP" are some of the brands that 
were also evident

*Recognition (80%) of and Interest (44%) toward 
Japanese "Kawaii" Fashion 
*Overall Fashion Consciousness 
   (females: applicability)
・Tend to pay attention to what one wears （84%）
・Spend money on clothes (80%)
・Pay careful attention to beauty issues such as skin, 
body, etc.（80%)
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（S$1≒65yen)

*Average Amount Spent on Clothing (unit: S$≒65yen)
Males

Females
S$ 65
S$ 83

(approx. 4,200yen)

(approx. 5,300yen)
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*Sorted in descending order with reference to 
females

Informational Sources (clothing)

"Store displays" are the are the main source of information for females. "Friends/acquaintances" and 
"magazines" are also frequently used. 
Males mainly use "store displays" as their main source of information followed by "magazines," 
"internet," and "TV."
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Fashion Consciousness
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80% of males and females respectively claimed that they "tend to pay attention to what they wear."When looking at the score regarding "very true," it is evident that there 
more females who think so than males.

・For both males and females, many of them spend between S$40 (approx. 2,600yen) and 69 
(approx. 4,500yen) on clothing per month.

・Purchasing clothes at department stores and specialty stores is the mainstream.

Where Clothes are 

*Sorted in descending order with 
reference to females

Amount Spent on Clothing
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Reference Fashion Magazines Sold at Independent Stores

Japanese fashion magazines are not found. 
In the center is "her world," a local fashion 
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*Average Amount Spent on Small Items/Accessories (unit: S$≒65yen)
(approx. 1,900yen)

(approx. 1,900yen)S$ 30
S$ 30Males

Females

Small Items/Accessories

・Many of the respondents mentioned "wallets" as their "favorite small items" followed by "watches." Females also mentioned "bags" and "shoes." 
　When summing up the evaluation axis (reasons why they like the items), "practical" was the reason pointed out the most. Additionally, males mentioned "strength." Although a 
minority, both males and females also mentioned "designs." 

An overwhelming number of both males and females mentioned "store displays." Females 
also mentioned "magazines" and "friends/acquaintances."

Informational Sources on Small Items/AccessoriesAmount Spent on Small Items/Accessories
The majority of both males and females spend between S$10 (approx. 650 yen) and 
S$39 (approx. 2,500 yen) per month on small items and accessories. 
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* Practical/Functional/Easy to Match with What One is Wearing * Strong/Sturdy/Can be Used Long
"Wallets"・・・Many are designer brand products.

"Watches"・・・Many are designer brand products."Others"

Ashuton bag "It is a good size 
to carry books and water" 
(single female; 24 years old)

Guess shoes "I wear it 
with different kinds of 
outing wear." (married 
female; 29 years old)

Braun Buffel wallet "It can carry a 
lot of cards and suits my needs 
very well." (Married Female; 32 

Camel active wallet "It's 
convenient and has many 
pockets" (married Male; 
32 years old)

Bonia wallet "I like the design" 
(married female; 28 years old)

Coach wallet "It has a nice design 
and is sturdy." (Single female; 24 
years old)

Pierre Cardin's "strong 
wallet" (Single M; 35 
years old)

With a citizen registration card 
slot, this Gucci wallet is made 
of a sturdy material. (Single M; 
35 years old)

Westar watch that "looks nice and is 
comfortable to wear." (married male; 39 
years old)

Casio  GーShock watch "It 
is very sturdy and is 
aesthetically attractive. It 
also goes well with almost 
all the colors." (married 
female; 30 years old)

* Nice Designs

Mont Blanc watch "Practical 
and operates without 
batteries" (single female; 27 
years old)
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Eeating Habit

Ｎ: Total = 50s

A little less than 60% of the respondents eat out 
instead of eating at home more than half of the 
week.
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Others
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Frequency of Dinners at Home

Dinner Companions

14.0 18.0

Alone With spouse All family members 
one lives with

58.0

Friends or 
colleagues

6.0

Others

4.0

0% 25% 50% 75% 100%

60% overall eat dinner with "all family members they live with."

Ｎ: Total = 50s Ｎ: Total = 50s

・The menu varies from Japanese dishes to western and Chinese. Mainly, Japanese 
dishes are Sushi and Tempura while sandwiches and spaghetti are served as western 
dishes and vegetable stir-fry and soup as Chinese dishes. 
・The number of dishes vary from one to approximately 6. 
・Many of the respondents also order takeout dishes because they are convenient. 
・In some cases, rice is eaten with a spoon.

Dinner Menu in Singapore

Eating white rice with a spoon.
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Attention to One's Diet

The top 3 are "try to eat with family or friends," "food cost," and "pay attention to nutritional balance."
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Main Person Preparing Dinners

For both males and females, many mentioned "parents" (males: little over 40%; females: 50%).

A number of respondents 
order takeout Sushi.

Typical one-plate meal - 
meat and vegetable dish 
(stir-fried and simmered).

6 side dishes.

Japanese catering menu 
written also in Japanese.

Takeout (sandwich).

*Usage Frequency of Restaurants (past 3 months) - Top 3
　・Chain Restaurants
　(No.1 SakeeSushi: 54%, No.2 Swensen's: 48%, No.3 XingWang Hong Kong: 36%)
　・Fast Food
　(No.1 McDonald's: 90%, No.2 KFC: 66%, No.3 Subway: 48%)
　・Coffee Shops
　(No.1 YaKun: 46%; No.2 Coffee beans＆Tea leaf: 32%; No.3 Starbucks: 30%)
*Food Consciousness 
・Know many restaurants that serve good food (66%)
・Use quality ingredients when cooking even though they may be slightly expensive (76%)
・Eat out frequently  (72%)
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・Most of the homes have nice custom kitchens in spacious areas. 
Wood grain pattern and white background are the popular designs.

・Many of the homes have washing machines and spaces where laundry 
can be hung from the ceiling in one corner of the respective kitchens. 
・L-shaped kitchens and open-type dining kitchens are commonly found.

Inside the Kitchen

Ｎ: Total = 50s

94.0 38.0100.0 66.0 -0

25

50

75

100

Refrigerator Rice cooker Microwave Electric pot Dishwasher

Ownership of Cooking Appliance

・All the respondents own refrigerators. Rice cooker is owned by a little over 90%, microwaves by a little less than 70%, and electric pots by 40%. 
Dishwashers are not owned by any of the respondents.

Laundry handing from the 
ceiling can be seen in the 
rear of the custom kitchen.

Spacious kitchen. The 
dining table is in the front 
and the washing machine 
can be seen in the back.

In one corner of the kitchen, a 
washing machine can be 
found as well as a laundry-
hanging device. In many 
cases, this device is hung 
from the ceiling.

Popular woodgrain pattern. Woodgrain pattern (same as photo 
on the left).

Many of the kitchens also have white 
backgrounds.
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French-door type. Type of refrigerator with 2 
drawers at the bottom.

Refrigerator

2-door type refrigerator. Fruits 
are found in the bottom drawer 
while eggs and milk are kept in 
the door pocket.

Characteristics of Electric Cooking 
Appliance Owned

・2-door and 3-door types are the mainstream. There also are French-door refrigerators and those with 
drawers.
・Regarding the contents, "fruits"(80%) are the most common items kept in the refrigerators followed by 
"milk" (approx. 70%) and "eggs" (70%), 
・The manufacturers of the refrigerators owned are "Mitsubishi" (9 respondents), "Toshiba"/"LG" (8 
respondents respectively), and "Sharp"/"Samsung" (7 respondents respectively). 
・The average purchase price is S$930 (approx. 60,400 yen) with a median of S$800 (approx. 52,000 yen). 
・A little less than 30% of the owners purchased their refrigerators within the past 3 years. 
・In many of the homes, the refrigerators are crammed with food items. 

・Although the simple type operated by knobs is the mainstream, there also are many 
multifunctional types operated by buttons.
・The majority of the microwaves owned are made by "Sharp" (13 respondents) followed by 
"Sanyo" and "National" (4 respondents respectively). 
・The average purchase price is S$268 (approx. 17,400 yen) with a median of S$200 (approx. 
13,000 yen).
・30% of the owners purchased their microwaves within the past 3 years.

Mainstream type operated by 
pressing the button; made by 
Zojirushi.

・All the cooking appliances come in many different forms from old types to new models. Quite a few of 
the respondents use made-in-Japan products.

・Although the type with a handle on the lid (similar to the model sold in Japan between 1970s 
and 80s) is mainly used, there also are many new-style rice cookers with liquid crystal panels 
as well as old fashioned ones with metal lids.
・Most of the rice cookers owned are made by "Philips" (8 respondents) followed by 
"Panasonic"/"Tiger" (6 respondents respectively), and "National" (4 respondents). 
・The average purchase price is S$110 (approx. 7,100 yen) with a median of S$100 (approx. 
6,500 yen).
・Approximately 40% of the owners purchased their rice cookers within the past 3 years. 

Rice Cooker

Type with a handle on the lid. Many of 
this type come with a design of small 
flowers on a white background. Some 
have different-colored bodies.

Rice cooker with a liquid crystal panel (left); 
rice cooker with a metal lid (right).

Microwave

Simple, mainstream type operated by knobs. The 
one on the left is made by Sharp while the one on 
the right is made by National.

Multifunctional type operated by buttons. The one on the 
left is made by Sharp while the one on the right is made 
b S

Some homes have 2 electric 
pots - button-pressing and 
kettle types.

Electric Pot

・The type that releases hot water after the button is pressed is the mainstream. The kettle type is 
also owned by many.
　"Zojirushi" (3 respondents), "Tiger," "Philips," and "Akira" (2 respondents respectively), as well as 
others.
・The average purchase price is S$135 (approx. 8,700 yen) with a median of S$80 (approx. 5,200 
yen). 
・A little less than 50% of the owners purchased their electric pots within the past 3 years.

Rare, water server-type 
electric pot made by 
Tecknogas.
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Residence

Overall Trend of Dining/Living Rooms

・There are dine-in-kitchens or rooms serving both as living and dining 
rooms in many of the homes. 

・Most of the homes have TVs and couches in the center of their living 
rooms. In many cases, living rooms are spacious.
 
・Dining tables come in various forms from simple ones to full-scale 
types.

・Some of the living rooms have ceiling fans.

・It seems that many of the homes have marble-type flooring.

・A modern and simple atmosphere is created in some of the homes. 

・In regards to the living arrangements of respondents interviewed for 
this survey, 70% of them live in "publicly-owned apartments." 
　The most popular are the "3LDK publicly-owned apartments" (approx. 
30%) followed by "privately-owned apartments/condominiums."

■"Publicly-Owned 
Apartment"
80% of the citizens live 
in this type of residence 
for middle-class families.

■"Condominium"
Many foreign residents live 
in condominiums. Guards 
usually are standing in the 
entrance area.

Reference

(*Photo taken during FGI)

Characteristic Residence in Singapore

Dine-in kitchen.

A married female's simple dining 
room utilizing the small counter.

Living room with a ceiling fan.Spacious living room that 
also allows enough space to 
hang laundry.

Room serving both as living 
and dining rooms.

Full-scale dining room. A ceiling fan can 
be seen.

*Years of residence: More than 7.2 years on average
　・Homes with maids: 18%
　・The most common numbers of rooms are 4LDK (34%) and 3LDK (32%).

N:Total=50s
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Air Conditioner

・The following are shots of the respective rooms by living arrangement.

Inside Dining/Living Rooms by Living Arrangement

Publicly-Developed
Apartment (1LDK)

Publicly-Developed 
Apartment (2LDK)

Privately-Owned 
Apartment/Condominium

Terrace-Style Single-Family Residence/Twin 
House/Condominium

・Air conditioner ownership is a little over 90% overall. 
　90% of the respondents own 2 or more. 
　Moreover, fans and ceilings fans are also used in 
many homes. 

Air Conditioning
・Air conditioners owned by the majority are made by 
"Mitsubishi" (14 respondents) followed by "Sanyo" (8 
respondents), "Daikin" (5 respondents), and "Fujitsu" 
(4 respondents). 、Those on the top of the list are all 
made by Japanese manufacturers.
・The average purchase price is S$2,162 (approx. 
140,500 yen) with a median of S$2,000 (approx. 
130,000 yen).
・A little less than 40% of the owners purchased their 
air conditioners within the past 3 years. 

Shots of living rooms with air conditioners. The photo on the left shows a fan 
placed under the air conditioner while the photo on the right shows an air 
conditioner and a ceiling fan.

Publicly-Developed
Apartment (3LDK)

Publicly-Developed
Apartment (4LDK)
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・All are simple, western-style toilets. The type with a bidet function was not found in 
any of the homes.

・A number of homes have colorful seats. 

・The most popular manufacturer is "Saniton" (3 respondents).
　*In general, many of the respondents claimed that they did not know the names of 
the manufacturers.

・In many of the homes, the bathrooms are separated by sashes or glass walls. 
　(Only one home had a shower curtain which was used together with the glass 
wall.)

・Small hot-water supply switches are attached next to the showers in many of 
the homes.

Where Water is Used (washstand, toilet, bathroom)

・In most homes, washstand, toilet, and bathroom are all located in one space. 

・1% of the respondents have bathtubs. Many people use showers.
　

Washstand

・The simple type with basin only is the mainstream followed by the washstand type. 

・Unlike Japan, most of the washstands do not have spaces beneath them where items can 
be stored.

Toilet

Bathroom

Basin with a stand (washstand). Unlike Japan, there is no space 
beneath where items can be stored.Simple, mainstream type with only a basin 

attached to the wall.

Washstand, toilet, and bathtub are all in one 
space.

Simple, western-style toilets. A number of homes have colorful seats. The photo on the right 
shows a toilet whose lid and seat only were replaced with 
decorative ones.

Not many of the homes 
have bathtubs. This photo 
shows a type of bathroom 
where the bathtub comes 
with a shower.

Some homes have both 
hand and fixed showers.

Small hot-water 
supply switches are 
attached next to the 
shower.

Toilet, washstand, and shower room are 
all in one space. In many cases, glass 
walls are used for separation.

Toilet, washstand, and shower 
room are all in one space.
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・The majority stated, "There really isn't any area where 
improvements are necessary" (18 respondents).
・For those who claimed that they did, many of them mentioned 
"storage" (6 respondents). 
　"Neater, tidier appearance" is the major reason mainly among 
residents of publicly-owned apartments followed by "sound proofing
(4 respondents). All of them are residents of publicly-owned 
apartments.
・There was a respondent who mentioned that he wanted to "add a 
bathtub" to the shower room.

Areas Where Improvements are 
N

Areas that are Appreciated
Lever type door knob. The photo on the right 
shows a handle type door knob.

・The bedroom was mentioned by the majority 
(22 respondents). 
　Areas that are appreciated differ between males and
 females. Women mainly prefer "private spaces" while most men value 
"relaxation." 
・Additionally, many of the respondents mentioned the "bed"only (8 
respondents). 
・The second-most favorite area is the living room (11 respondents). 
・Although no particular room was mentioned, many respondents find it 
important that their PCs are in the respective rooms they prefer. Some of the respondents chose their bedrooms because their PCs are 

kept there.

Where Water is Used 
(washing machine)

・90% of the respondents own washing machines. As for the frequency of washing clothes, many said that they do so 
"once or twice a week" or "3-4 times a week" (little less than 30% respectively). 

Storage; "I need a 
bookshelf" (29 years 
old; male). Shower room; "I'd 

like to add a 
bathtub." (28 years 
old; male)

Door Knob

・Most are rotating type (turn-style) door knobs.
・There also are lever type and handle type door knobs.
・Some homes have decorations hanging from the door knobs.

Mainstream rotating type door knob which comes in 
various types.

A cover and a toy is attached to the 
rotating type door knob.

Living room; "It's a place for me to surf the Net, watch TV, and relax."

Storage; "The table looks 
too cluttered with so many 
things on it." The idea for 
improvement is to "add 
shelves with partitions." (28 
years old; male)

Storage; "I'd like to add 
more shelves so that 
the items I have can be 
hidden." (39 years old; 
female)

Sound-proof bedroom; 
"I'd like to reduce the 
noise coming from the 
floor above mine." (39 
years old; female)

Sound proofing; "I'd like 
to make all the rooms 
sound-proof." (22 years 
old; male)

・In many situations, the washing machines are located in the kitchens.
・Although the upright type is the mainstream, the drum type is also 
used in many homes.
・Most of the washing machines owned are made by "Sanyo" and "LG" 
(8 respondents) followed by "Samsung" (7 respondents), "Toshiba" (
4 respondents), and "National"/"Electrolux" (3 respondents respectively).
・The average purchase price is S$613 (approx. 39,800 yen) with a median 
of S$500 (approx. 32,500 yen). 
・A little more than 30% of the owners purchased their washing machines 
within the past 3 years.
・In many homes, the washing machines are placed in the kitchens. 

Where the washing machine 
is placed also serves as an 
area to hang laundry in many 
homes.

Washing Machine

Some of the homes 
have 2 drum type 
washing machines.

Washing machines placed in the 
kitchen - upright type (left) and drum 
type (right).Mainstream upright-type washing 

machine.
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・Both males and females pointed out such keywords as "functions/effects" and "prices" regarding articles for daily use.  "Functions/effects"were mentioned 
especially by many females.
・"Quality" was the keyword that resulted in a difference between males and females. While it was not mentioned by most males, females did so more than 
mentioning "prices." 
　Although there was no keyword especially mentioned by males, they pointed out such keywords as "It has a nice scent," "It suits me," and "I'm used to it" 
slightly more than females. 
・As product categories, "food items," "hair care products," and "detergent" were the top 3 while "hair care products," "food items," and "body care items" 
were the top 3 among females.

Preferred Articles 
for Daily Use

(2) "Hair care products"　→　Hair shampoo was chosen by most males and females.

(1) Food items　→ Many health-conscious food items and instant food products.

"Healthy" sesame oil. A 
number of respondents 
also chose seasonings 
(male).

"Healthy" V8 vegetable 
juice (female).

"It's healthy and removes 
what is unnecessary for 
the body"; Vitagen 
fermented dairy product 
(male).

HL Milk (low-fat milk); 
"It's low-fat and makes 
your bones strong"; "I've 
been drinking it for a very 
long time" (male).

Both males and females 
chose instant noodles - 
Meiji (left); Maggi 
Noodles (right).

Gardenia Bread white 
bread; "Cheap," "I've 
been buying this bread 
since I was young," "It's 
easy to use" (male).

"It helps keep my hairstyle"; 
Good look hair gel (male).

"It works well for my hair"; 
Kerastase shampoo (male). "I'm used to it"; Clairol 

shampoo (male).
Klorena shampoo; 
"Good quality" (female).

"Reasonably-priced, 
smells good, and is 
soft"; Silkpro shampoo 
(female).

Shiseido shampoo; "It 
makes my hair effectively 
nice and is moisturizing, 
too" (female).

(3) "Detergent"　→　"Price" is the key. Among males, many also chose "nice smell."

"It smells nice"; Mama 
Lemon dishwashing 
detergent (male).

"Effective and is 
reasonably-priced"; Kao 
bleach (male).

"Effective and good"; Kiwi 
brand glass cleaner (male).

"It smells nice"; Sofix 
floor cleaning agent 
(male).

"Affordable and good-
quality"; Softlan laundry 
detergent (female).

"It had a great quality 
of making the clothes 
very clean"; Dynamo 
laundry detergent 
(female).

(4) "Body care products"
      →　The main product is body wash among both 
males and females.

DETTOL body 
wash; "I'm used to 
it" (male).

"It smells nice"; Lux soap 
(male).

"I like this brand"; 
Shyokubutsu body 
wash (male).

"IT's gentle to the skin"; 
Johnson's body wash 
(female).

"Effective for sensitive 
skin"; Cetaphil shower 
foam (body wash) 
(female).

"Relieable" and "smells 
nice"; shower foam 
(body wash) (female).
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（S$1≒65yen）

・Only 1 respondent own a motorcycle, which makes the ownership 2% overall.
・The motorcycle owned is "Honda Silver Wing."
・It was purchase as a new motorcycle.
・The exterior has been modified after purchase.
・The average purchase price is S$18,000 (approx. 1.17 million yen). The year of purchase is 
2004.

・60% of all the respondents surveyed own cars.
・Most of the cars owned are made by "Toyota"(11 cars) followed by 
  "Honda" (10 cars), and "Mitsubishi" (5 cars).
・In regards to car models, most are "Mitsubishi Lancer" (5 cars) followed by 
  "Toyota　Vios" (3 cars). 
・As for purchasing form, 90% of all the cars owned are new cars. Used cars make up 10% 
of the total. 
 
・Overall, 40% of the cars were modified after purchase while function modifications were 
applied to a little more than 20%.
・The average purchase price is S$71,346 (approx. 4.6374 million yen) with a median of 
S$60,000 (approx. 3.9 million yen).
・60% of the owners purchased their cars within the past 3 years. 
　

Automobile

Motorcycles (motorcycles/scooters)

Automobile Ownership

44.0 10.0 6.0 40.0

1 2 More than 3 None

0% 25% 50% 75% 100%

・A little over 40% of the respondents own cars 
 (only 1 car respectively).

18.0

12.0

14.0

22.0

36.0

42.0

32.0

30.0

32.0

34.0

34.0

36.0

14.0

12.0

20.0

12.0

Very true Somewhat true Not so true Not at all true

0% 25% 50% 75% 100%

Particular about cars

Would like to drive an 

environmentally-friendly car

Always interested in information 

pertaining to cars

Cars are indispensable in everyday life

Automobile 

・Consciousness is not especially strong; around 50% overall.

"Honda Silver Wing"

Motorcycle Ownership

98.0

1

2.0

2

-

More than 3

-

None

0% 25% 50% 75% 100%

・Motorcyles are owned by 2% of the respondents

Inside the parking lot (2)
(privately-owned 
apartment/condominium resident)

Inside the parking lot (3)
(publicly-owned apartment 
resident)

N:Total=50s
N:Total=50s

"Toyota car (Vios）"
Inside the parking lot (1) 
(publicly-owned apartment 
resident)

"Honda car (City)"

"Mercedes Benz (Class E"; 
some of the respondents 
are Mercedes Benz 
owners.

*Reference material (Dentsu's advertisement almanac)
　Private car ownership (2008): approx. 10%

N:Total=50s
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(S$1≒65yen）

Some also carry water bottles and cameras.A respondent carrying PSP.Coin purses are carried by a few.

・All the respondents interviewed for this survey owned mobile phones.
　The majority of the mobile phones are black.
・Most of the mobile phones owned are made by "NOKIA" and "Apple" (14 respondents respectively 
followed by "Sony Ericsson"/"Samsung" (7 respondents respectively), and "Blackberry" (3 
respondents).
　"Sony Ericsson" was the only Japanese manufacturer.
・The average purchase price is S$353 (approx. 22,900 yen) with a median of S$300 (approx. 19,500 
yen),
・A little less than 90% of the owners purchased their mobile phones within the past 3 years.
- The touch-screen type is frequently seen. 

Mobile Phone

What are Usually Carried

　・Main items were "wallets" and "mobile phones." Other items carried by a number of respondents were "keys (car keys, etc.)" and "watches."Belongings of Males

・"Other than "wallets" and "mobile phones," many females carried "cosmetics." Moreover, some carried "umbrellas," "card holders,"and "keys (key cases)."
・A relatively low number of respondents carried colorful items. Rather, many of them had monogram-designed or similar two-tone (brown and beige) 
wallets and bags.

Belongings of 
Females

There are those who carry both PSP and Nintendo 
DS.

It is rare to see people carrying 
cigarettes.

Both are NOKIA mobile phones.

Apple mobile phone (iPhone).

Sony Ericsson mobile 
phones.

Blackberry

Made by Samsung.

Only a few items are carried by this person.

*Reference material (Dentsu's advertisement almanac)
　Ownership situation (2008): 1.3 mobile phones per person
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(S$1≒65yen）

・TVs are owned by all the respondents (80% overall own 2 or more).

・Regarding favorite TV programs, "Chinese movies" tops the list of favorite TV programs (70%) followed by 
"Chinese TV dramas" (little less than 70%) and "variety shows"(60%).
  By gender, "Chinese movies" are the most favorite of males (70%) while the majority of females prefer 
"Chinese TV dramas" (80%).

・Video/DVD equipment ownership is a little less than 80% overall.

TV

PC

PC Usage Purpose

・All the respondents (98%) own PCs.
・All the PC owners use the "internet"; among them, approximately 70% use it almost everyday.
・The "PCs" are used to play games in some cases (to be hereinafter described).
・Most of the PCs owned are made by "HP" (8 respondents) followed by "Acer" (7 respondents), 
"DELL" (6 respondents), and "Sony" (5 respondents). Many of the respondents mentioned that they 
"assembled the PCS by themselves"(6 respondents).
・The average purchase price isS$1,537 (approx. 99,900 yen) with a median of S$1,500 (approx. 97,500 yen).
・A little over 60% of the owners purchased their PCs within the past 3 years.

76.0

52.0
38.0

22.0 18.0 16.0 14.0

100.0

0%

25%

50%

75%

100%

Internet Email Work Image 

editing

Study House-

hold 

book-

keeping

Albums, 

address 

files, etc.

Others

62.0
48.0 48.0

40.0 36.0

20.0 18.0
8.0 6.0 6.0

84.0

0%

25%

50%

75%

100%

Email Information 

collection

Email 

newsletters/

blogs/

web magazine 

browsing

Video 

viewing

Content 

downloading

Chatting Software 

downloading

Shopping Hotel 

reservations

Internet 

phones

Others

Internet Usage Purpose

Laptop on a sofa 
(davenport) table.

Self-assembled desktop.
Owner of 2 PCs 
(desktop and 
laptop).

・The video/DVD equipments owned by the majority are made by "Sony" (7 respondents) followed by 
"Panasonic"/"Philips"/"LG" (6 respondents respectively).
・The average purchase price is S$301 (approx. 19,500 yen) with a median of S$299 (approx. 19,400 yen). 
・A little over 60% of the owners purchased their video/DVD equipments within the past 3 years.

Video/DVD Equipment

・Most of the TVs owned are made by "Sony" and "Samsung" (10 respondents respectively) Followed by "LG" (6 respondents), and 
"Panasonic"/"Toshiba"/"Philips" (5 respondents respectively).
・The average purchase price is S$1,350 (approx. 87,700 yen) with a median of S$1,020 (approx. 66,300 yen).
・Approximately 60% of the owners purchased their TVs within the past 3 years.

TV

N: Total=50s

N: Total=50s

Desktop PC 
corner.

*Reference material (Dentsu's 
advertisement almanac)
　TV diffusion rate (2008): 99％
　CATV diffusion rate (2008): 50％

*Reference material (Dentsu's advertisement almanac)
 　 PC diffusion rate (2008): 80%
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(S$1≒65yen)Digital Camera

・Overall, 90% of the respondents own digital cameras.
・Most of the digital cameras are made by "Canon"(13 respondents) followed by "Sony" (12 respondents), and "Panasonic" (5 respondents).
・The average purchase price is S$523 (approx. 33,900 yen) with a median of S$425 (approx, 27,600 yen).
・A little more than 70% of the owners purchased their digital cameras within the past 3 years.

・A little less than 60% of males and 30% of females play video games habitually.
・For males and females, PCs are used the most often to play games.
　Many females also use portable game devices such as "PSP" and  "Mobile phone."

Video Game

44.0

56.0

32.0

56.0

44.0

68.0

Yes No

0% 25% 50% 75% 100%

Total (N=50s)

Males (n=25s)

Females (n=25s)

Devices UsedVideo Game Use/Nonuse

4.5 4.5

77.3

50.0

40.9
36.4

18.2 13.6

9.1 9.1
4.5 4.5

0％

25％

50％

75％

100％

PC PSP Mobile Phone Wii Sony

playstation

series

Nintendo

(Portable

type)

Family

games

Xbox

series

Nintendo Other

video-

game

equip-

ment

Other

mobile

game

equip-

ment

Others

Total (n=22s) Males (n=14s) Females (n=8s)

Digital Audio Player

・Digital audio player ownership is a little less than 40% overall. 

・Most of the digital audio players are made by "Apple" (5 respondents) followed by "Sony" (3 respondents).

・The average purchase price is S$361(approx. 23,400 yen) with a median of S$200 (approx. 13,000 yen).

・A little less than 70% of the owners purchased their digital audio players within the past 3 years.
　

Apple iPod
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・84% overall are interested
No.1 Cities and tourist spots
No.2 Cuisine and food  
No.3 Fashion
No.3 Home electronic appliances and cars
No.5 Anime (animation)/Manga
No.5 Movies
No.7 Games and game devices          
    ・     ・
No.10 TV programs
No.10 Characters
No.15 Music

78.6%
64.3%
54.8%
54.8%

35.7%
26.2%

52.4%
52.4%
42.4%

35.7%

・"I would like to visit Japan": 64% overall; "I've visited Japan before": 36% overall. 
・Reasons why: sightseeing: 96.9%; shopping: 65.6%; working in Japan: 15.6%.

Intention of Overseas Travel <visiting Japan>

Experience with Japanese Entertainment

・Various names were mentioned in regards to most favorite characters. Among them, "Mickey Mouse" was the most popular ( 6 respondents). 
  As for the reason why, most of the respondents claimed that Mickey is "cute."
・"Mickey Mouse's"main recognition channel is "TV (terrestrial broadcasting)."
・The second most popular character was "Doraemon" (4 respondents) because he "demonstrates various tricks" and "has lots of different ideas."
・The other names mentioned were such Japanese characters as "Arare-chan," "Gundam," and "Crayon Shin-chan" as well as Disney characters such as 
  "Winnie-the-Pooh" and "Nightmare Before Christmas."

Favorite Character

Spending for Personal Fun and Enjoyment

Japan and Japanese Products, Services, and  Culture

・Experience of Getting into Touch with Japanese Contents (major access channels)

　・Game contents: 22% (stores: 45.5%; internet: 36.4%)
　・Anime (animation): 34% (internet: 58.8%; TV: 47.1%)
　・TV programs: 28% (TV: 78.6%; internet: 42.9%)
　・Music: 14% (internet: 71.4%; TV: 42.9%; radio: 28.6%)
　・Movies: 20% (internet: 60%; movie theaters: 40%; DVDs: 40%)
　・Magazines: 10% *females: 16%

・The product category mentioned most frequently is "mobile phones" 
(14 respondents).
　(The breakdown is as follows: "iPhone" (8 respondents), "NOKIA" (3 respondents),
"Blackberry" (2 respondents), and "Samsung" (1 respondent).)
　Mentioned especially by many males (9 respondents).
　Many of the reasons related to functions, i.e., "convenient to surf the Net" and "
full lineup of applications."
・The above-mentioned are followed by beauty/health-related products (9 
respondents).
　"Spa" was mentioned by the majority (both males and females; 5 respondents).
　Reasons are "for relaxation" and "for the skin."
・Others include "PSP" and "digital single-lens reflex camera" 

NOKIA mobile phone; "I 
wanted a mobile phone 
with a keyboard" 
(female; 26 years old).

Spa "For 
relaxation." 
(male; 32 years 
old)

PSP (female; 38 years old).

iPhone; "There are so 
many fun applications" 
(male; 35 years old).

Electric 
massager; "For 
relaxation for 
myself as well as 
my family" 
(female; 29 years 
old).

Digital single-lens 
reflex camera; "I 
like to take 
pictures" (male; 35 
years old).


