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Notes for Utilization

The objective of this monthly report is to compile and publish the results of the monthly survey concerning pulp, paper,
corrugated cardboard, printing, plastics products and rubber products, which is conducted under the METI’s
Regulations for the Current Survey of Production (Fundamental Statistics) based on the Statistics Law.

The results of the monthly survey are published as a ‘Monthly Report of Paper, Printing, Plastics Products and
Rubber Products Statistics’ .

1. Subject of the survey

The kinds of questionnaires and scope of the survey in this monthly report are as in the following table.

Kinds of questionnaires Scope of the survey
Pulp All business establishments
Paper All business establishments (excluding handmade paper)
Paperboard All business establishments
Corrugated cardboard Business establishments with 10 or more regular employees

Business establishments with 100 or more regular employees
Printing (Excluding business establishments under the direct management

of newspaper companies.)

Plastics products Business establishments with 40 or more regular employees

Rubber products Business establishments with 5 or more regular employees

2. The definition of survey items
(1) Product
1) Production
The quantity of products actually produced (including produced as a consignee) by the establishment that is the
object of the survey (hereafter, ‘the survey object’). However, ‘products in process’ shall be excluded.
Besides, ‘Production’ includes products as process goods or for consumption for other products in ‘the survey object’.
Production value for printing statistics are determined by assessing producer's selling prices or contract prices.
Values include consumption tax, except for planning and editing expenses; platemaking costs; bookbinding and
processing costs; cost of media, such as paper; shipping costs; insurance; and various other expenses.
2) Reception
The quantity of products received by the factories or warehouses of ‘the survey object’ that produces the same survey
commodity items due to the following circumstances:
a. Purchase from other enterprises (including imports)
b. Reception from other factories belonging to the same enterprise
c. The commissioned products and commission-manufactured products received from the consignees (including
subcontracted factories)
d. Returned products
3) Consumption
The quantity of products consumed as materials, process goods in ‘the survey object’
4) Shipment
The quantity of products actually shipped from ‘the survey object’s’ warehouse or rental warehouse which ‘the survey
object’ mainly uses
Besides, the quantity of products is distinguished as ‘Sales’ or ‘Other’ in the following ways:
(Sales)
a. Products directly sold to distributors or other consumer enterprises

b. Products shipped to the headquarters/sales offices or relay points for the purpose of selling



c. Commissioned products shipped to consigners that are sales dealers (including consumers)
d. Products shipped to other factories of the same enterprise which are not producing the same survey commodity
(Other)
a. Products shipped to other factories of the same enterprise which are producing the same products as the survey
commodity
b. Products shipped to other factories of the same enterprise as materials
c. Products shipped as materials for use in the commissioned products or commission-manufactured products
d. The commissioned products or commission-manufactured products shipped to the manufacturers (consigners) that
are producing the same survey commodity
e. Products used in-house (equipment investment for an enterprise’s own factory, use for samples, use for gifts, use in
testing and research)
f.  Products consumed in-house (only in the case of the no consumption survey item)
(Sales Value)
Value as evaluated by the contract price or producer’s selling price
In this case, ‘contract price’ or ‘producer’s selling price’ are the enterprise’s selling prices excluding shipping charges,
transport costs, insurance costs and other costs, and including consumption tax.
5) Inventory at the end of the month
The quantity of products produced or received by ‘the survey object’ which are actually stored in ‘the survey object’s’

warehouses and rental warehouses which ‘the survey object’ mainly uses

(2) Labor
Number of persons engaged at the end of month
The number of employees that actually and regularly engage in production, management or other operations

(including the dispatched workers).

3. Others

(1) Abbreviations used in this monthly report are as follows:
f0] Less than unit after rounding -1 No results [-++] Unknown
r] Revised [x] Conceal A] Minus

(2) Figures may not exactly equal totals because of rounding.
(3) When reprinting the statistics contained in this monthly report in other printed matter, the fact that they are based
on the Monthly Report of Paper, Printing, Plastics Products and Rubber Products Statistics must be clearly indicated.
(4) Because of the review of the scopes, there may be discontinuity for some consecutive data of the commodity. Please
refer to ‘Continuity Coefficients by Commodity’ (page 49) for details.

The ‘’mark in ‘Chronological Data by Principal Commodity’ indicates that the calculation of the year-to-year

percentage of the survey commodity is done using connecting coefficients.

4. Contact information
If there are any questions about the contents of this monthly report, please contact the following address.
Textiles and Consumer goods Group, Office of Current Survey for Mining and Manufacturing,
Research and Statistics Department, Minister's Secretariat,
Ministry of Economy, Trade and Industry
1-3-1 Kasumigaseki, Chiyoda-ku, Tokyo 100-8902, Japan
Tel: +81-3-3501-1511, Extension 2877, 2878





