








(1)

44,240

(2)

11,000

750
6,000

27,900

2,400

4,000




30,000

25,000

20,000

15,000

10,000

5,000

1998

108

115

27900

1999

2000

2001

2002

1800
1600
1400
1200

1,000

20
1

20
1

1618

2005
1-3

2003

12,000 ¢

11312

10,000

8,000

6,000

4,000
3,208

2,000

2003 2003 2003 2003 2004 2004 2004 2004 2005
3 6 9 12 3 6 9 12 3

763

2003 2003 2003 2003 2004 2004 2004 2004 2005
3 6 9 12 3 6 9 12 3



5,800




100%

40%

74.9
58.5

0%
1999 2000 2001 2002

()

2003

60% - 2% O 2002
51.2% m 2003

40%

36.2%

2456 232% 2364
14 21.8% 205%

ZOSH 215% 200%

20%

28.6%
24.2%

i

44.5%

37.4%
5.1

0%

19.6%
15.0%

48.0%
47.5%
17.6%

22.7%

12.9%

128.1%




(1)

(2)






(1)

(2)

3)

(4)

R =

pa Gu—




(n=343) (n=343)
39.9% I 60.1% 13.1% | 8.5%| 78.4%
[o ~|:| | ~E
) [=]
(h=139) - \“(,7345)___“
12.2%| 38.8% | 43.2% |5.8"* | 15.6% | 51.1% 3L.1% H%
E = [=] o | E] =] [=] o |
D
-F_'i-l':-.!-?\'-! — R
L] x
il
=
o PV
EL ]
s
ad
E} w1
1 =
| I||H|HHH "
, ......uull”” ] |,
LHMHJ bl abl bl {o bl bl ff o 3 el blsfabebach 4, bl J:.I:L
Hl.ll'i'llcll:l H RS20 Ll EEs vk A R HOSS 20 HE ]
N=194
N=2075 %
9.3% 90.7%
42
22
S I I -
2000 2001 2002 2003 2004 2005



-10 -




2%

4%

6%

22%

27%

4%

167 7% 34 15% 201
30 14% 25 11% 55
12 6% 165 2% 177

5 2% 4 2% 9
3 1% 2 1% 5
217 230 447

-11 -




-12 -



(1)

(2)

3)

(a)(b)

-13 -



20

20

10

-14 -

5,000

20



(N=265)
AR E--THELAL

HET: T PFLETE S

Exfacs ionrsde

mSAFATEA. TR UTEL] Eviok
Tk Uy OERE RS

WLONL L EOT TS FTATL

il

(R
AN FIETYE
LSRR RN

P D w Fdh—= FEWa Tudid

BATEEW, (13 =3 5 FETRL
AXA e ®TOREMryd T3 50,

A& FEe | i N

il il #—E AR
AT FAEF L
L
L L]

a 1] ] o 1] < it
R Ml gy 2R

2004

22.8%

-15 -



-16 -



-17 -



ECOM

-18 -



-19-



-20 -



-21 -



-22 -



W 05 05
@
05
05
(©)
c2cC 05
05
05
05
o 06
(€))
. 05
. 05
@ 05
o 05 5
@ 05




24

(ECOM)



25






30,000

25,000 |

20,000

15000

10,000

5000 -

14,000
12,000
10,000
8,000
6,000
4,000

2,000

(1)

2.8

2003

2003 8.1 25
26300
L IR 1 1040 2226 2650
20000 T e e —
— — | (ieg) 2475
15000
10000 r 18287 18128 18470 - s
5000
0 . . . ,
1998 1999 2000 2001 2002 2003 1999 2000 2001 2002 2003
) x
)
11,680 rono00 87,300
a2 ) s0000 8302 )
10,892
. vy | s0.000
428 9,306 *0’135 [E— 810
' 701 z 113.03 60,000
50,000 0.0951
2003
a0m 10,007 10.000 - 2003
7319 8,074 8772 : 30,000 37,810
‘ 20,000 20,480
13,460
oo 5,080 10890 11510
1999 2000 2001 2002 2003 2000 2001 2002
The Direct Marketing Association
(2003 )



(2)

50,000

45,000

40,000

35,000

30,000

25,000

20,000

15,000

10,000

5,000

3,000

2,500

2,000

1,500

1000

500

2,650
2,226
1,096 1,040

412

[ ]

1999 2000 2001 2002 2003

X
BtoC
44,240

OE00OEO0OBORBEODO




@)

0 r
—— 12,000
—— 11,312
0r 709 —— —-—
10,000 |
0t
o F 8,000 |
0 r
6,000 |
0t
4,000
223
0r 3,298
o 2,000 |
0 . . . . . . . . , ,
2003 2003 2004 2004 2005 2003 2003 2003 2003 2004 2004 2004 2004 2005
1-3 7.9 1-3 7.9 1.3 3 6 9 12 3 6 9 12 3
ahoo!
ahoo!

60.5%.

A% W

E00EDO

0.0% 10.0% 20.0% 30.0% 40.0% 50.0% 60.0% 70.0% 80.0% 90.0%




(4)

B
B
800
763
1,800 r
1,618
1,600 r
600
1400 r
1,200 r
1000 f w0
200
0 0
2003 2003 2003 2003 2004 2004 2004 2004 2005
2003 2003 2004 2004 2005 3 6 9 12 3 6 9 12 3
1-3 7-9 1-3 7-9 1-3
B B
9000
8000 - 7,770
o
]
7000 || g
o
6000 | B
-]
]
5000 5000 - [g
a
= 4,041
4000 4,000 100
3000 3,000
2000 r 2,000
1,000 1,000




(6)

3,000 -
2500 | 2,475
2,000 - 1798 7
1,500 -
1,290
1,076 —
1,000 | 902
| _IVe 29
/
/
500 | g
N
1999 2000 2001 2002 2003
()
A B D E
(e} (e} ] (e}
(o) X X
(] (]
° * cM cM
O
(o] ]
(e} (e} ] o
(@] (] (o] ]
(e} (e} ] (e}
10 ] © X X
(e} (e} (]
X X X X
] ] (o] ]
] (o] ]
o (] (e}




(7)

(n=343)

(n=343)
39.9% [ 60.1% 13.1% |s.5%| 78.4%
C—— E
(n=139) - \"“‘1,.;451\
22 38.8% 43.2% F.B%{ | 15.6% | 51.1% 31.1% zlzlw
o ] [=] [=] | @ 3 = o ‘
2005 2
-I.'-F"ﬁl-- — 1 - nEamal
»
ak
= 3 200 PV/ 1,080
. _ PV/
) LIJ LIJ‘UJ 616 / (2005 2 28 )
N it



(8)

>
2075)
3 90.7%
>

194)

0.0% 20.0% 40.0% 60.0% 80.0% 100.0%
26.8%
84.0%

< >
% 194)
42
22
11 11 12
2000 2001 2002 2003 2004 2005
<
>
104)
0.0% 80.0%

20.0%

40.0% 60.0%

57.7%

2005 2

S A R

O




1)

100% =
o 2003
80% 74.9
61.6 58.5 5.3 0.5
60%
40.0
40%
2003
20%
1 4
0% ‘ ‘ ‘ ‘ ‘
1999 2000 2001 2002 2003
2002 2003
60% 2% 02002
512% 2003
50% 47 O 44.5%
40% | 36.2% 874 .t
303 28.6%
30% | 24.1% 2454232 5y gy 236% 205y 242
. 205 215% 20.0% 19.7%

20% |
10% |

o% ‘ ‘ ‘ ‘ ‘ ‘ ‘
B 1.20 1.19 1.05 1.15 1.03 1.45 1.27

(2)

78.2%

()



)

40.9%
61.1%
36.6%
49.8%
41.6%
39.2%
35.0%
39.1%
34.8%
29.3%
25.4%
26.0%
26.1%

11.3%
10.7%
14.6%
13.2%
8.0%
7.0%
4.4%
5.9%
2.6%
5.4%
2001 2004
6.8 9.6
15,397 9,959




(4)

(5)

48.0%
47.5%
17.6%

19.6%
15.0%
22.7%
12.9%
19.7%
23.7%
8.7%
6.1%
] 28.1%
7.0%
8.4%
0.0%
[1.1%
10.3%
3.0%
()

-10 -



(6)

N 664 N 1,095
49.6%

2004 11

6,028
2004 9
()
N=2238
28k
)
122%
3
104
2%
86

2

48 o

484h M

9% 6h

2004 10

-11 -



(8)

39.3%

60.7%

70.0%

30.0%

PC

-12 -




(9)

2003

60%

50%

40%

30%

20%

10%

0%

80%
70%
60%

50%

40%
30%
20%
10%

0%

2003
57.1%

475%
36.2%

221% 232%

02003

2054 236%

- [

1.20 1.19

717

46.0
47.8%

H

50.6

36.3%

1.15 1.03

53.1 59.1

30.9% 43.9%

34.2

27.6%

()

-13-

44.5%

1.27




1)

3500

]
O 3,024
O
3000 f
2,412
2500 - 9 205 2,375
2000 - 422
1,606
1500 + [ 265 | 260 294 424
214
1000 —
1,332 1,370 1,304
s00 - | 1127
0
1999 2000 2001 2002 2003

(2)

(

)

81.4%

-14 -




@)

50
ADR
4)
22.3% 55.6% | 77.9
46.3% | 25.0% | 71.3
28.0% | 29.1% | 57.1
15.7% | 15.1% |30-8 =
[m]

-15-




(5)

ECOM 2001
2005
o to to small tosmall
0]
o *
0]
15 48%
*
() N
1,200
1,025
a —_—
1,000 o .
=]
800
345 631
600 534
147
]
400
171 2oz o
| 168 D 27%
73 272 282
, L i 22%
2001 2002 2003 2004 2001 11 2004 10
(6) ECOM

167 7% 34 15% 201
30 14% 25 11% 55
12 6% 165 72% 177

5 2% 4 2% 9

3 1% 2 1% 5

217 230 447
ECOM

-16 -




(7)

10

1 10

1000 1
1000

(n=67)

(n=122)

(n=105)

(n=49)

343)
62.1% bay 318w
| 73.0% 336 237
| 71.4% 86w 2104
77.6% 2w 2149
o o o \
2005 2

(8)

8.4%

74.3%

-17 -

2004 11




(9)

(10)

ADR

14.2% 32.7

20.4% 85.6

60.3

-18-

2004 11




(11)

ECOM

()
400

345 0
350 3%

300 T
250 T 4%
202

200 1 171

150 r 4%

100 r
39

- | S

2001 2002 2003 2004

50

2001 11 2004 10

(12)

10

-19-




(1)

(2)
n=300

98%

96%

74%

96%

97%

97%

89%

99%

98%

96%

89%

-20 -



@)

http://www.marubatsu.xxx.jp

marubatsu@xxx.jp / d
‘/

(4)

(5)

-21 -



(6)

(7)

15

11

-22 -




(8)

9)

JIAA

(10)

-23 -



(1)

(2)

=24 -



@)

(4)

, 1.8%
, 0%
, 0.9%

,97.3%

ECOM

-25-



(5)

(2,000-3,000 ) ()

(6)

Hi | B | + K AN = wE

X7 1l IEEEE BT LT AAMTEEA | Portees ferem bused | diFETE@GD B2 | NS GNEEEE E L iR ok LU
LTT | e B E L T4 | SRk Fadaias; Sa | - | vy Tt st
Wit e 1] ey | e TL) Ty ] |
LN 17] | Y ] | TR | i ] | . ol

o] WD &R 0 B R R W

PR L
et IR LR T R F R ]
T
ELmTwEr RN LT e . )
He R~ L D L R b1 T D 0,

- — BEREFEATTE
[ .
A Y DR,
R LEBRLE T ABEERISY, T b
o L EETe BCTITEE &2 Lo
- 'I N b L = MEERCL WHTETECL

e FE ARG

BETE BL RN TL

x
= | Vo BT [ P E N T :
&

5 T oy E F. N - TP WA ETT
AR RO eI g EWds i
: B L
-, [ il ELT wEe . Wi Dy &
AR -y ort aral® TR TR r
| |
pug | 1| e al| |
N ~ L BEILEDAE BN Edivednm
TAAEIE 1T 473 T R WA = T F e
l"I‘I].'-.' :-': B e g e v | Nk 1 P o :-l:. T [T
o LR T A LR 31,78 - LEL B L
B 1500 AR e FEMLAD F AR )
. Bl 1y rasasn J EETE M

wrvaras: 3w pu @ DR 8 il bt B0 o
LT ] | 1EM (7] | BN | T | T L]
cazel e 4 I o T L R B AL B

| T s

i-& '.-.:Tl!m--\.'.r... FEL R Lo | L1 Pt | AR | A AR AR B i 5 (I e

- 26 -



(7)

N=223 N=223
‘ 12.1% ‘ 30.5% 47.5% 6.7%%.1‘{6
[&] [i] o]
N=223 N=223
5.4% | 20.2%
70.4%
4.0% | 19.7% |
o]
(8)
N=120
37.5% 20.0% 42.5%
[@ o |
N=120
/ 25.0% 3L.7% ~ 43.3%

( N=38)
73.7%
N J

-27-




(1)

Yahoo

(2)

0%

)
10% 20% 30% 40% 50% 60% 70% 80%

Yahoo! Japan
2004

10

-28 -




(3)

C-SCOTT

OBN y
ShOp o

ELF%WF

Shop POS

Erie.
),

TCP/IP

<

OBN  Open Business Network

NTT

CAFIS

Direct

UC DC URJ

EEg2N
ow EDse
€ EE P e

(2005 2

-29.




(4)

v

)
(o]
¢]
1,000 30

1,000 315

420

10 630

10 30 1,050 200

-30 -




(6)

3,000 128
3,001 6,000 198
198
6,001 10,000 298
10,001 30,000 5.25
30,001 298

-31-




	‡R†D“H™ö−ÇŠšŁ\…Z…b…g050613.pdf
	Sheet1




