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Clorox Clorox Company Integrated Annual Report 2020 https://annualreport.thecloroxcompany.com/

" TESS https://www.thecloroxcompany.com/

Unilever Annual report https://www.unilever.com/investor-relations/annual-report-and-accounts/archive-of-annual-report-and-accounts/

n

Corporate website

https://www.unilever.com/

United Utilities

United Utilities Group PLC Annual Report and Financial Statements

https://www.unitedutilities.com/corporate/investors/results-and-presentations/annual-reports/

n

RS/

https://www.unitedutilities.com/corporate/

Royal Dutch Shell

Annual Report and Accounts 2019

https://reports.shell.com/annual-report/2019/servicepages/disclaimer.php

Sustainability Report 2019

https://reports.shell.com/sustainability-report/2019/

BES1

https://www.shell.com/

SAP SAP SE Integrated Report 2019 https://www.sap.com/integrated-reports/2019/en.html

" 2020Half-Year Report https://www.sap.com/investors/en.html|?pdf-asset=be4a47be-a57d-0010-87a3-c30de2ffd8ff&page=1
" TESS https://www.sap.com/index.html|

Philips Annual Report 2019 https://www.results.philips.com/publications/ar19

" TES(S https://www.philips.com/global

NEDBANK NEDBANK website https://www.nedbank.co.za/content/nedbank/desktop/gt/en/personal.html

n

Integrated Report

https://www.nedbank.co.za/content/nedbank/desktop/gt/en/investor-relations/information-hub/integrated-reporting.html

"

Integrated Reporting Committee of South Africa website

https://integratedreportingsa.org/

NovoNordisk

Annual Report 2019

https://www.novonordisk.com/annual-report.html
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2019 Vision Awards

Annual Report Competition

The Clorox Company
Corporate Reports Inc.
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Leading practice examples provided by the IIRC and Black Sun

Whatis <IR>?  Leading Practices ~ Award winning reports  Search by organization  <IR>reporters  Suggest a ey

THE CLOROX COMPANY - Annual Report 2015 - Strategy and resource allocation

- Strategic focus and future orientation
- Connectivity of Information

ﬂ
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1. League of American Communication Professionals (2001£F(CE%YZSNTEIAEREFRDIA—S14); 2. International Integrated Reporting Council (B S IS ES)

Source: Clorox Company Integrated Annual Report 2020, {B2H 4
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Innovating for Good Growth
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Streach for Results.

14 maavered by umnm zwrnlu'\
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« Vision: Exceptional innovators who earn

people’s enduring loyalty

Source: Clorox Company Integrated Annual Report 2020, {F%Y A b, WEBUY—F

ValuetU T, BUF4D7Z S,

Do the Right Thing

The long-term health of our company depends
on our integrity. We have a tradition of honesty,
fair dealing and ethical practices. We strive to
use facts to determine the right thing to do, and
we communicate openly about our choice.

Stretch for Results

Our success is measured by our ability to
consistently win in the marketplace by
exceeding the expectations of our consumers,
customers, shareholders and each other.

Take Personal Ownership

Progress is driven by people who take personal
ownership in both the results and the process to
get there. Each of us plays an important role in
helping to ensure we deliver excellent results
and achieve our goals.

Work Together to Win

Our success depends on productive collaboration
among Clorox people, our business partners and
our communities. While individual ownership
and contributions are important, teamwork is
essential to achieving even greater results.

11
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Building on our previous 2020 Strategy, IGNITE aims to
xm,m ur advantage through strategic business.
hoic iMd' ully integrated environmental, social and

IGNITE STRATEGY ANNUAL
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gmmm,.go als to drive Good Growth. With peeple at the /
eeeeee the IGNITE strategy is focused on driving growth
value for bath and society.
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= OBJECTIVE

INTEGRATED ESG GOALS

FINANCIAL GOALS

N,r Sales +2% to 4%

EXPAND
EBIT Margin +25 to
50 Basis Points

DELIVER
Free Cash Flow as %
of Sales 11% to 13%
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Source: Clorox Company Integrated Annual Report 2020, {F%Y A b, WEBUY—F
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DELIVER
Free Cash Flow as %
of Sales 11% t0 13%

TESEEFE(L.
2805 FILOIZ MEIEE
5005 FILOTERE% HliE

STRATEGIC CHOIC

/1 FUEL OROWTH
2 Wader 6h¢ el o o e debver ol maveas.
Vo a0 b Pachoy wa) samdeabib by e o et

m—— e YIHAF IO
o ¥ (C&D. #2505 FILOD
IR Al

-
L l LS L WP

» B HWATEEEU T, Fuel Growth, Innovate

Experiences, Reimagine work, Evolve PortfolioD4 D%

B3

Source: Clorox Company Integrated Annual Report 2020, {E%Y 1 . WEBUY —F 13
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Key Corporate Responsibility Topics and Matrix
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Importance to Business

NTV7UT1 DRI 55l #55%Z . Importance
to stakeholdersx Importance to Business

D28H T FOH

Materiality ©(373<. Corporate
Responsibility Topicsé k529 2IBHICDOWT
0L
« CKETIE. Materiality(FEAFEAVIERIC
HUTHWSNZIENZ W, SRREIEN
BWISIIRBE ORI ZEE

- -
Some companies use the term “materiality” in referencing important corporate responsibility or sustainability priorities. In the U.S., the term
“materiality” is more often related to key financial information that can impact investment decisions. Since we're a U.5.-based company, we

don't want to confuse matters. That's why we refer to the most important corporate responsibility issues as “corporate responsibility priorities.

We worked with a third party on assessing our corporate responsibility priorities — capturing key inputs from 2020 Strategy, which includes
corporate responsibility commitments, as well as feedback from employees and external stakeholders. Starting with a broad set of about 200
relevant corporate responsibility topics from resources including Dow Jones Sustainability Index (DJSI), Global Reporting Initiative (GRI) G4,

Sustainability Accounting Standards Board (SASB) and Clorox-specific strategy documents, our team conducted working sessions as well as
employee and external stakeholder interviews during an eight-month period to streamline the 200 topics even further. Eventually we got to a
list of 17 corporate responsibility priorities that we and our stakeholders believe are right for Clorox.

Source: Clorox Company Integrated Annual Report 2020, {E%Y 1 . WEBUY —F
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Source: Clorox Company Integrated Annual Report 2020, {F%Y A b, WEBUY—F

EXHIBIT A:

THE CLOROX COMPANY SCHEDULE OF SELECTED QUANTITATIVE PERFORMANCE
INDICATORS FOR THE YEAR ENDED DEC. 31, 2019, OR JUNE 30, 2020

INDICATOR NAME

CRITERIA

Scege 1 Graenbeuse Gas (G4E] 54484 The World Resources lastitute/ World Business Council for Sustainable Development
Emessions® ¢ WRVWECSD) Greenbouse Gas [6HG) Protocal Corporate Standard
Scope 7 GHE Emissions,
looior bused meteg s Gkl Atz mai tonnes cardan At nn
equivalent (1C0Z¢) 'WRUWBCSD G+ Protocal Corporate Standard, GHG Protocel Scepe 2 Guidance
Scope 2 GHE Emssions, Flebal "
market-based-method® * :
Scope 3 GHG Emissions™* See footmats* 83651 'WRUWBCSD GHG Frotocel Corperate Value Chain [Scepe 3| Standard
Energy censumption” ¢ Elodal Abshsts megawatt hours (MWh) 2019 866,112 Rafer to criteria for Scoge 1 & 2 GHE Emissisns above
Water consumpticn® * Elckal Absochute megaliters of waler consumed 2019 2904 Global Reperting Initiative (6RI) Stancard 303 and Management's criteria a5 fallows:
Water consumption includes water at all global massfacturing sites, offices and
research development centers used in 1) products sold to customers, 2] the manufac-
turing precess, J) irrigation and &) water consumed by empleyees during office hours for
personal nesds (2. g . restrooms. break rooms) Water seurces include ciy/mumicipal.
well, Lzke, river znd stormmater
Percentage minority non-prodection employees nUS®  34% DSKA Regulation 1520 24] and Equal Emplayment Opportunity Commission [EE0C) —
Instruction Booidet EED-1 and EED Terminoleqy defines “Employee™ s 28 individeal whe is
Percentage mincrity non- preduction managers inll §° % mmllahsmmumaruqummwm The Equal Employmest
defines “Minority” 25 any race that is not white [Asian; Black;
Percentage female nor-production employees globall'  51% hmn lhl»t Amesican; Native Hawaian; of Tao o Morz)
s criteria as follows: Manager™ is defined as an “employes” at Geade 27 or
Yockioce dmugrapics|  Senghtler  Percatagefemale v production memgers gbelly! 4% above fox S employees and Grace 76 oo above foe intesmatoeal explayees with regud to
e L e Clocax’s Human Resources (HR) compensation structure. "Froduction Empleyes™ i defined
Percentage female Board of Directers % uumplqeex&adcWolle(n-ihregnldmua-:HR:manmslmﬂu
— and US| "Non-Preductien Employee™ is defined &5 a0 employes ot Grade
Percentage minariy Beard of Directs % n-m-mmmcummamp«mﬁmlmmumuslh
- - i P ion employees may be fed Grade 20 based on
Percentage fomale Executive Committee members a% wqf...k,.fm.‘
UUS. product donatioes™ US. only Value of products donated in US. dollars $13.4milion  GRI291-12 ii Econamic value distributed [communiy investments)
Managements definition 2s fellows: U.S. product donations refier b those donations used to aid
in disastar rebef or o support schonls, food danks and other ronprafit crganzations: Yalue is
derived from cument-year average truckload price of the product donated. Treckload prices ae
based on volume ordered aad shipped.
Fecondable incident rate™ Global Rocoedablie incident rate (RIR) 58 Deoup: Health and Safity o [05A) ReguiaSon (Standards - 29 CFR) Part

1904 “Recording ard Fapotig Occupatonal s zad Hlpess™
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@ Clorox Company: @COVID-19
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Even before the declaration of a global pandemic in March, we were already taking steps to streamline
our operations and increase inventory to help meet the anticipated spike in demand for our products. This
effort has involved mobilization of response teams from across the company, harnessing innovation and
elbow grease to spark an unprecedented transformation of our supply chain. We've been working hard
but realize there’s a lot more left to do. As we address this critical business priority, we're guided by our
IGNITE strategy, with a relentless focus on reimagining work so it's simpler, faster and bolder; driving °
innovation through superior consumer insights about rising expectations; and rapidly deploying new
technologies to meet near-term needs while at the same time laying the groundwork for the future.

ERBOLZ 2R

EARFEDBIE LUBHE /BRIRIRDRYS —Z 581t

o REREEFREBEIORZICL ST - iR 23

o 24B5BEAHITOER - BRE O EN =

KEEPING OUR PEOPLE SAFE

MAXIMIZING SUPPLY

DAL

HERRMOEEMEZEHILHIC. TIEZHRIEURD
IR (CFETEDLIEI TS
7XINhTOHEEREmOEEZ50%IBIMNIES

« Implement contact tracing and enhanced + Focus manufacturing on disinfecting products
pay/sick leave policies that could be supplied most quickly, simplifying
« Adopt preventive detection through overall product offering to accelerate production
noncontact temperature checks and Increase production of disinfecting products in °
questionnaires administered by third-party the U.S. in FY20 by 100 million units, or 50%.
medical provider Invest in second manufacturing line within
Clean and sanitize around the clock; acquire existing wipes plant to double in-house
additional persanal protective equipment for production by 2021
where close contact required Prioritize hospital-grade disinfectants, increasing
Adapt work schedules to reduce exposure production significantly to help healthcare o

during commutes and at shift changes
Retain services of epidemiologist to advise
on plant practices and procedures.

facilities fight the spread of infection
Develop alternative ingredient formulations to
get product on shelf faster while maintaining
high quality, safety and efficacy.

implemant most effective shipping options.

COLLABORATING WITH RETAILERS AND SUPPLIERS
* Refine product mix to focus on most relevant retail partner and consumer needs
« Identify new raw material sources to enhance our shared supply chains

« Manage a dynamic, volatile transportation market, using analytics to evaluate and

« Added more than 10 new third-party manufacturers

T

SPIRRORNY || JEe———

Source: Clorox Company Integrated Annual Report 2020. {E%H 4 b, WEBUHY—F

o B LB RES A 2 EDANR L2 BI85 =

INGED - BT 517 —LOEH#ER1E
- RHEEEMEOF/VVNEEDHBEE - -XCERZHT, Bz
ZEID
o BISAFI-2IEOd. FIREMROMHEEZIRYS
o DICED AZERHZ(SHU TONRNBHAEEREZITD
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Unilover
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IERE B FR(CXT T D ERE
— 19307 s LR e ANAE 2o G
: - - « FTSE4Good Sir Mervyn Pedelty AwardX &
PERE L e RS0 - BRI HANOSIE BEBIICHEIAA TWD R E s
s PWCIC LB 1EEEHREE (Building Public Trust in Corporate Reporting Award for
FERathisy #1905 Excellence in Reporting) 2 #E#[E1FE
- YRFTFEVFAESBEHERDEOLANI TOHTEZ M
R ﬁi@;&?zﬁ%&&(m”ﬂ@ - BAFFEVT EROERRICHET TR EE 7B D575 7A(CRE T 25l F
e REECERSGHEN
HSEEIFT OVRVEESEGIFT (1FUR) - EFAEEFT:"This report shows the potential for a truly global business to
7 ﬁf;if?;ggﬁ'@ %;;’5’) impact the world p051F1vely, by acting in a.l.reﬁpons1ble way that builds
trust through a commitment to sustainability
HHILTLWS  UNGC index «ICSA AwardX &
S ARAZ GRndex - "Best Sustainability and Stakeholder Disclosure FTSE 100 Award" 15
« ICAEW AwardX 8
NEREN Annual report - %%%E?%ﬁ@ *J“Z?‘TEU?*(E@FL@H'C%WEE@“%H‘} Eﬁi “J_JI/ODFFE%(:

Source: Annual report; Corporate website;
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Purposem%mgo)ﬁaiﬁq] DNCEET3 s gapdmos o gt ey A e PIF040%1B1F3
%, HEM(EPurpose, valueh' BERDRERLAIETZEDELT. o Integrity

HERE(TICAL\TIE S E%
SHDPIEES,

Source: Annual report; Corporate website;

PurposeZ st &k
» Our purpose is to make
sustainable living commonplace

Improve the health

Withbrands that regeneraie .

nature. fight cirsate changs,
ond conserve resaurees
for future generations

Contribute to a fairer
and more soclally «

Inclusive world

With brands that champéon

human dghts, ftend up

for equalty and aistridute

value fairy

Deliver long-term.

« superior value
By reshaping our portioln.
and being a fast, low cost
oA Uty Agitiaad cempnny

By busimng trss reough
tremparency and ncw
Durpous-ind business models

Create capability through

D..pcnouc}ltun

Unleck capacity
iifolong learning for growth of pioneering
8y inzpinng end encbing pesple By being truly agile, slways By driving performancs through
ver S10p Crowing and take simpatying ond leading for isadershis and Inncvation
arge of their weilkeing an inchisive future of work o cllwe do
- -
Underpinned by our values
integetty Respect Respocaibitey oy
e e MO SEEOHIeY ana .
morer o wasligunt o Suking
-
Forthe benefit of our stakeholders
@) A @) 3 & ( ‘

» We do the right thing in
every decision we make,
supporting Unilever's
long-term success

Respect

» We treat people with
dignity, honesty and
fairness, and celebrate
the diversity of people

Responsibility

«  We take care of the
people we serve and
the world in which we
operate

Pioneering

»  We have a passion for
leading our industry,
winning in the market,
and intelligent risk-
taking
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Source: Annual report; Corporate website;

Our strategy

BiaoleRBEES(CHITD
J0-)OUL—4—EUT, 56
OJEERESRZAET VNN

J\IA—NDREED LA,

LT %1813

maeponl

drives lies at the heart of the Unilever
Compass - our strategy to create long-! -term value for our stakeholders.

(5ol sE R B UIEhEIC
ELVDPurposet . TNZEZZH3DD
E2hH1EREN3 "Unilever
Compass” ZEKER D LNCATE
F13%

[B8%6- 5 RERET S
EUVSEZDBE, N4 DFERED,
HhERIEE ., S \OShix B
LTS

[B8ZEEE AL (SRINT 3]
EVSERDBE, N2 DR ERY
=ta. F5IFHBIREP
DIVFv—DRfEzithE

[B8aE- @ IFHRIZ 10D
ERobe. R—bIAVADBREIC
L3 REINMMERE. HIBEAD
215, "purpose-led” BEI R
ETNOBRLEIC S PREEPHRED
EEERMBERIBI

Unilever Annuai Report and Accounts 2019 s
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,j—\ - Y — II\TEHFD Trusted suppliers EIXADFER
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@ Materiality Matrix 2019/2020 - Issues and Topics
Unilevor

A total of 169 topics have been identified and grouped into 19 issues. The tables on the foliowing pages list the 19 issues that form Our
them. We have classified these Issues Into five Focus Areas. Improving Health & Well-being, Impact

and reflect how we have pririti
the three Big Goals of the

Unilever Living Plan;
asa business. These i listed by priority which the o any
stakeholders. Priority does not equate to the extent of action within Unilever to address an issue.

L
ind Wider Sustainability Issues Include issues that are not explicitty part of our Plan, but which are relevant to our
L 1o its impacts on our business and its importance 1o our

A

Stakeholder importance
(current)

Data security & privacy
° Tax & economic contribution
L ]
""'.""W @ Employee health, safety & well-being
Animal testing & welfare
®
®

NTVT7VTAN NI AOEIZIC OV TEe
o 1960 NEYVINS19DEEHIEZ
o ZREVIESOORBTCHTEINTND
- DImproving Health and Well-being
(@Reducing Environmental Impact
(3Enhancing Livelihoods
@Responsible Business Practices
(®Wider Sustainability Issues
o O~BRIPFELLTOYZRFTTIIVE
EEAHOT—)LERL. @ORBEEHD
BEREMEZITOLHICEHET S EY)

NYMIZ EIC, &iEEE%Very high, High,
ModerateD3EEPEDEBE THEAI BT
=i

Business impact (0-5 years)
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Source: Annual report; Corporate website;

EEEDITIVR
BIF(CHBIFB RO R
LT, BARER: "social
purpose” #3F DN
BELHHL. ESGIC
BEIIESXA LD
BETRLTVS

Brand preference

Our success depends on the value and relevance of our brands and
products to consumers around the world and on our ability to
innovate and remain competitive.

Consumer tastes, preferences and behaviours are changing more rapidly
than ever before. We see a growing trend for consumers preferring brands
which both meet their functional needs and have an explicit social
purpose.

Talent

A skilled workforce and agile ways of working are essential for the
d success of our busil

With the rapidly changing nature of wogk and skills, there is a risk that our
workforce is not equipped with the skilldrequired for the new environment.

SURZEHE IR AIC
5253 &% % AN
([CoHhr
L] 7J<Z:E(Cﬁé5\
ZEBOKEETD
ELTYNO Y &
AN
o FEE-BNEIRND
&hn
o YUBICLBEHP
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()] IRuN
ARL—23>D
FEHMHET
o KEBCHD
& IDRAD
=474

o —

Technolegical change is disrupting our traditional brand communication
models. Our ability to develop and deploy the right communication, both
in terms of messaging content and medium is critical to the continued
strength of our brands.

We are dependent on creating innovative products that continue to meet
the needs of our consumers and getting these new products to market
with speed.

Our ability to attract, develop and retain a diverse range of skilled people
is critical if we are to compete and grow effectively,

This is especially true in our key emerging markets where there can be a
high level of competition for a limited talent pool. The loss of management
or other key personnel or the inability to identify, attract and retain
qualified personnel could make it difficult to manage the business and
could adversely affect operations and financial results.

Climate change

Climate change and governmental actions to reduce such changes
may disrupt our operations and/or reduce consumer demand for our
products.

Climate change 1s occurnng around the world which may impact our
business in various ways. It could lead to water shortages which would
reduce demand for those of our products that require a significant
amount of water during consumer use. It could also lead to an increase in
raw material and packaging prices or reduced availability. Governments
may take action to reduce climate change such as the introduction of a
carbon tax or zero net deforestation requirements which could impact our
business through higher costs or reduced flexibility of operations.

Increased frequency of extreme weather (storms and floods) could cause
increased incidence of disruption to our manufacturing and distribution
network. Climate change could result therefore in making products less
affordable or less available for our consumers resulting in reduced growth
and profitability.

[Plastic packaging

\We use a significant amount of plastic to package our products. A
reduction in the amount of virgin plastic we use, the use of recycled

plastic and anincrease in the recyclability of our p g are critical to
our future success.
Both consumer and customer to the enviror limpact

of plastic waste and emerging regulation by governments to tax or ban
the use of certain plastics requires us to find solutions to reduce the
amount of plastic we use; increase recycling post-consumer use; and to
source recycled plastic for use in our packaging. We are also dependent
on the work of our industry partners to create and improve recycling
infrastructures throughout the world.

AAOBPOZARMED
EIRACEZ5E
%88
o ZERNOED
WA OEA -
Bk -HEFH,
RPEAIOIBE
PEEOMEIC
BLTHA
o FTEFHEE
iz cHlFd
AN EEHES
TOBAL(E,
ARL—>3 A0
IR (CR s
REFUES

Not only is there a risk around finding appropriate replacement materials,
due to high demand the cost of recycled plastic or other alternative
packaging materials could significantly increase in the foreseeable

future and this could impact our business performance. We could also

be exposed to higher costs as a result of taxes or fines if we are unable to
comply with plastic regulations which would again impact our profitability
land reputation.

N—=2T32FY)

NORTFICL 2B
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Target 2019 2018 2017

Meaith & hygiene Target: By 2020 we will help more than a billion people Onpoumdrmc LT O g =
10 improve their health and hygene This will heip reduce the incidence of 1 615milion 570 milion 523 million
life-threatening diseases ke diarrhoea

R —
710 miion 670 miors 78 misiore

Nutsition Target By 2020 we will double (Le. up to £0%) the proportion of our
portiolio that meets the highest nutritional standards, based on globally
recognised dietary guidelines. This will help hundreds of milions of people to

ochreve o hecithuer diet 60% S56%" 48+ 39%

Greanhouse gases Target Halve the greenhouse gas impoact of our products

across the lifecycie (from the sourcing of the raw materials to the greenhouse gas

emassions linked to people using our products) by 2030 (greenhouse gas impact

per consumer use).+ (50%) ' 6% 9
Target: By 2020 CO: emissions from energy from cur factories will be ot or below
2008 [eveds dro e significantly higher volumes (reduction in CO: from energy per

tonne of producion since 2008) * 14592 50.76" 70.46" 76.77
Water Target: Halve the water cssocioted with the consumes use of our products . 1
by 2020 (water impoct per consumes use (50%) ' (2%) (2%)
Target: By 2020 water abstroction by our global factory network will be ot or below

2008 leveis despite significantly higher volumes (reduction in water abstraction per

tonne of production since 2008) ™ s297 158 1.67* 1.80
Waste Target Halve the waste associated with the disposal of our products by 2 < X

2020 (waste impact per consumes use! (50%) (32%) B1v) (29%)

Target: By 2020 total waste sent for disposal will be at or below 2008 levels despite
significantly higher volumes (reduction in total woste per tonne of production

MEEBPHBIEFIC
S Epg it =
o J\U1—F1—2IC
BB HEOE
o JRIE/NGE -
EBREDES

since 2008)* 791 030° 023 0.18
Sustainable sourcing Turget By 2020 we will source 100% of o agrculiural e
matericls sustainably (% of tonnes purchased) 100% 62% 56% Séa

Faimess in the workplace Target: By 2020 we will advance human rights across our operations and extended supply chom, by

« Sourcing 100% of procurement spend from suppliers meeting the mandatory
requerements of the Responsible Sourong Pobicy (% of spend of suppbers 100% 70% 61s¥ 5547
meeting the Policy)

+ Reducing workplace injuries and accidents (Total Recordable Frequency Rote =N
of workplace accidents per milllion hours worked)™ 0.76 0.69° 089

Opportunities for women Torget By 2000 we will empower & million women by

+ Promoting safety for wornen in communities where we operate

+ Enhancing access to trainng and siils (number of women! 5 2.3" 185, ! 2{’

+ Expanding cpportunities in cur volus chain (number of womesn) Allos mllion - wass

+ Building a gender-balanced organsation with a focus on management M -
(% of managers that are women)** 50% S1% 49 47%

Inclusive business larget: By 2020 we will hove a positive impact on the lves of 5.5 milion peopie by

« Enabling small-scale retailers to occess initiatives aiming to improve their 3 181 173 160
income (number of small-scale retailers) million million™ milion million

+ Enabling smalihcider farmers to access initiatives aiming to improve their 0s 0.79 075 072
agricultural proctices (number of smailholder farmers) milon million mibkon milion

(HR1EER)
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Understanding financial i scenario analysis
Unilever’s business arising from
ing intemal and external data.
idering any actions that Unilever
adverse impacts or to introduce
rees of revenue as consumers

We identified the material impacts
each of these scenarios based on ex
The impacts were assessed without ¢
might take to mitigate or adapt to t
new products which might offer new
adjust to the new circumstances.

The main impacts of the 2°C scenario were as follows:

+ Carbon pricing is introduced in key countries and hence there are
increases in both manufacturing costs and the costs of raw materials
such as dairy ingredients and the metals used in packaging.

+ Zero net deforestation requirements are introduced and a shift to
sustainable agriculture e.g. Climate Smart Agriculture, puts pressure
on agricultural production, raising the price of certain raw materials.

The main impacts of the 4°C scenario were as follows:

+ Chronic and acute water stress reduces agricultural productivity in
some regions, raising prices of raw materials

* Increased frequency of extreme weather (storms and floods)
causes increased incidence of disruption to our manufacturing and
distribution networks.

« Temperature increase and extreme weather events reduce economic
activity, COP growth and hence sales levels fall
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© United Utilities: @11

PR IBHRFAR(CXT I BFMEREHM

BXILEF 19956 "Building Public Trust Awards"=&

Building Public Trust Award 2019 for
Strategic Reporting in the FTSE 350

ESE JANFR EFFKEROEE-FE
— BB CTAO IS EEDERDENM

Winner: United Utilities Group

}E F ﬁimiajz ’r:F“ UZ Following a close vote, United Utilities wins the
. =7 award with comprehensive yet compelling
reporting that has strategy at its heart and is
especially strong on the linkage between the

company's strategic priorities and purpose. The
judges singled out the clear account of how the

Winner Strategic, United Utilities. Shown here
(left to right) Mary Nightingale, John Hardy,
Sabrina Curry, Simon Gardiner, lain Wright

strategy is driven by value creation for

e 55EE: 19ERYR (202046)
AEEER: 95,000

stakeholders, with one commenting: “They've
done a great job of evidencing their relationship
with stakeholders, and really proving how that
relationship works.” The panel also commented

positively on the measurement of performance
against strategy and the linkage to executive

EIZESIFR O RVEESEEIFR (1FUX)

remuneration. The business model, key
resources and relationships, and plans for the
future are also discussed in detail. A panellist

added: “The company's reporting is really
interesting on who its competitors are and

"The Finance for the Future Awards"S&

where it gets its advantage from, which you

‘f H\ANCE
*FUTURE

AWARDS 2016

EXF) S Deloitte.

PRESS RELEASE

13 October 2016

FOR IMMEDIATE RELEASE

Celebration of leadership and innovation that
creates sustainable businesses and
economies

The Finance for the Future Awards, founded by ICAEW and HRH The Prince of Wales's
Accounting for Sustainability Project (A4S) and in partnership with Deloitte, are in their fifth year.
The awards highlight good business practices internationally by recognising the roles which the
finance function, and the wider finance community, play in helping to build resilient organisations
through embedding environmental and social issues into decision making.

The winners, with the judges’ citations, are:

Large business award

Winner: Coca-Cola Hellenic Bottling Company

Judges' citation: "The Coca-Cola Heilenic Bottiing Company team brought to life the vital role that

the finance team can play to embed sustainability into everyday decision making. It was able to

develop an approach that syswmanmuy mmgmled environmental and social factors into capital
across the dis changing decisions as a result.”

Highly commended: Skanska UK

LTS IFRS
N “ . —_ < . .. Ca;nnn.u'z-mc:nng integrated thinking award
B . 1 R34 International Standards on Auditing o o o i o cpcin, Plrae coremelcbins oot s s
demonstrated how integrated thinking translates to shareholder value in financial terms.”

Highly commended: Novo Nordisk

don't see in many annual reports.”

o ICAWE(RESFTTHa)EMEESR(ICH U GELIR
[BERFARZITO TR B EERE

o B3 OBBROBATE(LE (LR AT IRV —ADUI—>
Z5FGEESE, MERNECERITTUVS s h sl

JNSE = . PWC%D\;—EﬁEL/tL\5J/J:\¥$E%(:Ea§_5§§§2
SRR gt R
° ESG(LEga-%}nuk%r——”,j.l/—r\ |\ sl,‘)bl:lLJT(A%jT%DgE(EIE_C%tb\éunb\uqqmj

Source: United Utilities Group PLC Annual Report and Financial Statements, {254 ~, WEBUH—F 28
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EARNS T RICET CPurpose~
Values#|lBICEC# 3 2L T, BREZHR
@Iggﬁ'rétb\ Purpose(ng‘b\TC—E Delivering our purpose i A e
URBEERETE ) =
Our strategie themes define the wwmm
s core values providet U I T ——
Which we operate. - e
&b ERIAIEIT26DEL T, PurposeZ 5ok
Our To provide great water 1
| purpose and more or the « To provide great water and more for the
North West
To be the best UK
Y s TE%IC. Purposez=EIRJ 3/cshDcore valuesz sC&;
: Customer focused
» Customers are at the heart of everything
we do, and we aim to provide a great and
resilient service at the most efficient cost
Innovative
Ll » We continually look for new ways to make
our services better, safer, faster and
cheaper
Trustworthy
« We make promises knowingly and keep
them, behaving responsibly towards all of
— — our stakeholders
Source: United Utilities Group PLC Annual Report and Financial Statements, {251 . WEBUY—F 29
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' United

Utilities

Water for the North West

"Purpose” ZREmRELTES R AET
PEERERZHRTEL LR,
IL— LDz FIFHU TR

LIR—ATEARIL—LAT—JICEE#,
&NTUL3 "Our strategy” &
"Stakeholder” H', FHEWHEEDLDIC
%, FZEUTVW20NVEE(CGoE

9343CLTVS
o VAADFEFERUBHS, "Purpose”%&
DHDPINTERAETNTVS R
ESXZ
EFIVEERTE

QOur business model

To provide

great water

and more for

the North

West ///‘ .

The value we generate

Communities
9=
wbosa

PurposeZB&F A . EDJD(CEBESRTEL TLVBDMVE SEE
. EEHERE3IDFELTVD
o REBBIMMEBRNBEZHE—"Thd
o JGHA/PHE/ REREBREE AT — IRV —(CEOTD
SREEHEZEEUCORE

BB ZREF I L ThRZED
&3(TT BDh EARRY 28 Al
([SEEVIAG

DHHEBUT, AT
A= (CFUTED LS
MBIt %Toh Value’x
sCEL

Source: United Utilities Group PLC Annual Report and Financial Statements, {251 . WEBUY—F
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XTITPVTADRETOCAR Y, 5% BSE Y3 BB HEFE T
ZXTVTPUT4X NI A W CEE S, « Read more about how we deliver value to our stakeholders on page
46 and 47

hanaging our material issues | 7

I
STRATIGIC RiffoRT -

Value@%’_ﬁ}f’(‘-) 25 —TILE — %%’l%*t » Read about how the board considers stakeholders in its decision-
DEEREADEIALSZE. BE fosooos making in our S172 (1) Statement on page 102

FBIAOCHEPTZ B RU. FeHFOD e M L ey e —— E—

Eall_‘\(zkh— = 5{’!50&[/—0/\5 mwmgm:: E:-:“;m - VTUTIUT'fLﬁEo)thZ(LDL\_CEaﬁ

. BHNAOFEEOHTEE. LU T Dintegrated reporting frameworkDiE

[y Ve I ariping S0 iapuie typeting Temtd n 26 materal swen These meuss s — >

e el B e e ) ([CEDO\WTENE

e | e « "a matter is material if it could substantively affect the organization's
prowede Sor those Curtomes s an et fecton

P s e e[ T e ability to create value in the short, medium or long tern”

o AT-IMIVI-A\DEEE (L, BE. IKER. MHLUETEETS
1231 =54 S8BT - OB R, MMBRELJOTATINELLA > Y1 b
FCEDOWUEE

o TOR. INSEPEOFRIRIPAERECERSLADERZEHIC. F=F
#B9Corporate Citizenshiph'5DLE1 %3213

External factors, Internal factors, Both external and internal factors®3D®

BRCHUT eNTNEBLEE VB ERZCH

External factors Internal factors Both external and internal factors
Political and regulatory environment © Resilience @ Trust, transparency and legitimacy
Climate change © Financial risk management 3 Customer service and operational performance
Cyber security 8 C and busi nduct 4 Leakage and water efficiency
North west regional economy Innovation & Affordability and vulnerability
Natural resources @ Data security 10 Sewer ficoding
Social media @ Enorgy use 13 Environmental impacts
Land management and access Responsible supply chain  Competitive markets
Human rights Health, safety and wellbeing 23 Diverse and skilled workforce

@ Community investment
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Water for the North West

B EBR (ORI E OKPIZ S EL,
Fi/BiZ/ RS ToE%x
DHMDPOLICEIBE LTS

ETFAKBEVSBEDFENSTRKE
PIEIBAOEEBESLLOZAEN
KPIEU TERTESN TS

How we measure our performance
Our operstional KPls

BB (Oa-EE TEHEIRAIC

BAN2IB OKPI%ESTE

KPIDOTEZE/ B /IR 0fE% 2 FHU

ERESVHDOHIBLSCLTNDS

Qrara rrcer

56 Seed T e RS

Source: United Utilities Group PLC Annual Report and Financial Statements, {251 ~, WEBUY —F

IRE DKPI3Y
Y% — N

In a responsibility manner

FhRKE
- EE: FREVHORAKE
- BE: BRNBOETERE

RIS )\ OA—N > A5
- EE: BIBTAWERUC ETK
B 13T OMEXT ST /48X 5T
iz e=E il
- B I ESII14>

Dow Jones Sustainability Index
rating
- EFE: LCOBEMT
- BE: 8F[0-)RIZAIDFE
RIS
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o JOFOSZENIGHRICOVTIE, SZIAVHREEE o SEFRINZIVZICOVTE, FIEH(CDWVT
IROIBEENDE B PES DT RE 0T OEEBEFZ Tk
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Source: United Utilities Group PLC Annual Report and Financial Statements., 1£3Y 1 . WEBYY—F 33
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19074

EDGE

International

EE JANFN

Bl RATADIRE. ARBSLULEE
5. BHESMEF mOMHEERS]
AR, BRFEELUEX F

[R Rtz

707 E LA ETRERH

R

FELEE: 3,449/E R (20194F)
B 83,0008 (20194F)

LEIZERSIFR

7 LATIVA LEESSERA | PR
0> REEZSERSIFR
—1—-3-75EE5ENEIPR

HEHL TS
B HARSA>

GRI index

Best

Practice

RENCRABSCHET SLROMOBHIECRBALET,

Dawvmnal Ditrl
Royal Dutch S

https://www.shell.com

BEEEEINGH 55, REOEEORCISS
DRETESIAYKSA MEDHTERT D
CETLES, AR, FREEFBLATER
BRACERRANFAINGS, LDRLOKE
CRELTTRRFERERCLHFEDRET
RATRBETS LTHRILEOTIZOTIES
WTL&Sh

AREECSEH-C BU

¢

i Royal Dutch Shell plc @ FUALKR—b
1

EREDF

RIDEAL#2
RENSR/RANGIF(-h
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SEI, FRFERERRDCIFUASH
DFEEBALTVSERRHOY TILERD L
IFEF, "ANA - FUA (Sky Scenario) s &
ERISNEIFUAR, BELR—- LTS
RENTLET,

BENEALLTETRLAON, ZORME
DRDATY, 070FXTERFICAN, B

DHHVORE LI,

BEC. COLSLRMBEABRAERE,
EDESBIFIAZBITOSOTLESM?E
HTIR, TANT - IFUA CBVWTUBET
FENLERO—OTH3 "TEOLFE2IC
TIOR3, ZRH L LTOBRLTEISNT
WHOTY, COERZESATIANHLER. B
DRRBNCRAGERESHEIO-IUE

ASYION-IERERCASYIEAFUZDLAT, EREROTINF—XTr— |
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=51 \in-Reports
01BEREBEFTT. 5% B
ERESNIEAL. 2 TY
hEDBmMADRCER,

TEEST—-YO—DOTE, TNETOARPE
B NSRTRARTEDERTE, TIEES
FOBSHERICLAGSS, ABHSEYE R
W RS, (FE ERBCLIZELLTLES,
ENTRINPSOXRTERER<RDICE
FEAEINEN? ERRERETIL-LT7-IT
SERIBLALELVERO—OELT A
BRR, EHEIT, WOPOIFUAETE
FILENBHDET, COH, BERORPRRL
3TIREL, TEESZS

BOTETIKEVS
TFUAELELTVET,

TR+

DES ZNA - SFUAETSHILT, KR

HELK— - URNEES (-]

TIREZDX RERTT-SIC
BELTLBOTLESHN DR, "BHOER
B, TS, EF2025FCE-VEDARAD
FRIILEMRL, 2040 FCBRELOLBRT
ARBFBESNZEVSFEELITTLES,
2081, TREKEAKREE TY, N3,
20205152050 B ZERBAERTS
ZOMET, 2070 FIF0%FARAZNTL

EAET B TRE s oM TR )
EVORRIONGHRATRENICRHT I
BEHNBOET,
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Annual Report
Sustainability Report
Sky Scenario

RU: BRTLOENLS
ANERROTEEER TV LFINTE
Exn
BLERNEHOABRAIHETSBCE,
YILOEHESFIC BHE RINEAS
BRT-5,"vFUAL DISE

RUZM, LT, 2RE
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£ CREHTT,

RBLTHTEZL, SE<YFUAORER
HEBICHETIRRCEVTRDESLE, &
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SIRREL,

Source: Annual Report and Accounts 2019, Sustainability Report 2019, 1254 b, WEBUY—F

 20195F(CSky ScenariohtFSEHIELTHBIT
- Sky Scenario: > A HEERUF
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Shell

#BXDEFA(C, Purpose, ValueZ
EBROI7 132 B R ZimtY (CCH,

SOFFHCOVWTHICICHESZN TED
&5, BEhE I 3T

| Stotegic depot

SHELL STORY: WHO WE ARE

Shell is a global group of energy and petrochemical companies
with 83,000 employees in more than 70 countries.

We have expertise in the exploration, production, refining and marketing of oil
and natural gas, and the ing and marketing of chemical

We use advanced technologies and take an innovative approach to help build
a sustainable energy future. We also invest in power, including from low-carbon
sources such as wind and solor; and new fuels for tronsport, such as advanced
biofuels and hydrogen.

QOur Context Our Purpose
‘ = We power progress
s tspaensrins e e and cleaner energy solutions.

See “Stctegy ond uok” on poge W e
e detsbed dacusion omed cus pupcne

QOur stokeholders include:

Our investor community

A o Our Core Values
Ow mployees,‘pensm/rm; oty
Ouwr strategic portners/suppliers
Communiies ooy
Respact for people

Governments/NGOs/regulators

Toe Shel Ganersl Bcsmess Princisles, Code of Canduct, end Code

ok, wm vt . ot gt o 35 e =

Ses "Secton (7240 stermert” opoges 2326 oy
= “Enemmrt cnd 00y’ 0 poges 8490, Ous pecsie”

See “Our pacpie’ o pages 99 Wl icr =
i cimnckien dmzdes daveron sound o coee vl

Our Purpose

We power progress
together by providing more
and cleaner energy solutions.

= See “Strotegy ond outiook” on page 19 for

= more detoiled ds ion ground our

PP

Our Core Values

Honesty

Integrity

Respect for people

The Shell General Business Principies, Code of Conduct, and Code
of Ebics helpeveryone ot Shelloct i ne withthese voloes ond

comply with relevant laws and regulations. We ofso strive to buid
and mamnton o diverse and nclusive culture within our company.

= See “Ourpeople” on pages 99-101 for more

Purpose, Values\\g 1 DWTH,

|| sntmnsRnESISRTES

&3, Annual ReportPIDESE

fEPf 7% BA 7=

detoled discussion arcund our core values.

ok

Context , Purpose, value, LV PZEDMABER(CDOWVT,
Annual ReportlcH T 2HEEES1—)LOE

BE

B4 C. HRHY

Source: Annual Report and Accounts 2019, Sustainability Report 2019, {£%5 (. WEBUY—F
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HADLFEE
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| W e )

19. EREH DR

20. F18, EERAOHAE. PENORRME
21. BR BEEEKFERPHEGA > IFANITFv
22. BRRROEBIHE. EEUT4Y1—Sa iRt
23. MMZERBIOMA

#ExEhL—F1>7

13. HADEix

14. A1 )L D&z

15. BBEHAD N —F 1>
16. X AEMIFOLNGOSA
17. LNGOEH 24t
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"Purpose” ZitraL U CHBSHY

TNHREINTVDIEN,

DHDPICE-EN TS

o HBXRTFEOES. HBZHIETD.
13 D)) [ N G 9

7OOEBER) T —H 741 ERLT
EIHINTHD, | EN

Shell’s purpose is to power progress
together by providing more and
cleaner energy solutions.

O postion
by peovicing o 03 0sd lowrcarbon ener
mecekd's energy spatem tonsborma. Schuty o
b T H) 10 Cur Dsin e aeoaoach Shed

h emmenta b e

nd cthar ctohah olden.

O stvstorgy s e o0 cng cusbonsh o the amergy sector and e
b o

ot S ed

come. The worid wil need 10 40 © woy b meet hs prowing demand
[ N chmc

chaege. > o
wil caetinge 10 be an mrporiont port of the erengy ix, over Sme

Chowe Wi ticopnam ot the poxe od the porh borword oo
ncartan asd 30 requrs sgie decaosmaking.

transition is unfolding, and
we must be part of it if we
are to survive as a business.
Those companies that do
not stay in step with society
will be left befind*

BEN VAN
Chant Exncative Officar

Our strategic ambitions

Against this backdrop, we have the following strategic ambitions

to guide us in pursuing our purpose:

S
P 4 1,
/ N
. Thrive in " , X
| theonergy | tothrive in the energy transition by responding to society’s desire
| tronstion | for more and deaner, convenient ond compatitive energy;
.‘(14
[ Worddoss | to provide a world-class investment case. This imolves growing
| imostment | organic fee cash flow and increasing returns, o built upon o
\ b strong financial framewoerk and resilient portfolio; and
3
| I:::'.'@n | tosustaine strong societd licance to operate and make a positive
operate ); contribution to society through our activities
\ s

The samcution of cur escregy i losrded on
custones-cartic and implat, more

We s srcsugies and plors thet focua on axctiors

focused co growieg seturms and arganc bee cash flow. By mvestog i
compatitve ;:q-m drl\-nq increcses 0 cosh flow bom opemtom,

g Speg
nbum-u-mwmma(mmm

Qur ity 10 ochieve ous suatessc amiebions degends ce bow we
re3p0ac 10 Comprettive foroms. W cortnuoly casess the extermol
wrdtcorent - the moreet ard the scwryr g monome, pidcn,
socia and envirormenecd drves thet shape fem - 0 evducte
changes it comostive forces nd busness models We use mutcle
Abure cern0s 1 cssess the smsdbence of cur trotegy We segubordy
review the ket s we el i, aivms Sng oL CCmpet e poston
by or oy b €0 uacertoirties and the strmegrhs o
werkneuss of our ladtencl ond noadredtons compeiton.

2nd capabibte: adertaze
WWe matan o 1ok morogencet famewsrh ot regary asesis
Cut smspome 10, % sk aopette k. identhec ok ok

B Sew Rish locons” on poges 2736,

Our Executve Dveciors remuseruton o lehed to the sucesssfd
debesy ol sokegy. tr»-du’achwr-rdv’rmm:--

man Exscuve Doecaser mimaesction fo cliove sget

0 2019, th o 07 na.md
cosh generonon. copual dacicine, woue crmated for Borholder,
and o measue focused on Shells srotegic cmbiion 1o thiive i
the ensrgy tronsition

2 Seu the “Dirsctons Aumumerstion Meport” on pages 135138

Our strategic themes

As part of our strategy, we divide our portfolio into strategic

and risk management.

O b hoshelpcd b x by
Core Upstream themes Leading Transition themes  Emerging Power theme

Conm Upsreom themes cre carirol
10 Shell and we wi unton ther
#rong oah gesesafon frough
thw ccamirg: dcden

teoddeg tonssos femes oee busemes
wmen o a1y bovm g
ponition i the dhssry and o crtcol
o ua o copitsie on the
Fonuson 10 a lowecorbor fiure

Sholes O Products
* Graweg prodecics Mont sacceashd mabsiey
= kg e o 81 b
* Comprtivs debrary * Compurine, g coesey
rwimeg bodkbore
Cormetioed Chamicols
‘ 0l and Gas ‘ + g torscrd gowh
» Hihgroded pordcde e tromnzrenyTeg
wih Bngevy * forus e bo, dencme
& G ot ncop o parkconance draviccle
ousce b
World-doss avat Trodn
operatorship -'qnm—

Energng Powes theme s focunedan
Comoting busnes mode 1 wport
the evcheing customes demonds ke mor
eictrcty drcah e enegy rarean
1.0 lowen covbon fterm. Sheldcima to

ERNSENN DB REF (VE

et 4

LT ODEBRR T —V(CEEHE

Source: Annual Report and Accounts 2019, Sustainability Report 2019, {£%5 (. WEBUY—F
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provide o relicble electricity supply o 100 million people, prmarily in
The UN's 17 sustainable development gocls (SDGs) seek 1o address Alrica and Asia, by 2030.

the world's biggest challenges, including ending poverty, impeoving
health and ed: making cities ble and tockling
climate change.

For more information on our approach, see Access to energy.

G are resp

ble for and impl
opprooches that meet the SDGs but achieving these tasks vnlrnequn
unprecedented colloboration and collective action with business an:

m&dazmmwnmm

civil society. Employment is o critical route out of poverty and helps people
towards prosperity.

All the gools are relevant to Shell and we have an importent role to pld
in supporting thess ambitions. We con make the grectest contribution We provide jobs and follow applicable lobour, health and sofety

three goals: Ensure occess to affordable, relioble, ble and dards. We work with and others o offer troining to
modem energy (Goal 7], Decent work and economic growth (Goal 8] build locel skills and expertise. We encouroge local businesses to be
and Climate oction (Goal 13). For information on Shell's actions that part of our supply choin and seek 1o ensure our supplhers meet
support other goals, please visit www.shell.com/sdgs. Shell standards.

We clso support entrepreneurs and help young people start their own
b social such as Shell LveWIRE.

We contribute to economic growth by paying taxes and royalties to
local In D ber 2019, we published o new report

detailing the corporate income tax that Shell companies paid in
countries ond locations around the weeld in 2018

For more infi on our h, see C

iby 1o society.

Bt DOSDGs(CXI I 2HUMAHDEE 7 50

o EED170FHt o] seRFEFEEZ(SDGS)DINTIES TILD
FECEHBELTHD., ERCMITTEEBREENZRIZUT
w3

o JIE3IDOBECRAOEN 0JsE: FEMEIET
EEhaE< FRo g THRANRIRILF—AD7It X
DR (BEZ7). 71—t N LB R (B1E8).
SURZ BNk (B1E13)

m(}odl&chmocﬁm

The world needs to toke oction to tackle cimate change The Poris
Agreement set o goal of holding the rise in global overoge
temperature this century to well below two degrees Celsius above prd
industriol levels.

Everyone in society hes a role to play to ochieve the Poris goals, and
Shell intends 1o play its part. We continue to work towards delivering
on our Net Carbon Footprint ambition to cut the intensity of the

greenhouse gos emissions of the energy products we sell by arcund
50% by 2050, and 20% by 2035 compared with our 2016 levels, in
step with socety,

Goal 7: Ensure access to affordable, relicble,
sustoinable and modern energy

Globally, around 850 million people live without occess to electricity, [ 10 lower their emissions. For example, by continuing to increase the
according to the Intemational Energy Agency’s Wodd Energy Outlook ] loweremission energy products we offer, including natural gas,

We only control the emissions from our own activities, but by changin
the mix of energy products we supply, we clso aim to help customers

biofuels, hydrogen and renewable power. We also cim to invest more]
i notural ecosystems to halp drivers and businesses offset their
carbon emissions.

2019, ond hundreds of millions more are astimated to have an
unreliable supply. Access to reliable and sofe energy is critical to

enabling economic and sodial development.

Our contribution to Goal 7 includes investments in companies that For more information on our approoch, see Climate change and
offer innovotive energy occess solutions, such os solor minigrids and energy transition.
solor home systems. We continue working to achieve our ambition to

BE130SUEZ S HECOVWTOEEH B HIFCE;

o BRGE9RIRINF—HRADBENRN AP EX2016FEL
LU T20504E & TICHI50%. 20354EF TIC20%H!Ri%
FIRI 3 BIEHEEDFHEA TLK

o HIRIZIRNFT—RBEOEHEDEBEZZEZZEICEIOT,
BEFHNEEE%HEIR CE34O%IBEI2EBRIELT
W3

- JERIE RENA, NAARRL, K3, B4 olEE
IXIF -5, BRI 3EIERIRILT &SR
BP9

o RIAN—PEENKRYEHNEZBZRTERLS. BA

HRERN\DIFEZIBYIEBEIBLTLX

Source: Annual Report and Accounts 2019, Sustainability Report 2019, {£%5 (. WEBUY—F
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Topic selection

The fopic process the ility subjects that were most relevant to Shell and
our stakeholders or were prominent globally in 2019

Each year, we use a structured process to select the report’s content. We engage with various groups
and individuals 1o understand specific concerms about our business and its impact worldwide,
particularly relating to the environment and society. We consider the views of others such as non-
governmental crganisations, customers, the media, academics, investors and employees. We gather
opinions and advice in various ways, including formal and informal meetings, workshops and surveys

This report lists the topics that were a priority for Shell in 2019. Topics that consistently ranked of
higher importance were energy transition and climate change, business athics, transparency and
corporale govemance

The main steps involved in selecting topics were:

= identify and understand topics that are important to our stakeholders and our strategy,

= coliate the topics identified as of high importance:

= dantfy the topics that will be covarad on www.shell.com I

= consider input from our Report Review Panel to ensure that coverage is balanced, relevant and
complete; and

= inform Shell's Executive Committee of the topics, for its endorsement

ShellCl&. U FOTOCRAISA>TIERAFRBRONT) 7T AHRIE

o ATV - RUBHEBEIC O TEE THS MY IRERIE

. BFCEEEOSVN YL

o B, 2OHPHSEITEVTEMEDONE Ny 2%l

«  Report Review Panel' "> B% 7t(c. oAU
REWIZDINS > ZDE ) hESH Ve s

. _E2%BFEX T, Executive Committee \NERDIEO MW I A ZIRE L.
GRS

Significance to stakeholders

= External Review Commitice's previous oginion letier
= Gn¥ soclety dialogues

« Stakehokier relations review

= Global media review

»  Imvestor feedback and indexes

« Reader feedback and social meda

= Reputation tracker survey

» Webshe visits

Significance in sustainability context

Resutng topics are consicered In their broader sustainabiity context based on:

« Wond Energy Outiook

« WBCSD Vision 2060 repont

= Shell busness envircnment outiook

= Sustainaniity reporting guidelnes and standards

= Inergovemmental Panel on Climate Change - Fih Assessment Report

Significance to Shell strategy

- Finandial fisks
« Reputation risks

= Sustainability priorties
= Key projects

NTIPVFTADRECERUTIE, Significance to stakeholders,
Significance in sustainability context, Significance to Shell strategy
DIDDERNS, U T OMBVEZE(SRE

<Significance to stakeholders>
» External review committee’s previous opinion letter
Civil society dialogues
Stakeholder relations review
Investor feedback and indexex
Reader feedback and social media %
<Significance in sustainability context>
« World Energy Outlook
«  WBCSD Vision 2050 report
« Shell business environment outlook
- Sustainability reporting guidelines and standards %+
<Significance to Shell strategy>
- &1EYRA7(Financial, reputation). sustainability priorities, key
projects

1. Sustainability Report Review Panel[dZNEPME IR TIBERLENIZ. Sustainability ReportDE DM - IBEFEZFF(IBSEE S
Source: Annual Report and Accounts 2019, Sustainability Report 2019, {£%5 (. WEBUY—F
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Operational, Safety, Environment
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Source: Annual Report and Accounts 2019, Sustainability Report 2019,

Operational

Pendhicek ilable for sale (th dboe/d)"

Project delivery on schedule (%)*

3,665 2018: 3,666

Production is the sum of oll the averoge daily volumes of unrefined oil
ond notural gos peoduced for sole by Shell subsidiories ond Shell’s
share of these praducad for sle by jcint vn tures and assccates
The Larsfined il comprises crude oil, NGLs, synthetic crude odl and
bitumen. The gos volume is converted into aquivalent borrels of oil

to moke the summation possible

2 See “Summary of results” on pages 40-41

LNG liquefacti I (milli )e

90 2018:75

Project delivery on budget (%) "

99 2018:97

Project deumry reflects our copobifity to completn mojor peojacts on
tima and within Eudget on the basis of the targets set in cur annual
Businss Plan. Project dekvery on schedule mecsures the percentoge

35-6 2018: 343

NG liquefaction vohumas is o measure of the operctional perdformance
of cur Integrated Gas businass and LNG market demand

2 Sew ‘Integrated Gas” e pages 45-51

Refinery and chemical plant availability (%) *

Proved oil and gas reserves (million boe)

11,096 2018: 11,578

Proved ail and gos raserves are tha total estimated quantties of o
and gas from Shell subsidiories and Shelfs share from joint ventures
and azeciotes th d ergineering da

hot it enginsering dato demonstrate,

90.8 2018: 919

Refinery ond chemicol plant ovailobiity is the weighted averoge of the

octucl uptime of plants as o perceatoge of their maximum possible uptime.

The weighting is bosad on the copital employed, odjusted for cash ond
non-current kobilities. This indicator is 0 measure of the operationol
llance of our De facturing facilities.

2 See “Downstream” on pages 70-78.

with ble cartairty, to b sble in hstuse yoors from k
roservouss, ot Decomber 31, under existing econcenic conddions, operating
methads and govarnmant regulotions. Gas volumes ore converted into
boe using o foctor of 5,800 scf/b. Reserves are crucial to an of and gas
company, a5 |h., constitute the source of future production. Reserves
estimotes are subject to chonge owing to o wide variety of foctors,

some of which are ungredictoble.

E See “Rak foctors” on pages 27-36,

“Summary of rasults” on page 40-41,
70l ard gea information” cn pages 6169 ond
- o and gos {unaudited]”

on poges 239-256

EheE., F

EiTHE(CEI I ZKPHEIZA IR
.« YERNTOIOI 1Y MEMER
o ATTa1-)LEhoJosr s

1EY (b, WEBVY—F

Safety and Environment
Totel recordable case frequency mouou—.n(m-.doo.
(imjuries per million working hours)” petr d)"

0¢9 20809

Totdd recordable case beauency (TRCT) « the rumber of emglorees and
coavact staft ryunes rRaurng medca Yeatmert or tme off for every
wlion hous woked t i o stondard mecsse of

‘ 04 2018 096

Chemcals GHG mtenaty s ¢ meaare of GHG emasons (drect and
e GHG emasn: 3i20ccted mibh mponed sesrgy

= Ses Lewcrment ndioced,” of pages 8490

Number of operational Tier | and 2 process
safety events®

By expressed i metc tonnes of CO.
=amm.tmmwm:mumn
crocker, gh value petrochemcals production

I See Thrcte change and seergy somition’ o pages 9198

]30 2018121

A Tia | procams sofaty evert s or sephansed o uacorticlied miecie
o oy moteciol nchudeg noaoric ond ron-lommabe materch, Fom
acwel

2 peoceis wth the grecte2 consequencs resdteg = borm 1o
erms& u-n&d&oufcmﬂmtv cemage i
beld , a3 dohaed by the AP

lwedeéi‘mcxe ’:4 and I0G? Stosdord 456. A Ter 2
orocess sofety event s o releme of lesser comsequence.

2 Sos “Emvcrmert and 00ty or pages 8490

Upstream and Integr Gas GHG
h of €O, equivalent/! o +
ducti ailcble for sale)*

ber of ol spills of more than 100 kg

70 2018-93

Tae ormreterad iadle peaccts: 4 B mumna 5 Arosees o

o Scirvitier atiere we cre the aoecctar i whe b 100 b or v of cif
o o products were solled o1 ¢ wasll of thow Crtviion ord e et
e emicrmert

2 Smm Eecrrrert ond socmny T or poges 34-90

Direct GHG emissions

(millien tonnes of CO.

70 2018

017701506

Upsreom/mdstiecm GHG mienay 5 ¢ madsers of GHG emaions
@rect ond mdrect GHG emsi0m 3icoo0d wih mpoted snendy
sucludng emauons Yom exponed eneray. exs-esed © matrc 1omes
¥ (O eawralew. omted €0 the 2moichere 0o Tetr< LME

o hrdrocarbor pecucon ovalasis f sole

2 S “Tircte horge ard snergy iton” oe pages 9198

Refining GHG intensity
(tonnes of CO, equivalent/UEDC™)*
1.06 2018: 108

Robang GHT aneraty i 0 meowse of GHG evisors [deect ond indeect
GHE enision auocoted with imporied enengy, e schding emivecns
from eaporied eneagy!. esoreised i metnc Ionmnes o CO, equmalest.
emited rto the atnosphere e wnt o' Uik sed tovivalent Dssloton
MlvlJt-’s J“‘nammr et ot roomon

tac weghied Doremster thot
refiects the operatng coit mionaty of o reheery Dased on the 12 oG
contguranon of 1 Dortcuer M of process ord ree Drocess ‘ooltes

2 308 “Umate change and energy onnon” on pages 9198

Disnct GHG = ioms bom fociite: operated by Shell expressed
» CO; equn

2 Ses “lrcre tharpe 0r< erer3s Tareson o poges 9198

Net Carbon Footprint
(,—..«co equivalent per megojoule ) *

78 2018 79

Net Corion Foctpéet n 0 comprsherive memure of the Hacyx ls corbos

ome prred et 1 thei e ercd v 1 mcloden sevasir from the
eawocbon, boroo i ond prox everg of crode o cr gon e cther
Fomciuton ke, Wonagr | of pechucia o o Custormrs emavors bom he
sve o prchets we sel Ao rehucec o eraisons irom ebermry of the
ey b 20t et by Shedll s h 03 03l omed g rocesaad by Sl bt
not procuced by Shell & 1om o procicis oad elecir Gty morketed by
Shel Hot hove nct bees processed o genencted & o Yhell fasiey
ET30re Compersatec Prough rorous meduse: e oo muded
such 25 pmison maigated by Natue Sased 1okution; and carbor
caotre 0nd soroge techaclogy

2 S0 Lhwmate change 9nd erergy ronemon’ or pOGes 9198

1
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SAP case study:
integrated reporting
supports integrated

thinking

hat measuring, reporting and
sights about corporate

s taken to ochieve one objective can
helps with

emi
employees to et to work foster in special lanes.

Together with ot ing indirect pollution, management realized

porate context. Mult-copital
vide better support for decision moking ond

NERER

Integrated reports

o IREIMEZRHOAFIHARIC
BVWTT—ZAZITAELTRRNT

o JEBAFEIBEROBIFELLAR— M
T4, BIBEEBLTLBCE
HEHE

Source: SAP SE Integrated Report 2019. 2020Half-Year Report. {EZH1 ~. WEBUH—F

Forbs

Case Study: SAP Shows How
Employee Well-being
Boosts The Bottom Line

Jim Purcell Contributor @
careers

®

SAP is one of the most successful companies in Germany. Since
its inception in 1972, it has become a multi-national enterprise
software company with locations in 180 countries and over four

hundred thousand customers. An underlying contributor to its

business success is its commi to employee well-being.

« EERBNDIRENEDLSICHIZ
ZHRL LT TWB 0N ER I EH
EELTHETT

EDGE international

Best Practice

- BARE BN LEE
EHLLTEN

- MATSIRIES SUSFIS ISR
BIRIEL AT RUE TETLBTEN
—BOFFERA> N
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Passion for Purpose

Being best-run means making a
difference

o bocome at

» committed to helprg

Tt e abies a2 Ngtul busi

purpcse and profi 2080 Net

==

Strategy and Business Model

Overview of SAP
Founded , SAF i ghobel cenpeny heackuerh

Wadort, Germany. Our kgl cor;

miaret beader i entepase applaton soltware!) and akso the.

Jachg e peeice Manageean, aal 1S, el bus s
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a0 90 |£260 0N b Frankie
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Jones ELIRO SO 50, the Dow Jo anebibny x s Wort

ard s Dom Jones Sustanabity Index Eurzpe As at

Decesrber 31, 2019 SAP was the most vobibie company inthe
vahistle Compary glotaly besedcn marke!

ustanatie s fwirs

Decompar 31, 2019, tho SAP Group comer Eed 268 companics that
develop, detnbise, and provide cur produ
sorwces. For 8 Is10F cur subidires, 45901, 0d o0t €qully
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Staterves
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Our Purpose
A SAP cur purpese 1510 help the word run better and arprove
PO VS L OIEOMIING G € USTOMIAS 15 CrOate 3 bettos
ANy ety and enrveemet tor the mor
11 ke wath our PUFpOz=, we are committed to SUEPOrtig the
Urdted Nalisas Sustanatie Developrret Goass (UN SDGs)
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CLERmETS 3N cer parter ecor)
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D2UEES 0 EYEE Koy SEREENIS:
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i powertd atelbgent apoicat

Becomirg the “Experience Company powered
by the Intelligent Enterprise”

Our seftware. technologies, and senices address the thrss core
elements of Lhe el geot enterprice for (e 25 ndusines and the
12 b o bwsmees (LoBs) we serve
~ Anmteligent suite of LoB spolcaticns that v

<0 chjecthes by leveraghig O
i e 36 AUML

Ao eniterprine

YA ~C(dPurposel B89 %
CMODA A 1—BBIE L5 H,

PurposeZ b1 M iR&EEC
SCEK
o BEFRIMHROLIORVEA.

Our Strategy

EMF 55t 159 be 1he Experience Covpany powered by
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Source: SAP SE Integrated Report 2019, 2020Half-Year Report, 1t%Y1 |, WEBUY —F
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Impact
Our solutions enable IMPact at our customers and — through

hem - in the world. The followng are some examples of our impact  Hunger); 3 (Good He:

In various areas.

Economy

SAP software supports the UN S0Gs & (Decent Work and
Econome Growth). 9 (Industry. Innovaton, snd infrastructurs).
10 and 12 Ftion and
Froduction) Dy neiping companies provide |obs and strengthening
ncustries and nfrastructure. For:xmle SAP software halps.

- Companies work batter to Bring economic prosperity and farty
oodpn 10 peopke sround 1he workl
- opli resoul i |, #piring for 3 workd
with 2860 waste

SAP’s Impact

--------------

SAPscnmrewwonsmeuN SDGs 1 (No Poverty), 2 (Zero

h and Wel-Being). 4 (Quality Education),

5 (Gender Ecusity) 7(A‘|umb\-md€lem Energy).

11 (Sustanable Cies and Commungies): mamPeaoe J«rwe
and Strong
society through better hcamu emu(ov\ and access to
te mmlon For example

e world's youth ~
working aduits. dsterently-abled peopie. ana me unamployed
with the right skills to thrive in the digital e conomy.

SAP software Supports the UN SDGs 6 (Clean Water and
Santation): 13 {Chmate Action): 14 (Life Below Water); and 16 (Life
on Land) and helps protect the envionment by addressng the nesd
for water. For example:
~ Winarn all affected by climate cnange SAP tachnology h«png

Our customers.

rANGTOmM their BUSINGGSSS 0 AL CrDON CUTHULS.

With the world humantty
prowice water, 9000, mamemﬂoaln ﬂpenpknﬂle
COMING years SAP. hep

water and

- Cites are facing and
SAP sokTions for of Thi help
MONtor resoUroes 50 that citkes can run more sustainably and
el citzens enjoy more enjoyabie, safer lives.

saniaton for al

Source: SAP SE Integrated Report 2019, 2020Half-Year Report, &35 b, WEBUY—F
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FE5UTWIIEH

o 08 : EEHVERBRED

o 09 : EEIRUNERORBEZ DB

o 10 : AVEOAFEFZR{ES

o 12 : DBEE-DINOEE

=Ty bl

o ) PENMEERBEEIRMTERSSCLTVS

. ) AL ERNBEEBLL. BEEYTPOO
HREBIEILSICLTVS

* EnvironmentDi5&

HF5ULTW3IIEH

o 06: TERBIKEM L ZHFRP(C

o 13 [UEZ BN RE

o 14 : BOEHIEZTAS

o 15: FEOEHNIETAS

B4K451

o ) BECEOEEMZM EEE, —FBbizk
PEHE0HEZEYR— b

o fll) BB TEOKOEENE VEFHAIE, KE
BEOFGOIRERERZYIR—h
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SDG 3 Good Health and Well-Being

ECEIDIET, BRAEZE D o o ————
PIKLTULS & Bokincsias ol Maleandasdenmd Global Heslth and Safety Management Policy; i
healthy working environment for our employees rinalconsms M"'{:ﬁ;"‘: : xﬂ i::::’:m Health ond Safety
+ Enhancesaf::‘nd hamwovkm_cm:o::.ml ::m e . :ﬁfﬁ:ﬁ:ﬁ’;‘"&;ﬁiﬁ:’
- Entroe [ e
i/ AR KPI-5—Syh  EIEEISSHEEMIREBING
B BEREOBSAIZINIERET BRI EIEE o JO0-)NILOEEEEERST
BROISSIRIEZ M EE (R . EESZIETOISL
PERA>IOS-T0I3 1
rgdr 0 JULRT IV TRETRERNLTIE N/A SAPDEY —)LOFR{H
FAFONVATT | AdR EEZ E6HD « SAP Solution for Healthcare
» SAP Environment,
BTSN3 0laeEDdnd + Health and Safety Management
BADRK- B - fRERIRRED « SAP SuccessFactors Well-Being
BT EEHS Management by Virgin Puls

Source: SAP SE Integrated Report 2019, 2020Half-Year Report, &35 b, WEBUY—F 47
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Materiality

Defining Key Priorities for Our Non-

DIEHEER S REYID

ST

« GRI G4, SASB, BI{F
DEE NCYIENS,
O>)YR M ER,

« GeSINEHBULIEICT
FEZEONTITU74
HEFEFEEPSDGsH
hnok

Reporting

= How imeontantis that togic Tor you 1o engags m 2bus ness.
mwlstionthp with SAP?
To assess the Category “Imipact on scciety” we asved

g GUestions!

social, and.

|S5uRS M key our anlee
albcate tme, budget. and resources accordingly within our
Niagrated eaparing. n 2016 we eompletad our ate!

~ How high is the potentalol SAP o nabie our customess to
achicvetha SDGS?

- HOW RQULENTIS OLr GDRMy L6 O3 UM for yOU 12 £ngage N2
buginzss reistionship with SAP?

Whie the materiaity 5,
we continuoudy updatecar strategy and engagement focus.
ntemaly
Identification

i Wa hine includsd in aur mateiaity matrix al tepcs with
noss tapes m"n::re':nemm resevant I::\J mme.r:osua-  tigs I theuppar SOMfor bath qoaetons
nighights thaes 1opics.
ouwr I in those of o i {1
e S| T S
Quidkelines for rporng fesus o
integrated Reporting Framawark. Koy stazes of he process we i/ LSS
ek bl our staering and our

sustainaniity advisory pandl. T resalts wars akso raviewad by our

Durng this stage. we drsw up 3 long lict of patantisl tapics hased
RIS end the

gaica g
S1andanas Boarc(SASE), &5 wel 35 0L exsting Matenal DpCs. We.

3 for the ICT ncustry by the
Globat . the United
Nations’ Sustanable Develapmert Gods (800s).

Winen identitying cur key IDRICS 2nG eI BOLNOENES, We kooked
first at areas relted to cur operations and supply chan. Second, we
I06ked at topics rlated to how our Software can help our customers
Contritute to the achieverment of the S0Gs.

Durng the priort2ation siage. ws leoked at the exeat 1o which
topc affects cur abity al SAP e
assessedwhether tis valLe was Inancial cperationsl, strategic.
o regulstoey All top: i a

e in theee or mare ress were then ircluded on our
SNOMLISLOP Se1en Calegor kS, 83 FoRows:

- Busnesscenduct

- Cimate snd energy

- Frnencal performance

- fuman e dgialngnts

- Human capital

14) We asked

Stakehakiers ta rats tapics on 4 geals foe Ot 5 (where O ik nat

Important al all and 513 very Important) based on the foiowng

Questions 1or e NSt Sic Categaries.

- Towhat dagree d0ssths fogicnllusnce SAP'S abiity to create
value?

[

[Crwet fnancial Oifices. who Is the Bosrd Sponsor for sestainabiity
|ane ntegrated ;eporting.
Review

Fesdtack onand anstysss of the SAP Iniegrated Report willserve
&5 an input for tuture materalty assessments.

VeryHigh

SeE

mpartancetot

Very Hgh

Hgh |

@ =55 VERIYIDE S
o ZNEYIOFFD. SAPOD) (1 —BIHIC
NI DR EZHETE
o BARE ARL—33>, BB, LE 17—
33V, RHOBSNSHEEL, 3081 E
ORIICE & 5 X5 Moy =i,
33— MNAMZAERY,
o 33— PMAMEOIVWT A7
IV —ADA >AE 1% EliE
o 41281 —TE &HEYIICOWNTO
(not important at all)~5 (very
important) €3z SEhE
- To what degree does this topic
influence SAP’s ability to create
value?
- How important is that topic for
you to engage in a business
relationship with SAP? fif}

Influence cn SAP s abiity to Create value
(asanorganization or through SAP solutions)

Nateralty Matrix Tapics { ty fopics
with hghor very high scoses)

[

QFHlFEERDOMETE

o NTUPVTADROFERE, BFFE ST
LE1—Eji

o LEI—HERE BICHATFHEUFT 1/
HEMESOELE THAHCFON
LE1—%4715

48

Copyright © 2020 by Boston Consulting Group. All rights reserved.



@ SAP: ©@KPI (1/2)

A b

=2

SAPd

7o - FIZSBZLIMNC, FREOKPI
EUT, THAANY—O014VY57+4]
[MEEET T —IXIN]

[ —E{bikROPEH 8 1755 7E.
e L ELEHERNESE
ATV

35(C, MIBFHOIAFSIEE/FEIAFE
BEN, TNETNEDIS(CEZELTVS
DO, EOIZEDURZEA >IN D
Hd0OhzERILL U

Measuring Our Success

We use the followng financial and non-financia| objectves to steer our company:

= Growth

- Profitabity

- Customer kyyalty

- Employee ergagement

The tabie below Drovides an overview of the specic key perfermance indicators (KPis)

CORCTIVES AN COMPArES TS PErICIMANCE with our gOSIS. 1N AACITION. we are Committed to become carbon newtral in 2025 and theretore

regularly repart and analyze the reduction in our carben footprint. !

within thess

Outlook and Results for 2019
Srpouss et e, o (oFRS. o constam currences) RS s ot carrence)
Cloud revernm €6.7 bikon to€7.0 baon €677 titon
Growth Cloud 224 7 ban €249000
Total revense b i nibbingreading €2631500n
Profitability Operating profit €7 85 balhon to €8 08 belion €795 bilen
Custemar Leyaty Custemar Net Premeter Seore 41 %
mlor 24nt086% am
Carben imomct Nt grounhouse gas erissions 285K 00w
= Thw outioos ")I'U'VRI-YJ Apr 'N):I‘J 1 bers. ” bu:m—
Yot 4 ot on ¥R et Purtormance Usnagemwat Systam sseten
Outlook for 2020
SwegkOciectie KP1 o) i o sonsont curences)
Clovd revenus €701 bilicn. €87 680710 €9.0 bithon
Geomth €247 bimonto €35 180on
Totalreven e €2763 biken €292 830710€29.7 bilkon
Profitability Oparating profit €221 biticn £R9bikon to€9.3 bilkon
Costomar Loyaty Customee Net Promotar Scoes 60 Tcrase Dy e e 10 fvw ports
o am Bt 85%

Carbon Impact Net groeshouse gas amis sicns

300 kt

Strategic Objective P 2028 Ambieion

Clowd revenue More than trighe corrpered to 2018
Growth

Total revenve More than €35 bilion

Increase the roe-FRS operating margn by one percertage point per year on averzge.
Profitasity Operating margin recresentng o Lot expars en of sporanimatey 500 basis parts corpared o2
Custormer Loysity Custormer Net Prornoter Score Swacly incremse
Indes  BA%MEEY
Carbon Impact sions 95k, g corton neutral by 2025
Note & o adatie n the Fertormmance Mraggemen! System sectan

Source: SAP SE Integrated Report 2019, 2020Half-Year Report, &35 b, WEBUY—F

MBEIEECOVWTRIER AEPELREHIEB S
SHRBERBAL. EDIDREBEHERNHIDNZIZZ TS

(Bl) REIDT-OXDPDZE

Employee Engagement Index

percent | change since previous year

BESEROHER(CLD,
ZKPIDIERZHOH DI R

. 83 25 24 23

4% 4%

0% 1%

2015* 2016 2017 2018 2019

*The EE| score for 2045 was recalcu ated from 819 to 826 based on updated questions.

During 2019, we primarily focused on innovation and process
simplification. Our efforts translated into positive resuilts: the
innovation score increased by +1pp to 79%. whereas process
simplification score even increased by +9pp to 64% compared to
2018. The result shows that we continuously adjust our processes in
an easy-to-use setup and develop them innovatively and
sustainably. For 2020, we will primarily focus on three topics:
innovation; strategy; and becoming simpler and more agile in our
organization to improve our customer success supported by our
employees and leaders.

S EAEREREEEHL
BAR(CAfol2 L TWLWBOhDHS
&AELTVS

() 2019 (31 IR—a2E
TOUZOEBbLICESZ Y T
R A N—23> 2073 1pt
EANL79%IC SO A RER’AL,
AA7(39ptiENNL. 64%Iiofz
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Non-Financial Performance Financial Impact
Employess
/ Activities that support L] change beh and Iw have an impact on the I and influence the
health at SAP. M perceptio company Ml fnanca I KPls
Increased wadership skills
Drive leadership | | L ’
: reward cul i and § Insressed produstiviy
[ i § i Pprofit
] oMwese reellionce and H Wncressed innovation i Revenue
Lot e Seiness oot ot i g
Foster work flexibility | SR S —— |
Customers.

mmm Sccial indicators w Productavity and innovation indicators amm Economc indicators

o FEEATSIBIRLLTIIIIEES I — DX MBS |
[ EIERICER (2R IRIRtsts || K I E |2
NEFBNTLS

o "EEEEEE1pt ENBRE. EEFZREF1,00051-0
1EINg3" tmotam’m’;ﬂﬁﬁna*kbtmé

Source: SAP SE Integrated Report 2019, 2020Half-Year Report, &35 b, WEBUY—F

BRI SEDEIDNFH

SAPd

FZiIEEROFEE SUVWWERAEICOVTE., Faiks
TR BHYANITHCT7I S5 LR T

Connectivity

below the graphic

- X -

Click on the indicators to see how they are mterrelated. Details are disg

FEDEIFEIIITHE
fLDIEIREDER TR
FHlNFRRENS
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Source: SAP SE Integrated Report 2019,

Strategy and Business Mode
o RHEERU

Products, R&D, and Services
« COVID19DE SRR/t =g &%
B I 2R e B2 - B (R
o —EPRGAIECOVID19DRE, R T
HHTE3I OB B EZE

Employees and Social Investments
. EBOREHROLD. Bt
BT THBEEh
o SECLEEBIANRL—>3FOR
ST4I5RER(E, SEBEBOTKD

Impact on SAP
o SE1TUHHAFCOVID19DSZEE(CED,
HRDDOFHFRBZENUEHAIN T
o BUHBAGBEEOKER T EHT
WaE00, FEM FobliEzBE
W3

2020Half-Year Report. iE%Y1 b, WEBUY—F

EYNABEEE—TE0—I=HUT,
® BERUERINH ORI s x 2HE

BROBRDGRCID
ITHEBRAEPHIHATONS
BATSL BB S TR,

o EAZDSHANTHUT, FEICHIGTS
B ORI TICEE IS

2. SHhAWET IO RBLZ X

B EOREMEIBRICED

. o PENFIRNESNTVBIRIH(C, (T8
HEHOTREMENHIPREND

HhENFS CEBIOBUTLBEDFREZITS

o VE—PI—IEMBICBRL, EBICHUT
BRI — > IV AE %
HE

HFOWI—FIIEF LD
BB EN SR 553

L EEERTERL. YE— I~
® TIEERD—JET I akkEEaa{b

VE-R7ICACHEERRIEERNAIN—

FAEA—PR-Y
Hik—hETILDEA

A—DANBENRERUIDHR -

HIPRNOOBECICED, BE -

HfkEE TSRS - BB COY—IVILTAAIVAZFEDIL )L
o #BAFE(LL., IRIG COVEEAEMTES
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ESE JANFR EEtkes/77./ 05—

[R Rtz 70-E E

AR Se.LE:19521 -0 (20195FE)
EEE%1:81,000

EIZESIFR 7 LWATIVA LSBT (A525)
Z1—3-7JEEEFEEIRR (7 X4UN)

AEHLL TV GRI index

EH#. {1 R34> Methodology for calculating Lives
Improved
Methodology for calculating the
Profit & Loss Account

5>
it
il
53

Annual Report

Source: Annual Report 2019, 1£25 4 b WEBUY—F

CDPLD =Ml Cond AT Iz 6 FFE it C 2 &
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Strategy and Businesses

31

Innovating with purpose

As a company striving for leadership in health technology. we believe that innovation can improve people's health and
healthcare outcomes, as well as making care more accessible and affordable. At Philips, it is our goal to improve the lives
of 3 billion people a year by 2030, including 400 million in underserved healthcare communities. Guided by our vision of
making the world healthier and more sustainable through innovation, it is our strategy to lead with innovative solutions in
key markets along the health continuum — helping our customers deliver on the Quadruple Aim (better health outcomes,
a better experience for patients and staff, lower cost of care) and helping people take better care of their health at every

stage of life.

We seek to act responsibly and sustainably, leveraging our resources to maximize value creation for all stakeholders.
Reflecting our commitment to UN Sustainable Development Goals 3 (Ensure healthy lives and promote well-being for all
at all ages), 12 (Ensure sustainable consumption and production patterns) and 13 (Take urgent action to comboat climate
change and its impacts), we continue to embed sustainability deeper in the way we do business, with specific focus on
access to care, circular economy and climate action.

EREEEBY DEREIC. PurposeZso#;

TAIWTATlE, H—E2ADITE
JBVWTWRUWANN AT 7IZ1"54
DHEANZE ., 2030FFTIC
FRBVEBADLEEZNETS
ZEN'BEE

Source: Annual Report 2019, 1B%Y (b, WEBUY—F
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HERNO— Ry %S, Focus on Driven by Resulting in
BUF3OICanZE 43815 o . t . -
e — e =/t er serve + Improve customer experience, quality systems,
. EDEF%(LJIDEL“JL LRz fRHL. customers and operational excellence and productivity
=kl o)l e ) improve quality + Continue to lead the digital transformation
B ANw VA
o AVESHRADREZEZRLID
- =\ )9 —3,3>
¢ ﬁgﬁ%ﬁ-ﬁ}?}kﬁﬁh} J1—>3>% Boost growth + Capture geographic growth opportunities Value
et in core business + Pivot to consultative customer partnerships and .
creation
services business models Margin
improvement
ES 17534/ SN TEBINTHEN, Win with solutions + Drive innovative, value-added integrated solutions
HHDPF along the health + Reinforce with M&A, organic investments and Increased cash
continuum partnerships generation

3DOEERAIO0— RYw (LSO T, BEHILLTUK L xR E,
. BEICIHDBVWH - 2%ZIRMHL, BB%M I3

o ATVESXAOREXEIBLIS

. BEEHIFCmITYI—Sa iR

Source: Annual Report 2019, {B%Y( b, WEBUY—F 55
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3 Strategy and Businesses

BUT, 7FARTEEINTWVS
o HAFFEUT4(CEALTRES
HDFHA TV EZTE -

Source: Annual Report 2019, 1B%Y (b, WEBUY—F

3.1 Innovating with purpose

As a company striving for leadership in health technology. we believe that innovation can improve people's health and
healthcare outcomes, as well as making care more accessible and affordable. At Philips, it is our goal to improve the lives
of 3 billion people a year by 2030, including 400 million in underserved healthcare communities. Guided by our vision of
making the world healthier and more sustainable through innovation, it is our strategy to lead with innovative solutions in
key markets along the health continuum — helping our customers deliver on the Quadruple Aim (better health outcomes,
a better experience for patients and staff, lower cost of care) and helping people take better care of their health at every
stage of life.

We seek to act responsibly and sustainably, leveraging our resources to maximize value creation for all stakeholders.
Reflecting our commitment to UN Sustainable Development Goals 3 (Ensure healthy lives and promote well-being for all
at all ages), 12 (Ensure sustainable consumption and production patterns) and 13 (Take urgent action to combat climate
change and its impacts), we continue to embed sustainability deeper in the way we do business, with specific focus on
access to care, circular economy and climate action.

HEBR A SO
o AJN—33>mBUT, tHFELD
REHHSOIEERBDICTBEND
ESaohs., BEMHEFOOOEE
MiBCHNT, FFHHR
YV1—330%Y— R ZTEHEES
Thd

Y25 VT4 \OESEHBE % e 5

o INTOFNEBFZREOMEALSZ
BRAMEIBEHCBHYY 2%
EAUT, BRI THATT
EUFaA\RiTE LB E%EBIE
LTW?

o EEOYRFTFTEVTRRAFEBES.
12, 13Dy XY MR BRU T,
TVNDTICR, ZFBER. [i%
I RIAFICERZENT
SZYE )
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Capital input

The six forms of capital (resources and relationships)
that Philips draws upon for its business activities: il
aata refer to 2019

Human
+  Empioyecs 80,495, 120 nationalitics, 38% fomale
+ Philipz University 5324 courses, 966813 hours,

683,336 training completicns.
. 32650 emok 0 growth

32
+ Foous en Inclusion & Diversity

Intellectual

+ lwested in RED EUR 188 billion (Green rnovation
EUR 235 miillion)

* INR&D 12.287 globe
ncluding growth geceraphies

Finandial
+ Equity EUR 126 billon
+ Netgebt) ELR 40 bilton

Manufacturing

+ Employees in production 35640

+ Manufacturing sites 35, cost of matedals used
EUR 53 billion

+ Total assets EUR 270 billion

+ Capital experditure EUR 518 million

Natural

- Energy used inmeanufacturing 1400 terajoules

* Water used 890,000 m*

+ Recycled plastics in our products 1,904 tomes.

+ Pledge to take back all medical equpment by
2025

Sacial

+  Phitips Fourdation

+  Stakeholder engagement
+ Voluntearing policy

|

Philips Business System

* N 2019 we updated our operating model. the Prilips Business System

(PES) With its six interconnectad slements. the PBS defines how we
work thgether effectively to achieve our company obyectives

«  Our strategy di=fines our path 10 sustamable value creation for

customons and sharsholders

« Coar mies and poople to

collaborate and act fast

+ Standard processas, systoms and practicos enable lean and agile

wayz of working,

- We value and develcp people and teams, rewarding them for

sustainable results.

= We live the Philips culture, which sets standards on behaviors. quality

and integrity.

+  Thiough disCiplined performance management and continuous

mprovement we achteve our goals.

And this 1s where the wheel gets gang. The better we perform_ the
more we grow. the MOre we Can re-invest in new husiness
opporturities. and the more vaiue we debver 1o our cusiomers.
shareholders. and other stakeholders.

Value outcomes Societal impact
Tha reslt of the application of the sk forms of
capital to Philips’ business activities and chain_its ancdbs orodk i
shapad by the Phitips Busness Systom; all data rofor all data refor to 2019
102019
Human
Human . EURS,
Empl Index 74% Lhdng Wage analysis completed
Sales per employee EUR 242.027 .
Safety 224 Total Recordable Cases irtemal sources.
. 24%of L womoer
Intellectual
+ Now patent filings 1015 Intellectual
Royalties EUR 381 million * Asound 53%
148 dozign awards. d years
+ OwexB0%of
Financial
+ Compaable salos growth’] 45% Financial
67% Green Revenues + Market capitalzation EUR 38 8 billion at year-end

+ Adpstod ERITA) ac a % of <alo< 13 2%

« Free cash flow” EUR 11 billion BB+ (Standard & Poor's)
Dnvidend EUR 775 milion
Manufacturing
+ EUR 148 bilion revenues from goods sold Manufacturing
. o5%
Natural - 286000
. BN crcular the "Bx . program
- NetCOp down to
265 used to put Natural
products on the market - of down
- Wasto up 16 26.4 Wiotonnes, of which 83% 1o EUR 154 million
recycled + Fr €Oz
+ 19 2ero waste to landhill' sites 5
Sodial
+  Brand value USD 117 billon (Interbrand) Sodal
- Partnerships with UNICEF. Red Cross. Amvef and - of which 194
Ashoka
EUR
. EUR 337 milion; the effactive
Incomo tax rato & 22%

7 Non-IFRS trancial For ana
Reconctiation of non-iF lomation, stertng on page 176,

o

AR (BEEHOROD | EREFI DU T AL SRR

6DDEATLAE)

325 /\(PBS)

PEBETENTD

R
. BAIEAU. PBSIC
SoTaItEN:

+ Human, Intellectual, o

Financial, Manufacturing,
Natural, Social

28, 6DDERREINE
OB T 77 R ER

s

=3I 1)k
o JHWTZOY T4 FT—.
EBA., BRbLU
Y1 -3 m@Elicitanl
E;gg

o=

Source: Annual Report 2019, 1B%Y (b, WEBUY—F
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Our matenality assessment is based on an ongoing trend analysis, media search. and stakeholder input. In 2019, we
sobcited input from a diverse group of extemal and nternal stakeholders, including investors. NGOs, custormners, suppliers
peer companies, and senior management in Philips. Similar 1o 2018, we used an evidence-based approach to materiality
analysis powered by Datamaran By applying Datamaran's automated sifting and analtysis of millions of data points from
publicly available sources, including, corporate repornts, mandatory regulations and voluntary initiatives, as well as news
and social media we identified a list of topics that are material to our business. With this data-driven approach to
materiality analysis we have incorporated a wider range of data and stakeholders than was ever possible before and
managed o get an evidence-based perspective into regulatory, strategic and reputational risks and opportunities. The
most significant inCreases compared to 2018 on the external view are Climate change, Product responsibility. Energy
effidency. Innovation and Sustamnable value Creation. The intemal view saw a sgnificant InCrease in importance on
Employee rights, Human Rights and Responsible supply chains.

Our materiality assessment has been conducted in the context of the GRI Sustainable Reporting Standards and the
results have been reviewed and approved by the Philips Sustainability Board

IFVPVFTADROTO 508
o NTUTVTADE, BRI AT17183R. FIEREMREOEERIC
HOTW3

. &R NGO. R, Y51V E7RE. J(UvITA0_LRER
B, 4188 RSP 4 RAIEBFREDI N - ThsBEBEKRSIC

o 2018FELEHE(C. DatamaranZ AU 7 SO—F&{ERUIE

o COFT—AERENEL T TO—F(ED, INFTIDBRILEVT —FEFIE
BMREZSRIHA G, FRE]. BBE. LE 1733 DOUAIERR(C
BBz B3N TER

o NFTUVILHROFEERE. Philips Sustainability Board(cdoT
LE2—-BLUERENTWS

Philips Group
Materiality
208
External importance
4 high [ousness nics Gt s oo

v

B Environmental topics [l Social topics [l Governance topics Internal importance

NTUPIFAN NI R%ZERU T, bEyoavwE >

Source: Annual Report 2019, {PZY A b, WEBUY —F
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Lives improved per marketZ,
NIVAT 7 BB O ZEFE (R 3
fetzaE A
o 2030 F CICEFREIBUEADETE
ZNEI B EZBRECBLTVS
o 2019%F(C(F16.4BAEVFER
THhoIc

Philips Group Philips Group
Lives improved per market Lives improved in billions
Saturation rate (as % of
Market Lives Improved (million) ! Population (million) 2) population) GDP (USD miiltion) 3
Africa 33 1290 3% 2407
ASEAN & Pacific 158 g1 6% 6.700
Benelux 27 29 94% 1489
Central & Eastern Europe 80 166 48% 1909 1 54 1 07
Germany, Austria & - »
Switzerland 81 0 80% 5033 by Philips health & by Philips
France 45 66 67% 2739 well-being products Green
Greater China 426 1432 0% T and solutions Products
Iberia 30 57 52% 1639
Indian Subcontinent 79 1570 5% 33n
Rtaly, Israel & Greece 35 82 43% 2631
Japan 42 26 3% 5155
LA Rovaitin 99 645 5% 5430 Total: 1.64 billion (double counts eliminated)
Middle East & Turkey 69 n 8% 3246 . Double counts
Nordics 18 28 67% 1594
North America 344 367 94% 23170
Russia & Central Asia 43 251 7% 2085
UK & Ireland 35 ” 48% 3343

Y Source: Philips, double counts eliminated

Y Source: The World Bank, CIA Factbook & Wikipedia

I Source: IMF, CIA, Factbook & Wikipedia

THV TR~ T e ESNIHER %
sCEK

T4 TRIN~TOX—ry bt (CeRESNTN Rz EH

- AO. AOB3FIZE, GDPFH

Source: Annual Report 2019, {B%Y A b, WEBUY—F
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Philips EUR 7.25 billion

Environmental impact 2019

I
| [ ' ) 1
0o o

Business Philips Philips Logistics
travel non-industrial  industrial
sites sites Customer
use phase
v
QLR @
Product
disposal

Share of materials/components
in environmental footprint

The environmental costs have been positively influenced by our long-term EcoDesign efforts to increase the energy
efficiency of our products and sales mix changes, reducing the impact during the use phase from EUR 6.5 billion in 2018
to EUR 6.3 billion in 2019. Our supply chain currently has an environmental impact of some EUR 720 miillion, which is 10%
of our total environmental impact. The main contributors are the electronic components, cables and steel used in our
products. Through our Circular Economy and Supplier Sustainability programs we will continue to focus on reducing the
environmental impact caused by the materials we source and apply in our products.

In order to deliver on our carbon neutrality commitment, we have set ambitious reduction targets. In 2018, we were the
first health technology company to have its 2020-2040 targets (including the use phase of our products) approved by the
Science Based Targets initiative — a collaboration between CDP (formerly Carbon Disclosure Project), the United Nations
Global Compact (UNGC), the World Resources Institute (WRI) and the World Wide Fund for Nature (WWF) aimed at
driving ambitious corporate climate action. Approval confirms that Philips’ long-term targets are in line with the level of
decarbonization required to keep the global temperature increase below 2 °C.

EIEAOEZERTESR(LUTEEHE
o 2019F (W IRIRIBADEZERT5E 10
H572.5E1—0CHLRRU. 2018FLEEEUT
3%cEU

EE LZIFEIT 2 OEEAH B2 Z S0 E

o N2 bIINAOBREHFEEIR T Bl
HIB a5 E U

. {UyTZOEHBED. thEROSE FF%2°C
FimIARDHDICH BRI K RIEDOLA &
73

Source: Annual Report 2019, {B%Y A b, WEBUY—F
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PR IBHRFAR(CXT I BFMEREHM
i 1888% R IUNBREEIISRE U, BRI/ RS REBOIFRICRIT SAward a4 &
EENE - 7 IUhOERS-E2IN—T 2020 EY Excellence in Integrated Reporting AwardsD14i% 3653&E%: CIES
TR TN « "BBPBEICHNT, IRIL—AT—IICEVLAIL TEIU TV e h = GHlic N TS
iy . « "Value Creation StoryZ{zA 3 T RNMBERSND, LR—bDONSZZANERGERENE L, -
‘ - o . o "ERBE(C DUV CBRRE /HBFRRY [CE RSN THD, KPILBIRGRITHEUDVTLS”
R géﬁjw%m’@“‘ 77Inp39s —Mark Graham, Associate Professor, University of Cape Town
= 7o D125 - (= HIB00F) 2019 CSSA/JSE Integrated Reporting Awards THAE =& 115
S #29,000% o . )
REEEL (BN EN): 7607518 . EL\EII;jljg_hzi_,]kf}%—cf—cr?}\‘U R PP
 "EREORBIREDIER. BER(CENSI/NU1—MHEHT \ VAt (CRIZR 3"
EBEEI R INIEESEEIFR (@7 IU) FEORRAREOIR, IS LEOESNUI= DA TETLS0 F"*T_B@ ® 5
FIETIESESIFR (F3E7) usiness bay
i : : L
gébjﬁf%{/ :.—nr;er::é:(])orﬂal integrated Reporting 34th Investr\rlent Anglysts Societ¥ Awa\rds’i"‘i‘é . N
e o "t E DB, B(CIFRSICED WO B BB BIROBRZITIIII TIIRAL ZTHBDNSIL
NERER Integrated Report

Financial reporting

o BAFBIBIRICEHELIZLIR—b
Governance reporting

o AINFDROEHEH CHFEUIZLR—b
Sustainable development reporting

o ESGOEUEAHFLUIELR— b

PER(CEIDAFEZITOTVDIRICHD"
—Business Day

ftt

Source: NEDBANK website; Integrated Report; Integrated Reporting Committee of South Africa website; Business Day 62
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Puﬂzose, vision, va[ue_tl,\g};u;% OUR PURPOSE, VISION AND VALUES — 56 _FBAIBI 260U T, Purpose® ik
r=Ezh Fﬂﬁb‘%ﬁ;ﬁ(g’)b\f(i\ _N e - To use our financial expertise to do good for individuals,
IR—ICFEDHBRETEEH, PURPOSE / individuais, families, businesses and society families, businesses and society
OUR VISION OUR BRAND PROMISE

To be the most admired financial services see money differently
provider in Africa by our stoff, clients,
sharehalders, regulators and society

NEDBANK SUSTAINABLE DEVELOPMENT FRAMEWORK

INVE Sy
‘ o e,

Our purpose guides cur strategy, behawours &
and actions towards dsivery of ong-term o
vale We cre awars that operctinga 50
SucCessul and SLStaNCle DLSINess. BBLE OEVELog,
requres a thring economy. o wel- Y: o Ny

&
functioning sowety and @ hewlthy % Y
erronmeet. We aisc know that we hove i
a rasporsibilty andon oportunity o
contributs to these & 6

As5uch, 0ur response Comet be © o
secoacary aspect of cur business i

- it musct b contred to it with a §‘

conmimet Lo susancbe

devaopment ai the only

reacamable reeponce We balove

1hat this Opproach 15 nek orfy.

desrabie but oo ochievabie For

Nedibork, thit it the future we

went Ard we e commitled ko 2

dong our shore toreliseit. § b &

Mike Brown. Chief Execitire )

OUR EMPLOYEE VALUE PROPOSITION:

Hgh

esumsTEnnFFEnENcsmm»crsounwonm N ﬂ(j’ﬂaﬂl\](c\ Purposei&%iﬁ@“%ﬁ@)tbt\ Value%%ﬁ—l\_(:ﬁiﬁﬁé

Purpose-
kd

excellence

AT

« Integrity

mas W * Respect

« Accountability
- People-centred

OUR VALUES ) .

Integrity Respect Accountability People-centred  Client-driven « Client-driven

Source: NEDBANK website; Integrated Report; 63
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Source: NEDBANK website; Integrated Report;
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« value for out
stakeholders

OUR VALUE-CREATING BUSINESS MODEL

Koy drivers of change in cur busisees model THE MACACECONOMIC

CONSTRANTS ety onsnttng

« value-adding activitigs
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[OUR DIFFERENCE, .
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FAREENEBEICBLT,
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Source: NEDBANK website; Integrated Report;

SCER(IPRERY

Thic repart ic propared in accordance with the intornational <1R>
Framework of the Intarnational Integrated Reporting Council (IIRC)
and providos our stakeholders with @ cencise and transparant
azsessment of our obility to use our financial expertise to do good
and crects sustainable yohss

Reporting period

Thiz reportis produced and publiched annually. It provides matarial
information relatin: ur 'traL\;y and bus

context, material =,

prospects and governance, ng the year | Janwary 2019 to

31 Decemnber 2019. Am erial events aftler this date and up to the
board approval date of 16 April 2020 hove also been ncuced

Operating businesses

The report covers the primory octivities of the group. our busness
clusters, key support areas and subsidianies n our African and
international operctenz

Financial and non-financial reporting

The repert extends beyond financicl reporting and includes
e, opporturities, risks and outcomes
attributoble to or associited with our key siakenolders, which have

 significant influence on our ability Lo create volue.

Targets and strategy
The report covers the strategic progress maake during 2019. ona
provides insight into the group's strategy and fnoncial ond non-
for the short, medium (two to thros years) and
or morc). Given tho impact of ths Covid-19
pandemic the guidance for 2019 has subsequently been withdrawn
and key targets ore unde:

Targeted readers

This report is prmarily intended to address the infarmation
requirerments of long-tarm iwestors (our equily ond preference
shorahoicers. boncholders and prospective investors). e aiso
Presant Nformation revant to the way we craate vakse for other
key stokehaiders, including our staff, clients, regulators and society,

Risk and ESG reporting

To abgn with our gevernance and rizk management approcches we
ha grated theze azpects throughout cur integrated re;

To highight these haveintroduced icons thal #lustr

outcome and where a specific risk rank s within the group’

risks. More cetaded envirenmeniol, sociol and governar 5G)
disclosures ore gvaliabie n cur supplemeantary reports: Sustainabie
Development Review. Peopis Repart. Tronstormation Report
Gavernance and Ethics Review. Remuneration Repart and Billor 2
Rizk and Capital Managemeant Rcpert, which can be accessod ot
necbankgroup co.za

KEY CONCEPTS

Our value creation process

Valus creation & the consaquence of how we apply and
lovaroge our capitalz in defvering financial performance
loutcomes) and optimizsing volue jovtcomes and
outouts) for Cur vaiue

5 embedded in our purpose (poge ¥), described as
part of cur business model on poges 10 and 1l ond

ﬂ!ﬁrﬂ@d into the w we think and make decisions.

Materiality and material matters
We apply the principle of materialty in assessirg
whal nformation shoukd be nduded nouwr integrated
report. Ths report therefore focuses portiulorty on
opportunitios that mpact
materialy on Necbark Group and its obilty tobe a
zustainable business thot conzictently dofivars vale
to zharsholders and key stakeholdars. Our material
matters, o3 described on poges 35 to 44, nflusnce our
Qrou’s strotegy and inform the content of this report.
However, rasponding to the Covid-19 poncemic that
emergedin SA during Morch 2020 (followad by Moody's
and Fieh cf Sits dit rating)
has bacoma our primary focus and wil zignficantly
impoct ol our material mattars. We discuzs thiz on
pages 32t 34 and highlight aur preiminary views of
of the Covid-19 material
matters.

Ideniifying cur petential matericl mattars = o groupwide
rezpanziciity ond reuires input from ol business
unitz and divisionz and an gzzassment: of the rsks and
opportunities in our opercting snvironment, and input
and feedback from oll our stokehoiders are consicered.
Our motarky matters form our ©ng-term Dusnass.

2l 9 d short-to busress
plans. Ranking t nordar of
and ise ive effort. Our
Greoup Executive Commitiee (Greu Excol opproves
the mdterial matters before the Nedbank Group Boord
endorses them The material matters are assessed
continualy to ensure thot cur stretegy remains relevant
1 0N evolving Cperating environment

RTUTVTADREECONT, J—

NG -

. BENYIOREER. £ETOEISRAI-yh-E8BENSD

1> yb, BERIBEOUR) -SRI 2HA.

£TO

AT =IIIINA=DBDT4— F)\WwIICEoTRENS
- Group Executive Committeeh E&BUIZ#. Group

Boardh'i#:2d %

- BERBOR ﬂ:.(dl]‘ﬁ[?@?ot&) EZEMCYIORAERFRC

Ehed 3

AR

Ssues Lhot have the ose wilh greotest
potertol to mpoct our raievoncein the
samings sustanabiity aurrent operstng
and create value for centoxt
our stokehoiders
i) Applyand <
Assess ¢ validate

to to N
enzure our strategy strategy and
remarrs refevant torgets

ITIYPUTADRTE/LE 1—DTO R %88

Identify

issues that have the

potential to impact our
earnings sustainability

and create value for
our stakeholders

T

Assess

continuous process to
ensure our strategy
remains relevant

N
7

Rank
those with greatest
relevance in the
current operating
context

—_—

Applyand <—

validate

to inform our
strategy and
targets
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Source: NEDBANK website; Integrated Report;
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L 19304 » CRRA (Corporate Register Reporting Awards) Best Integrated Reporting Award
- Corporate Responsibility Reporting(CE89240—/VL THE—DE
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[R Rtz #1905 =

IR 520{81—0

EIZESIFR 0> REESSEREIFR

Az HEIREE (Integrated Annual
Report)

HEHLLTWS UNGC index
HI#E . H/4R514> GRI index
CDP index

NERER Annual Report

Source: Annual Report 2019, website
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CEOXyZ—S ez BIBL TS
EB43(C"PurposeZ 5E &k

HYBR O CNAIE T 2D
EUT. PurposeZsi&k
» Driving change to
defeat diabetes and
other serious chronic
diseases

Source: Annual Report 2019, website

Our corporate strategy

Diabetes care

Strengthen leadership
by offering innovative
medicines and driving
patient outcomes

Biopharm

Secure a leading position by
leveraging full portfolio and

expanding into@adjacentareas

Driving
change to
defeat diabetes
and other
serious chronic
diseases

Ry )
s &5
“inable bus

Obesity care

Strengthen treatment
options through market
development and by
offering innovative
medicines and

driving patient
outcomes

Other serious
chronic diseases

Establish presence by

ldingcompetitive pipeling

and scientific leaders!
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Novo Nordisk Wayt WWOSEZEIRZ(C Our corporate strategy
HOE, BH ot B0 HMEAE(C
E3F ¢, —EUURMERIHO%ELT

W3 Diabetes care Obesity care
« Novo Nordisk Way: “H#&KRIRT> Strengthen leadership Strengthen treatment
TOMDREA BB EEZT 5 ffering innovative H options through market
BhIlelc, ZibaithEd 3" m":“f“{"g(’:c'"d fi”"' ng development and by
PAUCHESRISOMCS offering innovative
@ AN Vi medicines and
S QOB S A A Y ORI e s ani Driving it
S04l ks Cha nge 1(e) outcomes
- TR - ERER defeat diabetes
- BB . BEEBARE & Bt
. JAAEESR . JHAERS dana otner
. TOMMBHRRE . TOMIBMES serious chronic

diseases

n J‘o _ ?f"‘, Other serious
Biopharm s"”'nable b\.\S‘“ chronic diseases

Secure a leading position by Establish presence by
leveraging full portfolio and lilding€ompetitive pipeling
expanding into@adjacentareas and scientific leaderst

Source: Annual Report 2019, website 73
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Source: Annual Report 2019, website

sHASOH

Strategic aspirations for 2025

Purpose and
sustainability

®* innovation and
therapeutic focus

Commercial
execution

-igﬁnandals

e Being respected for
adding value to society

e Progress towards zero

environmental impact

e Ensure distinct core
capabilities and evolve

culture

e Further raise the
innovation-bar for
diabetes treatment

* Develop a leading
portfolio of superior
treatment solutions for
obesity

e Strengthen and progress

the Biopharm pipeline

e Establish presence in
Other serious chronic
diseases focusing on
cardiovascular disease,
non-alcoholic steato-
hepatitis and chronic
kidney disease

e Strengthen Diabetes care

leadership — aim at a
giobal value market

share of more than 1/3

e Strengthen Obesity care
leadership and double
current sales’

e Secure a sustained
growth outlook for

Biopharm

* Deliver solid sales and
operating profit growth
— Deliver 6-10% sales
growth in International
Operations
~ Transform 70% of sales
in the USA?

e Drive operational
efficiencies across the
value chain to enable
investments in future

growth assets

e Deliver free cash flow to
enable attractive capital
allocation to shareholders
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A =S

E\Z?%}E‘ %(:}Jui\ *i’%/\o)férﬁﬁti%iﬁ 2015 2016 2017 2018 2019 2018-2019
DLT—CKP I %EFRLL-HE *i%/\o)ﬁrﬁk(Lj (/\_C N ;E,H‘E . :’ati_ems reachgltl'! wn)h Novo Nordisk's diabetes care products - - Sk g o -
= = estimate in milhons; . L} o
° *:t%/\@férﬁk §'H‘H (“ﬁw-_CKPI&EQE Patients reached with Novo Nordisk's diabetes care products via the
y _ Access to Insulin Commitment (estimate in millions) - - 03 03 293 -
- %ﬁ@;ﬁ%ﬁﬂﬁ?li&ﬁj& A %EHE 0) WIJ . Employees (total) 41,122 42 446 42,682 43,202 43,258 0%
$ o7 =. AL : Employee turnover 9.2% 9.7% 11.0% 11.7% 11.4%
;E\% 'ﬁ:E%E %%t b_C 0)\ ° E ?:I:(D*E E{ﬁ % 11_|:|I:|¢£ %E (: Gender in management (ratio men:women) 59:41 59:41 60:40 60:40 60:40
E4£®3EE/\\\D\‘D) \77? - 7/ Z = H Relevant employees trained in business ethics 98% 9% 99% 99% 99%
% _:|Z4mj UK%%;& Product recalls 2 6 6 3 4 33%
=i ) = s u
ﬁ;unm . i BB ° 'TE%ES?S( - Failed inspections 0 0 0 0 0
- ®EOFT EITIFTRL f_'znub o FEREOBLLER F Long-term social targets Target
Ebﬂt%%@;&%KP”:EQE Employee engagement — — 90% 91% 91% 290
- = - . L—Company raust (scale
- EHICEREDOHICEEAZN EHROBI: e s w —
- 4 ] 17— o 1 ST -8 Environmental performance Change
g%iﬂ,&@i\%{;ﬁg%[}é%éb R ﬁii?ﬁ }—_é'_— Water consumption for production sites (1,000 m?) 3,131 3,293 3,276 3,101 3,149 2%
k=2 QNI 5 \ = =< Waste from production sites (1,000 tons) 159 153 157 142 124 (13%)
HFiZRHSDcompany trust Long-term ervironmental targets =
% IBIBEAOSEMACDOUT, 55HA-. Share of renewable power for production sites 78% 78% 79% 77% 76% 100% by 2020
IR i;:/\@::ﬁk EHAIC I TKPI%ZERTE €O, emissions from operations and transportation (1,000 tons) — = = 278 306 0by 2030
o IRIENADEH ~ .
- e _ Share performance Change
- [BREAO&FETOIEVNS =H Basic earnings per share/ADR in DKK' 13.56 14.99 15.42 15.96 16.41 3%
E%’ E‘\ E’\J Td: E *Bii%j;% Lj:‘é E/ ‘H o){yu . Diluted earnings per share/ADR in DKK' 13.52 14.96 15.39 15.93 16.38 3%
s N s o o BLEHLSEHIENKEES Total number of shares (million), 31 December 2,600 2,550 2,500 2,450 2,400 2%)
- BIROFERIAS., BE(IC . BLERLEHENEEEY) Dividend per share in DKK 6.40 7.60 7.85 815 835+ 2%
N NS » == A “ = Total dividend (DKK million) 16,230 19,048 19,206 19,547 19,651* 1%
BIIBBERIEEIRILF—0
i b_ Share repurchases (DKK million) 17,229 15,057 16,845 15,567 15,334 (1%)
FIRXREZFH~ EHAO: Closing share price (DKK) 39990 25470 33450  297.90 386,65 30%
ﬁu \%: 5 B . ‘Financial finitions’. 3. Scof CCess to Insulin Commitmen n " mi coun on tanan
. iﬁ%ﬁﬁé Tjg%ﬁﬂﬁﬁ e o i e v 030 e o, o A 5 T e 55 o i 1 i e
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