Table1-1

() ( ) ( )
Distribution Number of Number of Annual sales Value of
levelsand establishments employees of goods goodsin stock
distribution
routes
(persons) (million yen) (million yen)
Number of establishments, annual sales of goods, and composition ratio by supplier
Total Transfers between head offices and branches Manufacturing in own establishments
( ) ) ( )
Agoregate () () ()
number of Value Composition Number of Value Composition Number of Value Composition
establishments ratio establishments ratio establishments ratio
(million yen) (%) (million yen) (%) (million yen) (%)
Number of establishments, annual sales of goods, and composition ratio by supplier
From producers
Parent companies Other producers From wholesalers and others
( ) ) ( )
() () ()
Number of Value Composition Number of Value Composition Number of Value Composition
establishments ratio establishments ratio establishments ratio
(million yen) (%) (million yen) (%) (million yen) (%)
From overseas
( )
()
Number of Value Composition
establishments ratio
(million yen) (%)




Distribution levels and distribution routes

Total

Primary Wholesalers total
Direct Trade Wholesdl ers total
Direct Trade Wholesalers to other sectors total
From producers to industrial users
From producers to overseas
From overseas to industrial users
From overseas to overseas
Direct Trade Wholesalers to retailers total
From producersto retailers
From overseasto retailers
Source Wholesalers total
From producers to wholesalers
From overseas to wholesalers

Secondary Wholesalers total
Intermediate Wholesalers
From wholesalers to wholesalers
Final Wholesalers
From wholesalers to industrial users
From wholesalers to overseas
From wholesalers to retailers

Other Wholesalers total
Wholesalers selling goods to their own company
From producers to the head office/branches of their own company
From the parent company to the head office/branches of their
own company
From other producers to the head office/branches of their own
company
From wholesalers to the head office/branches of their own company
From overseas to the head office/branches of their own company
Wholesalers purchasing goods from their own company
From the head office/branches of their own company to their own
company
From the head office/branches of their own company to wholesalers
From the head office/branches of their own company to retailers
From the head office/branches of their own company to industrial
users
From the head office/branches of their own company to overseas
Wholesalers selling goods manufactured in own establishments
Goods manufactured in own establishments to the head office
/branches of their own company
Goods manufactured in own establishments to wholesalers
Goods manufactured in own establishmentsto retailers
Goods manufactured in own establishments to industrial users
Goods manufactured in own establishments to overseas

Table1-2
Number of establishments, annual sales of goods, and composition ratio by purchaser
Total Transfers between head offices and branches
Distribution
levels and ( ) ( )
digtribution Aggregate () ()
routes number of Vaue Composition Number of Vaue Composition

establishments ratio establishments ratio
(million yen) (%) (million yen) (%)




Number of establishments, annual sales of goods, and composition ratio by purchaser

To wholesalers Toretailers Toindustrial users
( ) ( ) ( )
() () ()
Number of Vaue Composition Number of Value Composition Number of Vaue Composition
establishments ratio establishments ratio establishments ratio
(million yen) (%) (million yen) (%) (million yen) (%)

Number of establishments, annual sales of goods, and composition ratio by purchaser

To overseas Retail tradetotal (to consumers)
( ) ( )
() ()
Number of Value Composition Number of Value Composition
establishments ratio establishments ratio
(million yen) (%) (million yen) (%)
Table 1-1

Table 1-3 (Sales establishments of the manufacturing industry)

() ( ) ( )
Distribution Number of Number of Annual sales Value of
levelsand establishments employees of goods goods in stock
distribution
routes
(persons) (million yen) (million yen)
Number of establishments, annual sales of goods, and composition ratio by supplier
Total Transfers between head offices and branches Manufacturing in own establishments
( ) ( ) ( )
Aggregate () () ()
number of Value Composition Number of Vaue Composition Number of Value Composition
establishments ratio establishments ratio establishments ratio
(million yen) (%) (million yen) (%) (million yen) (%)
Number of establishments, annual sales of goods, and composition ratio by supplier
From producers
F holesal d oth
Parent companies Other producers rom wholesaers and others
( ) ( ) ( )
() () ()
Number of Value Composition Number of Value Composition Number of Value Composition
establishments ratio establishments retio establishments retio
(million yen) (%) (million yen) (%) (million yen) (%)




From overseas

Number of
establishments

Vaue

(million yen)

()
Composition
ratio
(%)

Table1-1

Table 1-4 (Sales establishments of the manufacturing industry)

Number of establishments, annual sales of goods, and composition ratio by purchaser

Total Transfers between head offices and branches
Distribution
levelsand ( ) ( )
distribution Aggregate () ()
routes number of Value Composition Number of Value Composition
establishments ratio establishments ratio
(million yen) (%) (million yen) (%)
Number of establishments, annual sales of goods, and composition ratio by purchaser
To wholesalers Toretalers Toindustria users
( ) ( ) ( )
() () ()
Number of Value Compositio Number of Value Composition Number of Value Composition
establishments nratio establishments ratio establishments ratio
(million yen) (%) (million yen) (%) (million yen) (%)
Number of establishments, annual sales of goods, and composition ratio by purchaser
To overseas Retail tradetotal (to consumers)
( ) ( )
() ()
Number of Value Composition Number of Value Composition
establishments ratio establishments ratio
(million yen) (%) (million yen) (%)
Table 1-1
Table2-1
() ( ) ( )
Industrial Distribution Number of Number of Annual sales Value of
classification levels and establishments employees of goods goodsin stock
distribution
(4-digit) routes
(persons) (million yen) (million yen)




Number of establishments, annual sales of goods, and composition ratio by supplier

Total Transfers between head offices and branches Manufacturing in own establishments
( ) ( ) ( )
Aggregate () () ()
number of Value Composition Number of Value Composition Number of Value Composition
establishments ratio establishments ratio establishments ratio
(million yen) (%) (million yen) (%) (million yen) (%)
Number of establishments, annual sales of goods, and composition ratio by supplier
From producers
Parent company Other producers From wholesalers and others
( ) ( ) ( )
() () ()
Number of Vaue Composition Number of Vaue Composition Number of Value Composition
establishments ratio establishments ratio establishments ratio
(million yen) (%) (million yen) (%) (million yen) (%)
From overseas
( )
()
Number of Vaue Composition
establishments ratio
(million yen) (%)

Distribution levels and distribution routes

Total

Final Wholesalers

Other Wholesalers total
Wholesalers selling goods to their own company
Wholesalers purchasing goods from their own company
Wholesalers selling goods manufactured in own establishments

Primary Wholesalers total
Direct Trade Wholesdl ers total
Direct Trade Wholesalers to other sectors total
From producersto industrial users
From producers to overseas
From overseas to industrial users
From overseas to overseas
Direct Trade Wholesalers to retailers total
From producers to retailers
From overseas to retailers
Source Wholesalers total
From producers to wholesalers
From overseas to wholesalers

Secondary Wholesalers total
Intermediate Wholesalers
From wholesalers to wholesalers

From wholesalers to industrial users
From wholesalers to overseas
From wholesalersto retailers




Table2-2

Number of establishments, annual sales of goods, and composition ratio by purchaser

Total Transfers between head offices and branches
Industrial Distribution
classification levelsand ( (
digtribution Aggregate () )
(4-digit) routes number of Vaue Composition Number of Value Composition
establishments ratio establishments ratio
(million yen) (%) (million yen) (%)
Number of establishments, annual sales of goods, and composition ratio by purchaser
To wholesalers To retailers Toindustrial users
( ) ( ) ( )
() () ()
Number of Value Composition Number of Value Composition Number of Vaue Composition
establishments ratio establishments ratio establishments ratio
(million yen) (%) (million yen) (%) (million yen) (%)

Number of establishments, annual sales of goods, and composition ratio by purchaser

To overseas Retail trade total (to consumers)
( ) ( )
() ()
Number of Vaue Composition Number of Vaue Composition
establishments ratio establishments ratio
(million yen) (%) (million yen) (%)
Table2-1




Table3-1

() ( ) ( )
Industrial Distribution Stratum of Number of Number of Annual sales Value of
classification levels number of establishments employees of goods goods in stock
employees
(4-digit)
(persons) (million yen) (million yen)
Number of establishments, annual sales of goods, and composition ratio by supplier
Tota Transfers between head offices and branches Manufacturing in own establishments
( ) ( ) ( )
Aggregate () () ()
number of Value Composition Number of Value Composition Number of Value Composition
establishments ratio establishments ratio establishments ratio
(million yen) (%) (million yen) (%) (million yen) (%)
Number of establishments, annual sales of goods, and composition ratio by supplier
From producers From wholesalers and others
( ) ( ) ( )
() () ()
Number of Value Composition Number of Value Composition Number of Value Composition
establishments ratio establishments ratio establishments ratio
(million yen) (%) (million yen) (%) (million yen) (%)
From overseas
( )
()
Number of Value Composition
establishments ratio
(million yen) (%)

Distribution levels

Total

Direct Trade Wholesal ers total

Source Whol esal
Intermediate Wh

erstotal
olesalerstotal

Final Wholesalers total
Other Wholesalers total

Stratum of humber of
employees

Total

2 persons or less
3— 4 persons

5— 9persons

10— 19 persons
20— 29 persons

30 —49 persons

50 — 99 persons

100 persons or more




Table 3-2

Number of establishments, annual sales of goods, and composition ratio by purchaser

Tota Transfers between head offices and branches
Industrial Distribution Stratum of
classification levels number of ( ) ( )
employees Aggregate () ()
(4-digit) number of Value Composition Number of Value Composition
establishments retio establishments retio
(million yen) (%) (million yen) (%)
Number of establishments, annual sales of goods, and composition ratio by purchaser
To wholesalers Toretailers Toindustrial users
( ) ( ) ( )
() () ()
Number of Vaue Composition Number of Value Composition Number of Vaue Composition
establishments ratio establishments ratio establishments ratio
(million yen) (%) (million yen) (%) (million yen) (%)
Number of establishments, annual sales of goods, and composition ratio by purchaser
To overseas Retail tradetotal (to consumers)
( ) ( )
() ()
Number of Value Composition Number of Value Composition
establishments ratio establishments ratio
(million yen) (%) (million yen) (%)
Table 3-1
Table4-1
() ( ( )
Prefectures Distribution Number of Number of Annual sales Value of
levels and establishments employees of goods goods in stock
distribution
routes
(persons) (million yen) (million yen)
Number of establishments, annual sales of goods, and composition ratio by supplier
Total Transfers between head offices and branches Manufacturing in own establishments
( ) ( ) ( )
Aggregate () () ()
number of Vaue Composition Number of Value Composition Number of Value Composition
establishments retio establishments retio establishments retio
(million yen) (%) (million yen) (%) (million yen) (%)




Number of establishments, annual sales of goods, and composition ratio by supplier

From producers
Parent companies Other producers From wholesalers and others
( ) ( ) ( )
() () ()
Number of Vaue Composition Number of Vaue Composition Number of Value Composition
establishments ratio establishments ratio establishments ratio
(million yen) (%) (million yen) (%) (million yen) (%)
From overseas
( )
()
Number of Vaue Composition
establishments ratio
(million yen) (%)
Table 2-1
Table4-2
Number of establishments, annual sales of goods, and composition ratio by purchaser
Total Transfers between head offices and branches
Prefectures Distribution
levels and ( ) ( )
distribution Agoregate () ()
routes number of Value Composition Number of Vaue Composition
establishments ratio establishments ratio
(million yen) (%) (million yen) (%)
Number of establishments, annual sales of goods, and composition ratio by purchaser
To wholesalers To retailers Toindustrial users
( ) ( ) ( )
() () ()
Number of Value Compositio Number of Value Composition Number of Value Composition
establishments nratio establishments ratio establishments ratio
(million yen) (%) (million yen) (%) (million yen) (%)

Number of establishments, annual sales of

goods, and composition ratio by purchaser

To overseas Retail tradetotal (to consumers)
( ) ( )
() ()
Number of Value Composition Number of Value Composition
establishments ratio establishments ratio
(million yen) (%) (million yen) (%)
Table2-1
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