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2 FERE
BEELE(MET) BREBER7S7 AT BTG A EEE FaS s RICKYBSBENEENT-,

FRRIEFETRT—V2avTOFEELFERICHTIEHDEZRLIZ LT, COAMRUEDEHMIZDLT,
FEOOFIAILRREESE (COVID-19) D/ TIvo (UBEIan 181 & REE) - R OBEHKIZ. APEC I
BIa/s—BLUMABARGRINEREBA-EZLREEZEDISICRETELINEERICEZTHSD
CeEfLib Rz, D=9 ayTIEk, TOANEMERRAL-ATEOE ZREICT+—HRT S,

FRRIEART—ULavTREDCERLLT, 2O FBICLEBBFIRICKYRE TOR RN ELLFIRS
NTWBBIRIZERL =, SOLEBHFIRIZKY . hoI7LUAPBRRE EDRRAIyI oD dIEpE
HARRIEHAAHRNTLNS, COIRRERZ(T, APEC BADIO/S—0EARE., BRALL AL O BT
FREIE. TOANEMEERAL CREZRE T SMYBA—BERERMICIEZA RO /N —F v )LERE T
EDTOAINERDXEGRE—FRBLTLS,

FEIA/I—HINoORYBAZEDIIITED TE-AEIEET 5= METI X 2 DD EIERGHE
EERLE. HARIEX. SENOT—45L 3y T M. METI D AR THL M E>T=HIhEH ., B8, %%,
APEC A TILKFE-EH T DIGLLLHILEFT LB AT,

F.HBRIE. COT—923vTH APEC DEEFREIZEBML TSI LEHALIz, =2 —P—FF
THRERINT- 2021 £ APEC HINEE Tl ARV TAET/DEEMN RO THRFASNATLS, FEK
(X, T2 TR, A DEGET A (IO FHEALD) BAEZBEIET R AOBMYMBAIZIE, TR0k
DTAET 14 GEEEM) LA /R—aV AR EBERARTHDI1ED—EiFSI ALz, §ENHRAL-TO/3—T
HBEME. SED APEC 2EDT—ELTIA—T > -axH k7352 X (Open Connect Balance) 2%
BAE, ZOT—XIE. TOARFICB TR DE S EREITOVTERIN-. EAEO—ED
CTHE G -REZER)ECHEFEER)DEAILRMEINTWV - HIEKIX. COT—92avT &
APEC 2B 9 d#meTa/s—% R (connect) 1T 5= DED Lk~ 1=,

MOTHRKIE METIHZEDHARREROCEMRICLIFBRLCENETFNLISEIDT—VLavT D7V
VEERNAL. SN SBRICBRHORERL- FERIZ. BEF - RERED-HOT ORI EMDIE
RICEY 2RBERRNT SV TARERFTHEDERT =023y T D BMAER SIS EITHT HH
fFERBAL,

3 =93 avFHI—RAFOFTEBRICEITSBSREND=—2—-/—TILETILD
BR

3.1 HREMEOILELT—Iar

SHEOBRISICEE. AADBREELE (MET)ICEAMEORMYBANFERENT -, BEE L. BEEL

LBERERTOTAT S BRI EETDEEBEARRETHS,

THREKIFET.APEC BRDM A BAKIT. ChETED R RSy ay (FEHE) LZOMORREELT
HTEEEFEREBELTELIO0, 30 FMBICE - TIhs BAKRORY AN PEESN=C E& 5
Ltze COIBELKONDETIE, COLIGINFROREET DR TR T S &L TL
%o

Ihttps://www.apec.org/meeting-papers/leaders-declarations/2021/2021-leaders-declaration
2https://www.apec2022.go.th/thailand-hosted-the-apec-symposium-on-2022-priorities/
3https://www.apec2022.g0.th/the-first-apec-senior-officials-meeting-19-02-2022/
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M5 300 U EHEL, ERKIXCOREDFER. APEC MBITO/S—0LEABKRNEAL TS REIE
SESFELHIEFELDHY . DX 2 DDEA TR ITONBEHBALIz, ZD53HM 1 DA, KFEPLARUL
[CEE3 B2 ETHD. CORDMETRLFASNTWEIEIMELT, AVSAVI—T1V T RTSVh T4
—LHEFEND, LHL. RATPEBREDIIBKBEARSD/N—F v ILIRDREICFELI-TS
YR I —LEFRALTWNAT—REH 2T T BD A A= ON—F ¥ LT ) T4 B EHFIVE
—TAV T REDEHEEMEFRT T —REH 212, LIVEDDEATIE. KEOCARVNUSNDE 1R
HEENCBETAED T EDRRIVFUT PEFEMS (e AX—R) DI=ODEENRAFK. 7—7T1>
J.R=TIL ATV REN—Z VT RENEENS, ERKIE. 2HEENBRFEDOTO2ILY—
IWOFRAIZEBEST . TOBELENFATEST ORI SV IA—LERBICBHEL-EHIEBNL
1=

LEOBENE., ERRFIINLSOEFICHBT BT YRTSIIT1 R (BN-EHE) DHIEZEITFT-,

TP A UIAUFERRBNATIIF R TRESNAISFBLPAAUMIBELTE, 2ENBR-OTLELT

—LAVEMHIERNT I TETND L, BIVEBEBEICHT SEHRNEZECTIICIRMASA TGS
ENEETHD, BHRD 3D A A= T ON—F X)L T T4 E D FEImRAMTIE, AV —DITUT—D
ANEEDHLETAINVNEEBICESTARTH D, ERREHHE T, ANV MFRERTPEEFRICUE
—FTOEEMDOLGAYERES S ETEEEEDBIMURARIDER T, SHIZ, SRBEAER

BEFHRENDNATIIR - ARVMNBFADFRERBICONTHE R LIz NATVYR ARSI

SIRFHILREL MENLGSINE EN—FrILGSMEDORREVNREST E2NENSITETH D,

BT . 2EETYTFUILEYTORALBRETORYN I — VB EEXIELIYT HIHE. TYFOBERLO
HY—ER BEA. N —EMEITRODBEEMGEELGE DN T, EREGERE V) — R (BREL

M—SNo TR T AR CTIET A ENDERARELG D, EFEKIE, SOLI=T—2&5EH5
DOXFLZLICEF U TAICERBLTRE - RE-FERIOLESDLMEEICL - TRHETHHLIER

L= T, RHHEDEEITHL., BiF LB M OEETEORBO/N\— M —ZEEICEL ERY

B&IRELL=,

FZIT, DEARFEF Y RILIZ e AV—REEBMNT B2 HR—rELT. 2 DDEAEDZ7IA—FNELNTLY
%, EBOCRERENDIO/Z—DEZREHE L. EEEDHIZIHE D B2B EFEEWE I TS Vb4 —
LEHRILTWE—A., PUAR—ILPERYTDH (AL T) TIE, T TICHEETIREOD e av—R TS5y
FoA—L ETRFET B DEEARIE (Fv /T ENTA2T)I2DENAZY—EREF LB IREL
T3,

BRICERKIL B REMENEDLSICIOFBATICER - F/INEREXIETELANICDOL TN
= EHRERBIT. BoTOALBNEFRTAILT. ChoD/IMNRREEEZRTENICKIETELLRA
BF 2, F/NERABL T DRLEIRICE IKY—ILEFRLTaInF RIS T 10D —Z0 T %17
I BHENTED, IOLEMENERIHA-FEOFELTIE. BRIV DU &REIL (SEO) PZ D
DTORNI—r T4 T DT TO—FHEIFoh D,

UEDESB—RGHRE—BYRN LR ERREEANGEFOBN (FFTI/3—LAL.F
DEBBIARLANIL)IZFE-T-,

FT.A—RSVTDOE SREBE THS Austrade Y, BHMUR DREGR VR T—H LBEL, N—F

YILEFEZT A—ANSYTICHAZELRI— T T EBN DR EROTIEIL—4—%HUDITT
WAEHIEBN L. COEFTIE. YIS0 RaEBFREROT /00 —TFHES5L—42—TH D
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Exit Velocity DN R2#L . KETHIHADEHREZRIFILTLEA—ARSUT DREZ— 7T Ex (1 3 B/
DIN—F v )LT—hrF v ThBESNT=,

ERREIHNT, PE-FHBDOE S REHETHS HKTDC M B2B e A¥—R - TFS3YrITA—LIZDNT
SREALTz. a0, COTSYRIA—LICIEKRIEET YT T—BMA S, AIEFRALIZEDRRATY
FUOTBEEN Y R— T M ESI—T 10T TSV IA— LR EM R BT EEL o1z, HKTDC (&, 20518
AICERELTE-EBRETORBER(IC, BEEHDY—L T ARUNEN—F v I)LTEREL, BISHE
T2e TORIWT YN I —LERET S HKTDC [, COTSYNIAr—LEBRICE=RIVT  RETD

CENTEDM, SESFLE ZREZHFIRTEHIENTED,

RIZEBAESNT=-FE61E. KEEEE 5B (International Trade Administration : ITA) A3, @5 ML s D BE1F
Y —REM B F ORIV T —0% Ao A EMEBLTBELIZEETH 1= ITA X . EDRRATY
FOTARVETEYF | (RE:FT/YVAAEBHELIEWTLELT—2aV) R—ADA U SA AR b
[ZHEYEZ . ITADEYI T YT LI EMN, 5—5 I T B BN TIED Y FEED /NI Y—IZHLTH
SE. BHOR RO —ERETYAOEESFIRIELT=,

HKTDC &xtBRRIAEREL T, £5 KL Enterprise Singapore [2&% e A¥—XIZEAT 58EH381ED T
TO—FICHLERLZ. BFED e AV—R - TS5UrIA—LEFIALTAUSAVRFBEITOILEEZIET D
f=&. Enterprise Singapore [FERIZH R E<REDEMREELEETRTHILEEARL, EHKIE
Enterprise Singapore [ZXHY MRS BFRE. E. TV I+—LOEHICESLET. Rfch
BIFITFELH—ERFEBN L=,

HCEBAELRNIILOBMYBHAIZDONTIH, FTA—XRSUT7-ESR) 7D E 5172 E#4BI TH S Global
Victoria O EHIH Bz, Global Victoria [&. BN LR EDIRBEWLARYRT—oZEML. 30 [ED
BHIviavEN\—F VIV TERET HIEICHYILz, SMEEICRL, SESEFEHBOHELFIRETS
ERIBFIZ, SV aVETRICIES M EICR DO TY— NI ATATI—T T4 T EE L=,

£FE KL, Global Victoria DEFIIL/NMNERZEAKICII L TIIESHWVATREENHDHELI- LT, RIZE
EORFILEDEHMERBN L. BFIEIZIX, Ta/3—LRIILOEZHEMENRHY  BETIEE
DSRA—IFET D, CNBLIO/Z—LANILDER/NA—bF—DHR—rEEFT, BiFdElE 2020 Fhi
M BioKorea ho 772 R% ., 3D"VR B RAR—REERFELI=F >S5/ AR UMMIF1TLT=,

RIZBASINEODTOERYITHL, TA/3—LAILDOTIE IS MR A st Z2DIED -
DITIRESIN-FEETHS, ERYTE#HH 42— (Moscow Export Center) [, SESFEFLKF ea~v—
R ToYRTA—LEREL. ERIVVITHRE B ENINLD TSV I+ —LIRFTET 53— T4V
TYI— Lo ReE B CTRIRATES K5I,

SHERIERRIC. BHEF YO REELZ AN LDOKR—FIUHOBREBN LIz, mR—F3IomlE. &
FEHIDTSupport Industries Sourcing Fair |EWVWS AR RENAT)yR AR THELz, ZhizkY. O
AFBICE S TELIY TSAF— DREZEED IR FHB Y TS/ VvV —FR LTV S L EELE
P AUTAUTARUNMIBMTES LS otz R—FIUHITHRE BBHEFEA—H—FTHHR—F
FTEHLET. COARUME RFDNAY—EDLMN BT DIFELG ST, 12 LISLEEBRICBEWVNTE. T
CANTZYN T+ —L L TEBOEERENZRER T HILIEHLLZH ., BLDONAVY—IEREMIZITT
BEE CHMT AIEEFLEL TV EITEEENBETHD,

THREIFRAEARDO—RELTEEDONIREELTUTD 5 2EENL. TLE T—2avE#io
Kotz
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- HEREREOBR-BWERRETS
IAFROBRAELESEDIRRIZHTIEZEEDRYMAICONT, HEICEERAEAZBIZELE M
ERET D0 WO TRIEWRT—IRILE—FBEL. ELESIRNETH D, ChIkY  BELE
ARICEET SEELEDERICHIGLI-IYVBAHEITITENTESLSITHD,

o KYKRELEEEZERTI-OIO/ZS—LBABRENERTD
INBBLHTHCRIZEST. BS- BREREDHRYMBAZILEKRT 5=HICIE, Ta/S—LANILD B
B AT B KRELB VAL S, COLSHKEICKY, Ta/S—D TR EARIREHD /A —
FrVERAMPERESERELEY. KFTSURIA—LIoI—4 T4 —EREREITR
HOTHEALEZY T HIEMNTREICLD,

 BHICEHLETHEMN. Y—EX FEORETHAEHLEEERD
B SREDIBLE L, FRLGRERETOFERICESAEZ L TAOTIIEL, LEORT—IHRILE —
LDELEVWTESD-BZREDBEIZLEMICEDLEEITEINETH D, F1=. EDKIGH TRV
1—2arTHLTH, TFOFEANENTEMNEIN L, REMIZIX, BFFHEEEDZIZHEITD KGN
BEINT-REYTDFREDEHERRYICHMO TS, =, YURIEE>THIFEMTEA D SR (T
(F—N)—T7HETE—) L3 B R BELMERESDS,

- ERt/s—LEHTS
REDEMALE —0TSyrT+—<—(F, BEN-EFMBE S R— I —E RZR LTS F
FHERIIBEELEIIHL. EQLSBHR—IHABETHY . BEONMYBADEZEZRETIDHEN
HEIDMZDNT, SULIZE#IETHIELTES,

s SHOBE: KVYEZLDBREERHD
02 EM. FHDOEZREBLE L. RITHRERYRLENAORBELBREOHEAEHLEER
RLTE =, ISLERTHEN—BRELESRIE. ChOoDRERICE SRFIFBIRF M SE S
ZENTED(RATZEBIZENIL, REE. T4V 8 NATUYRRIZDONWT, ZNTNDOF = -
HAFLE - HMTED), BN OHEBOES N, ABWER. TO/3—LANLDOXIE. SIE OB
LARIWEEFEZEEL, BEMIZED ISV 21— avEFEXNEBER-bDEEZEEZERTEINESE
ZBHEEROOBND,

32 EMRIZLSBEtYIaY

UT Dty arld, Washington CORE D=7 -1JH—F -7 F1JALTEHS Christopher Wood KIZ&k
UETSNTZ, UTD 2 BDEEENENETNTLELT—a 0 F T, ZD%. BEEAV/NN—LDRET
BRIGEN TN,

e Dr Scott HARRISON,
HhF5 77 KEFBE (Asia Pacific Foundation of Canada)(TAPF 174 1)
F7OTHRY - ZF7T05 S5 LI F—Tr—(Senior Program Manager, Engaging Asia)
e Dr Christian VOLPE MARTINCUS
IR IL—T KM BAFER 1T (IDB : Inter-American Development Bank)
#A -8 5EF9 (INT: Integration and Trade Sector) £ & T 3/3 Xk (Principal Economist)

3.2.1 Scott Harrison KDERE

N—Fr VBRIV av eI =D A M h T I B IRE

oy avIZEMRELTEELT Scott Harrison KI&, EEFROMZEZIMYFHF DIEEFIFAELLT 1984
FITHFT T BRFICE o TRILSNI=AFFT7OTREFHE (APF HF ) ICFRT . RK[ENA—F )L
BHIviav I A=AV MIBELTAF I AREBRLIZEN. S&LUZIHLELNIZREERILIZEE
BEIToT=,
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Harrison KK (&, 2020 D/ TIVvoHER RETOCIOMD 1 DELTHFTE OEMRBATFH LU I ER
RNEEGE7OT7REEFMBADEZIvI 3y (EHE)FBHL T ERY RSz, ARIZZOT0
DIOREEONTELTT AU EMOTOAINT IR I+—LHE ZRECE HIvIavVICR -7 1&%E
[CHEKRZEEFL ., ChN APF A5 ICKBAT—ICET BMES O HRICDEA 212 ELVS,

Harrison KI&X. APF h 4 A BN XIEEZ (T TEEL TS TOTADIZHE DR RIvi 3y
(women’ s business missions) |DIREFI. CHLIBRYBAMSTONEENIZDOWLWTEE RLZ. Z
NIV AV DILEVIZERSINF-ELDIE, 2019 FDO BRIZHT DIRETHY . ChITHETERS
Nfzo LODLZDZEDIYLavIET R TNA—FrIILEKX TiTHh =,

L. BEFREFEISLIZNA—FvIL- S av I EmRX DA R KU RIE A EFELTUM AN,
ZTDE. TDFRIIBINSZ LI T N—F¥IL-Zva D EIRFMMN DIEELA) MK, 77—X

b-arROMIx g BERAECEY ., 2y ar NEYU BB TRDMNEEDIZHEIETH 1=, IR
BEZEIZEOTIE N—FVIL - ARVADSMOAERBEZTHY ., WoA T O—N\ILEREEZDENY
PEBEHBZICOVWTESEE LT, T APF AT F DEIBFHEEDILIGENST EHE, N—F¥)L-3
wiav(, BEZERANEEINZRNENSTELA)YNTH ST,

Harrison KIE&HHET. AU/ UK TORMEIZKY., BN -EEREZBX TIUS —D AV MM
FTALENBSITGSTEEALIz, TNIEA U TA L TEMEBELREEZHRITOT NV -OTHS, HdE
fBITIE. BEFFD SNS 0 E A—JLYRNIFESKL, Ry I —IRBE=—X(ITE&hEHBEDY—ILEL
T HVIT7LVREDIRINT—F 25 TSR TH—L (DT F L EERERYRT—S[CanWIN:
Canadian Women's International Network]) A #& &£ 1=,

RIZ Harrison K&, APEC IBA—4F(CFMl- b/ E— OB S{REICERE T 55000V
#HTAPEC-HF4 - B RE R X/\—k+—3vT (APEC-Canada Growing Business Partnership) 1° %
B LIz, 2OTOY S LIZHELVT Harrison KIEL 4], (BMETHASH/NMEEIZEST) TORILERTD
BANEETHY., F-—HOBBREIBRETOISLOMER AN SN—FrIILEX~DIFEITIZEE
HTHAHZEEMR LTz, LOLISLIKRIE, =a—P—5 2 RHY 2021 FITE2THD APEC K& ZE/\—F
YILBET B EEZTEEL. KATOTSLDS AU N—ZRITEHRESIRLI-CET, BoMICENSh
1=

Harrison KIXXRIZ. £EREED INDIGI-X ELVSHR#ED. R P D EERE DR R/NN—YURIL DDA
MNYUZREL., ATHRL—a  ERERR. BESERETHEEZFEL TSI LEMEI LIz, INDIGI-X (5
FEBEIUVZ2—C—SUROBFLEEL. BE 24 2DRREBELEV . 4A~6 BEDN—FVILKFE
FELTLS, COAMRUEDSME L, BNFENTWRERXTIEEL TOAIVAKXERATSHIE
[Z&ko T, KYKRELHUEADEEHN TR NSDS MM AREICESIEFRE Lz T2 A1 D
ERFRZAVT. MEXIV AV TEERNMMLOVE T Ao 7T47DBNEHIFTHDICHRII-
TWWBEWD, SHIT, —EDMEBICHENTIE. BELGR VT —UEREOHIIER Z 50X EET S
M. CNSIERITHEASHRTILIZHMNBARNMILERNIE I EZNZRNED THS,

NETRARTELA) YD —AF T, Harrison KlE. CNoDTOTSLADSMENERLI-EEEHK
FMZDWTHERLT=, $IZ APEC % INDIGI-X DK IZHEHD T/ —hoSMENEFLES. FIA
TELEMREBEOEBNFLEELETH I L. BIUFM LY —UNELEDIIEND, ARV NFHEIZZEE
Er-Lhhi, Tf-. REFREIT TS5V I+—LDBIREF AR DINEZELEBTHD, TNE

4 Scott Harrison, Yiwei Jin, Robin Asgari. “Virtual Trade Missions: A Post-COVID Reality” 22 July 2020.
https://www.asiapacific.ca/publication/virtual-trade-missions-post-covid-reality
Shttps://apfcanada-msme.ca/
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NDOTSVRI+— LN REBET 5 —EROHEEENRLGL-0. SMBEBNERFEVMEN TS TSV TA+
—LEDEBREDRBENRET HEEHBE05, INDIGI-X & APEC D705 S LS ELN=EEI
(&, ARMAFEXIVI 300 3 BRETIEEL BBMICH>THEBDA LU SAUI—T1 T RARUb
ZETETAHET, ARty av(izsml, £HL. BERERFLOILGLHENSTETH T,

Harrison KIZ&kdE, CNHDTATSLDSMEBIZHBETH71—FR/\v o LT, BEEEEZEHOERVE
TEITAEBERBRICIIBRLDH D=0, REMIZEFETOI—FT1UJIZRY =W EDERMNELNT=,
ISIC,. TN AZI AT —2 3 Tl HAEDZATURERLRMAIENHLIMESEHDELD, Fh
THESITLE . BESIVFEDE ZEE IV A DBILERELT, TOALBRMEEFRTHILER
LTS, oIz, BREIE. FHRMIZIZNATVYR-ETILHABEMTHIZLICTRIELTLSN., £h
MEDESBLDIZHEENEFELEERINTLVELY,

3.2.2 Christian Volpe Martincus ED#ER&

TORNWHRICETHEZRE: XG50 T47

Christian Volpe Martincus K&, KM BFER1T(IDB) DS - B ZEFAUNT) EFEITI/SRMDIIH T,
EfRELTREICBE L, TOAEMETRALEZE Z{RELVSERBICOVT, £ARMLEREANDE
BEIToT=,

Volpe Martincus KI$FE 3 & 5 1R E #H# (trade promotion organization: TPO) N EEL TE-HEKE D
BSREETIVITOVWTE Rz, CORKREDETILIE. BEMBERL+2ICFICASGLRRISR
W BHIET, LENERTIBE CTORRFEBRTDIILEXETIRA IO DY—EREFHRLELTE
fzo Flz. RRMNBEITITOIZHMEICE LT, 25LETOY S LA APEC TO/3—(FU. RIL—)EET
6 DIO/I—DEEDEMPZHFILICENTH IR INF=IEHBNMLIE,

LAL. ChoDBAEAITHNT- 15 ERIE ISR AARECE L LI-ERRIERET 5. HIZIE. BFEIO
—RINUR ANIEIRE, B/ DA 33—y, 959 RavEa—T425 . TAavsFz—> 3D TYU &
EORyrIS2EE, SESFHEHREMMAHERLTNS, FhbE, Ta/3—HTREISh 2B DiELE,
BZNDEVEEE. BELGEDRT,. BSICKRELEEEZRIFLTNS,

FNFEHTH, ShioDTo/80—E, BSICEITH8E - iR -2 TSA T RADARMIMA ., E#HR
BEEORMERIEIZEIB L TLYS, Volpe Martincus KX, #2540 TS5y I+—LENLTITHONSE
SZOENEZTWBRRICOWNTEMN , BAMIZZSLI=TS5vMI+r—LD#IE 2013 F£h D 2020 £
DB LR AR =, HRIEITORABTIX. 50 HE. 50 FHDHUTILDS35, # 1/3 DR EATD
AFBIZE>TTOANT SR IA—LDFANEZ -1 ERELTEY ., a0 FBIZKY TSN TS VRD
A—LOF AN KIGIZEEMLIzZEM RSNz, FT=. Volpe Martincus K (&, RIL—IZHIT5

6Christian Volpe Martincus, Jeronimo Carballo, “Is export promotion effective in developing countries?
Firm-level evidence on the intensive and the extensive margins of exports” Journal of International
Economics, Volume 76, Issue 1, 2008, Pages 89-106 https://doi.org/10.1016/}.jinteco.2008.05.002;
Christian Volpe Martincus, Jeronimo Carballo. “Beyond the average effects: The distributional impacts of
export promotion programs in developing countries” Journal of Development Economics, Volume 92,
Issue 2, 2010, Pages 201-214, https://doi.org/10.1016/j.jJdeveco.2009.02.007; Daniel Lederman, Marcelo
Olarreaga, Lucy Payton. “Export promotion agencies: Do they work?” Journal of Development
Economics, Volume 91, Issue 2, 2010, Pages 257-265. https://doi.org/10.1016/j.jdeveco.2009.09.003
“Apedo-Amah et al. “Unmasking the Impact of COVID-19 on Businesses:

Firm Level Evidence from Across the World” Policy Research Working Paper Series. October 2020.
https://openknowledge.worldbank.org/bitstream/handle/10986/34626/Unmasking-the-Impact-of-COVID-
19-on-Businesses-Firm-Level-Evidence-from-Across-the-World. pdf
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ConnectAmericas® >S54 B2B 75y 74— L DEFIZBNL. FHROCBRBICHMNBIRNEHIFT
BIEIZKY, EICKDEE D KRIBHIEMEZHRALIZ DA -I=ZEFERBALT -,

TPO ~MiREEL T, Volpe Martincus K [IHEWZEEH M EFRALT. TPO BERICT7 VR TELHE2ER
IA4oO0T—43%FRAL., KYMHEICBEZR S -TOE— a3V EBE Rl 52 #EL, HlZ X, 2
SLE=T—422FALT, FOLSHEERTENGEBIZRILOT LD, FEDLSHENE/NNAVY—HE
NOEERENSEBAT DML ES VLN EITHETHIENTES,IDB . SHLEEEMTIO—F%
BZDIREISERATESLS AVN—Ta/E—~ADXEFTHO>TWS, XEEZT=Ta/3—(xT S
Tor—bhRAETIE. TORAEMDEAN - BRZILKT DB THAIEDIAAV TN TLVD,

COMICHLREKIE, TPO 0ZDENA T REBLTIRESNSIEA Y —EXDHEMAS, Amazon,
Alibaba, eBay HE DT ORI —TINTLA REDBEIZK ST EDERIELZELE . ESRENFHT
DHFRIZDOVWTHEERLTz. TOEAKFIEL T, FUD e-Exporta(2020 F) 7O45 5L, aAVET D
Colombia a un clic(2019-2021 %) . R)L—® Programa de comercio electronico (2018 %) A& DE |
EHEIF. LD TATSLIET ORI FrrILEELCEEICEAL. HEHOEEZZIELTLSEBN
L7

Volpe Martincus K&, EEMET7 TO—FHNTOAT S LD A= T4V FICHERATHDIZEIZMA. T4
LEMIETOISLOFMEERLT DL TEERTHIEMA Tz, 12ZL. TOREIZTOWVTIL TPO M
TX Yy I HHDHELIER L=, IDB (ISTU 7 AAPH)TEDOITO/I—LigAL. BBFEEY—ILEE
AT BHIET, COREITHB/LESELTND,

3.2.3 HEHEWE

Harrison K& Volpe Martincus KD 2 AOBEMRF MR BRI E LY AV DETL—2—(E
Christopher Wood A\ #&1=, Wood KIEZE 3 Harrison KIZ®L., TOHILE ZIvar DHBED
RS MELZZE T IEOFNET7ITO—FIEEDLSBLDOMNERM LIz, COBERIZ Harrison K&, E
DHRAZIYLAVEN—FrIIRRITBITTEEOICEBEOEFRMN M RARITHY ., DFEYISLI=A
RUNERINSEDE=OIZIFHREICFIET 5/ F—DMBH TEELEE R =, EFMICIE, FL—F
Ayl aF—-H—ER(KEEHHEL) . BAROBNERZR. RO Y IILT 002t HBHLE
BEANRGEARGEZZRALIZSMEOBENEZEZLONDELS,

Wood K I&#5LVT. Volpe Martincus KIZxtL, TPO AT RILE T EEIR- B AT HEDEE(IZDLY
T AMOFEEOBENSERILT-., Volpe Martincus KIZZhIZxtL. IDB (XI]E. 75— RAEIC
KYRIFARTREAREMTAOV) 12— 30 EIvEL T T HEEZEDHTHEY. ZO EMIL TPO NEMIZE ST
BEMLGEMTV)1—2avIlOVWTHERERETEDLSITTHILTHEIERE R 2. £z, TORILEST
E5FGERT 51=H(21E. TPO NOEMARZYITHOEMMBALR AR THY . B2 (T TIXBRFKIZIE
BoiEWhERRT=, ZOAIZIX, Harrison KEEICR#EZRLTINS,

REZIZ. AR T DEERMS Harrison KIS LT, W F BT OMBAFNEELz/N\(T)IRE S
wiav[ZDWVT, EDKSHEEEESTMIEE (key performance indicator: KP1) &AWL TEHMEL TLYS
MEWLWSERBMAE SN T, Harrison K&, APF A4 HZ DI Harrison KRARAEL-IY A D E 4
EolE. SHRENATUYR-ETIVERGT HEMEERAMN LIz LT, N\—F VLR FEEMEZETET S

8 https://connectamericas.com/

%Jerénimo Carballo, Marisol Rodriguez Chatruc, Catalina Salas Santa, Christian Volpe Martincus, “Online
business platforms and international trade” Journal of International Economics. 2022, 103599.
https://doi.org/10.1016/].jinteco.2022.103599
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KPLEE FELWERE L, ChiE, BDBE. AU F1V L TRE—EDESRRATYF I ETLMT
HY . EHRUTREIEHETORBRMEEVLEET 5D THS.

3.3 RtV IY

LT B4 avRU L3V &IFVE Y3 -Ea—0O—(TCEB) . MICE 4 /R—230 &MU TYD IV R
&B (M21: MICE Innovation & Intelligence Department) =7+ /R— 32 R—2¥—0D Mr.
Peerachai ASADACHATREEKUL METL—4—%7# . BAE ZiIREHIE JETRO) LEERNE B
KEHE (BZE STV 2— TATRA)NSEMRASMLUIz/ AR ILEylavhBifEsht-, &7
Asadachatreekul RZE L B/\RURAMEWVEERZITLV. TORTRAvarv i fThniz, SmLiz
EMRIILUTORBYTHSD,

HZREMHE UETRO) hiimbh-BTEER(BE)
e REBABMKUT.REK) HMEOTLEVS—)
s ERETK AR
o RHRKERK RX5v7

TAITRA, T8I - a—RE (EB)
e Ms.LilyLIN ARSI IR—r—(TLEVH—)
e Ms. HelenaHSU <w®—Iy—

3.3.1 JETRO. B&

RODNARYZMNEJETROZRERLTRE BABRNHED. AKDFEEL. RATOCRATERT
—AR—Z (J-Messe) . EPRAIYFUIH—ERGE, BAD D /N EFRIET S JETRO DEEI®,
ER LB E E BT DL T O ERBAMISIAEST-,

FEEODDIE, 2R FBISKELIz JETRO OFEHDERICDOWLNTTH Iz, £9 . JETRO [FR A
BRENFUESNEDTIELL A1 TRIESNDIGE X, TEAETL2TIISmI A% L1,
F BBRVIEF—ERBL T, IOLIAVSA ARV~ D BRTEEDS MEYR—LT=, ZL T,
JAFEMLDEEN MO LYE RN SR E T, JETRO (RO EEREICS ML,

RIZREKIX. JETRO BNINODA RN NEFMICHMLI-ERERERL- ARICKDE. FUF1UR
AT OREL, AR —X(FELE 1#2H-YDOEHK) TR L, HEBMEICHERTIHD 118E
[SEEFL>TW = LWL RFEDHIO—C UG R (1 BOBERTERMANRILT DA # LT HE. 4+

USAVRAT (40% U L) DAMNRERAT (# 17%) KYEELLE> TV =, T RO L HF THLE
DERDBRLN, AU FAVERIEF UMV RATIYEEISIIRBIO—DU T BENFE- TV, 1=
FLRERII. AVFAVARVEDARZEDI/O— 0T ENG DL, N4V =D E A SEHRSHh
A SAUERDBE T OB RFRZRGW O TIIHONEEHLTWS, ChoDEEMRE

KIE IBEWERBEZECT. AVSAIVARVRKYERBE AR D AN ERZELER/DIT1=,

RIZRERIF. ChoDFEEFEZAUSAVTITITEDA)YREEB. FLTINODERIZEBELZDLY
TERBALT=,

FTAYYMBEELTRERSBASELI-DIE. EL5ERBOSHICRICHEREHF T LETELRE
WSIZETHoT=, BIZ X, BEED RAT DAL TA b (X, EEREF L DLEN =LV, FhlE,
HEDORATBEEINLELEEBDOEBEZESLDTIHEMN o=, COTENFTUSAURADIEITIC
BWMERZFH-OLI=EWNS FERERIE. AUSAVIRETIX, EEETRESN:=TOAILA205 L
BE}WYF oI RTLDMAEDOEIZKY . FEYFEBEVWFOIVF I EHGENICITICENTESEE
fEHELT=,
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LTI, thEBEMG IR C KD E DRIEMRALL THEO TS, -, MR AGE @R, /N1
N—HDERICFICH>CTREEHERT I EETFO-H. FoFM0 LOBEHR - T HIEFFIZHEDELS,
REKIZESSIZ, FINENEETFHEXTITHLET,. TORILY—ILADBEIGHHE LAY S B ATRE
2DV THik T,

HOLIRREICxET 5128, JETRO [& 2021 Mo, AU TAUEEDA) yhERKRIEL., FEER/ME
FTEIKEFORMYMAEEELTE, T=. BREOHENLEEN/ NS, EFEORATIHETHLHEIC
FEAL RO —ERETILFATATTHRIELIE-T oA AIQTERBH LA S10vFoT Y
ATLEBALTS, £ JETRO [ REN R R YT ILEEBIMIREET H-ODXIFEFRHEALTL
B, EIZ.IJETRO (XY= %I ATAT LEDAVIINIo Y —HBEDIN—hF—FBLI—YTAT &
EDsEEER->TLNS,

EEOBOKYELTRERIEL, JETRO REAIEDEL O AHEEL TERHELTLSIHE/ NS
TYRBI X vSNUEE 1 Z BN, ChIZ IJETRO O EERNDEHEFICE S YU TILERRL. T
CHANNAOTIZFETAMYMA THS, RERIE. CORBMAZIYVMBAMNSIFEWFIE, BREDEZE
NHFYVLRWNMD T O THREIZBIA T TONERWSBRR | BREFFHFOLL 2T,

3.3.2 TAITRA. &;

Lily Lin (X, TAITRAZR XL T, a0 F @AM FIZ TAITRA AL B DTSV I+—LEFHAT
TOAINWE GEHHELTEMNCDWTEELI=, 1970 FIRISN - TAITRA X, BETHRLEENLIE
ENOEZREMBTHY. 5 DOENEHEATLESR 60 DERIC 1,300 ADFEMARF—LZEFELTLY
%,

Lin KIZET . TAITRA M B2B e A¥—R - TS5YR T4 —LIZDWTHN Lz, HOoWIEEEENSTH
#HUEDHYTSAv—H 66 ALULDERZEZFZFLTWAZDT SV T+— L, ER/M 3,250 5 AHEHR
L. BARE.BEE. (B AVFRVTE AN LE. FEE. ARAVE. RILNIILE. 750 REE.
KA VEE. 7SETEELE 14 s EEICHIGLTLNS,

TAITRA (X, BT 5V 74— LICMA T, ERMGHEIE e 3T —X-TovbT+—LELEEL, BEIC
HLTAUSALavTDRBPCERTARATLA . YA D= T4 0TOE—2 30 hRAT—Y
—ERGEICET AN T7—OHA TV RERELTNS, TNED TSV T+—LAIZIE, Amazon,
eBay. newegg. X, Tiki, Tradelndia, PCHome Thai, Qo010. blibli & FEh 5, TAITRA [L, 25
DIN—hF—IZMZ FRTAONAE — REFTANAE —  ATATOT ORI — T4 —ERT
ANAZ—REDINN—F—LEHEL. BELEDODIIUR T Y1) a—30 |ZEELTINS,

Lin IV T, 2021 £ 4 B TAITRA A B LT- Mega Expo A\, HhRIZE (AR) ©{RAEIRE (VR) D

FiiaAW a0 BB L2 EIZEEEBER L. CON—FvIL - ARUMNIBITARTOBFEEEE(C
REf. COBRTRIZX, BEERFLIZTIL—Titsh, a——HEKOELIDEFOALEZ AN
BETELZRTDNA—FYILERRAEFN Tz CHED/NN—FvIL-/SEYA VI TAITRA DT U2
TSI T —LELEEINTEY ., A ——D2HIHREV)VITHE, TOEBDEXR—DIZFES
NB LA ELOTUIVS,

Lin RIZ&%IZ. TAITRA AEEL TSI F BRI TOT S LD —RREZT4E#BNM Lz, cnTOY
SLIZEIZUTD 2 DO THERIN TS,
o TURINEBHICEATRREARKE. TORANALTUOYDREIL, TUORANI—r T4 &TOE—
Ay, #BiE EC TSV I+—LADTIER,
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o XE./N—F¥IL, EFT—VL a3y TR ESHEOA—RTERSTUANEZTHTI—HHRIT
3

BLWT Lin KIZ, T2 E SICET 2R WRAR O EHEABTERBAL -, HlZ 1L TAITRA . &R 0D 360
EN/SXBEPITIG-EERKED 720 E/N/SRBEZFE>T. ENT ALV TUOVEREREL
THFHMITELTLND, CNIZKY . "I Y—DEHOAEISHREFLYEMICAE TELLSITHS. %
DDFMIZIE, Ao T4 23— IL— L0 AIDMERT HIAVAT4)L A, TATyvI a3 FIILEEERE
BRELGENEENTLD, CNLDERDTERT HE. TAITRA X=X IWATATI—rT420 . 8
BY—4T409 . KOL =T TAVTRBEDT ORI —r T4 EHKEL, (V¥ —% TAITRAD TS
YT —LA~EHT S,

ZRELNKIX. TOANEGTATI—ICEEZRL. RENBLDTOAILEDOLANIILIZIELT 4205
T (TORAIILNSURTH—A—23Y  TORIVEDRR, TORIWI—T 7427 HiE e av—X) #:&E1R
LTRETHIENTESLGRBAL, ChoDa—R ([, WE., N—FvIL, 7= avTRATRESH
%, HlZIE. BEERRXDT—oL3v 7. Google. Facebook, Instagram. 5(Z(F Twitter ~D A& H
ROAZRELEICHA TS,

Lin KIEZ&IZ, TAITRA A\t 572 5 #4B8 (World Trade Organization:WTO) . B8 E 5t 42—
(International Trade Centre: ITC) & & U E MR %% &AT (International Chamber of Commerce:1CC)
Mol TORIEIZE T BN ED BEEE (Digital Champions for Small Business) |E# 5 ahi=C
EERBNA LI, TAITRAAZEL-ERE, LD 2 DD BEHRREA L SAVTOAINEBGZETHTS
—)EEUCTUANE ST IV I+ —LDREMNTHESh ===V,

BEOMOKYELT LN KT EECEOEENLGBHLBRWEI TV TRNEEHHLET
T ESRRIAVTUVEREMERBELT HSHREBANONCEETHEINERFALI=. COHRER NS
/FoNDTA—R NI BREOT—ERDELLARBEILITERTEHIENTED,

3.3.3 TCEB.%A

NIV arDREEREMNS 3BEHDEREELLT. 24 aoR0 30 &IFVEYaV-Ea—O—
(TCEB) ® Peerachai (Mac) Asadachatreekul KM &EEL Tz, TCEB &, MICE(E—T1>J . 1o t>T
47,3030  IFXFVELIV)DEEEBNELT 2002 FIZHKISNT-HETHD, RIKDER
F. IOFBETDRAZEVT MICE P FOREBEMIFIHSIELETHIET TCEB DT R/ILIEDERYIEA
I274—hALT=,

Asadachatreekul KI3FE 9, TCEB N EENZHOHSH TREEL-SEFTIELHRIZE R LIz, HIZIX, 24
BAEADOHFHLLMEBZETILTHA2A4SUK 4.0, Ta/S—RHIZE T I 3—F IR OY—2 v )L AT 4
TOEWNERFEIZODWTHRBAL, ERERFRHBLz T2, 2MI2BIT5 e AT—ADEHRIZFELY.,
TCEB £ B2B M e ¥—4 k7L 4 X[ Thai MICE Connect|Z&LT. 24D MICE 4S54 v—LHR
BHDNA N —F DT YA EITOTLNDZEFHE N LT, Thai MICE Connect (X, Y7 —/ k1T,
RTIL. BB, 284 E 12 DHTI)—m5%5 MICE 2850 1 H Ul LD ¥ iEHREE&HL-TSvk
T+—LTHD,

M1 Asadachatreekul K&, 2022 FIZ@IFf=IZa—-/—<)LEBE | IEERBZR L=, ChITH—ER
EHRETHIEDFHEEIBNT BAEBICO—LLRBIVS —J AR RS 52 B L-EEE

eSS, BIARMICCOEIRIERD 4 ATV T THRINS  FTEENEB OV —ERFZFET, RICEE
DEBDFMEFY LEBLIVT S, BREEAT D, TLTREDRATYTELT, TCEB HEED
VE—FIVT—OAUERET H(HRET—JL—2av Iy T IR VAN CRM] BEDS4—7T
12T BRRAREERT BHODT—2RHHE)
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CDELRRIZE DZE TCEB X Thai MICE Connect L THREMITOSESFHTOE—30FFHL., KD
FEREBEICBNTIEEEITOoOTLND, F5L=FroR—2 DO —fHlEL T, Asadachatreekul Kl&., T
CRIVY—ILIZKY RTINS, V=0 ILTAREIV A PEEFIBZEZEELIESRRAR U414 TH
#9510 DIL—FOEBNTIETAELRLT=,

Asadachatreekul K[ZRIZ, TCEB AT A RUM(BHBDWEITTRTA/3)L) MR BT HKRBPBIEAAR
hDOEMMEDYR—IEE  TCEB hF AT MDD COIESEHEHRICOVNTERHALIz, TD—
FlELT, BRIFNADAVEFINIBATRITICEARE SN, HEREE (AR) BffizFRALIENMILTT
Y —23 F BN Lz, CO7TVIE, A0FRRICEATINI RO TKAILEZBELTHESNLDOTH
B FDFUTAUBEELT TIC 4 EAENI—Y—(CFIASh., HOEEREEFDHLTNSEN
Do

Z M % Asadachatreekul K&, /S—Fx)LERED 2 KE T TH#ESh1=Health Tech Thailand 2021 |
BEDNATVIRBREICEITEN—F VI TARAT LA B M DFERICHEE R Lz, TCEB [X. DAY
FOTORAIIRBTEERIEL. SMEEN DT —REFRE TEH/N\—FVvIILBRE—ILZHEFZ-ERL:

(ED, FryhOI—T AU HREF IR ML=, ChODBEEFARNUMET RBMFSIh, ERFRLTOH
NYEHF BRI 52 ENmTEEE o=,

Ff-. TCEB [FA R X HEE M IFIZIBiz ConnectlEWLV\ST U2 ILY—IILERE L=, COY—ILIZIES
FBEARVNEFEVU DT D= DHEEEL T, BEAR—FILOARUNDOT OV E N BE SN, S5I128M
BICEBBREOTUT—FDBEENHEIN TS, CNIZKY ., FHBIRIGEDT—IFNE-SHT
BHIELTES,

EEEHDHLKBIZH =Y. Asadachatreekul Kl TCEB MY % MICE 4 /R— 3 ETFILIZDNT
SBLIz, COETIICIE. FPEEEOEFILLRELAEL-EAHREIZNA . Thai MICE Connect 4>
BIZ Connect 7E® TCEB B 7 5Yh 74— LY —E RDBHFE., EHITNATH-RE—k TYTRED
AIR—=B—~DSMEEBFE- 1o TAITDHFEEE)REENTULD, F=. BIK. Fhi. &&-H
—E X, A, fliE. XEELS-BIEMSDEFREZSH T, TCEB BADHMEBET ILICOWLWTOREAGHE
[2DULZTHERBAL Tz, &% & IZ Asadachatreekul KI&, TCEB (XM TIXINODRREEZE(THIEILTE
F.ILERRIE. A /R—230DIaV AT LDENTREERRTEEEHNHKL 2Tz, ZCOITOVRT
LIZIE. MICE EE (Y7 —ORIT. RIG. ARVINEB EDRAIYFUT BRIRDAVMEE) Dt
Ia/3—HAFPtTa/S—BAF - BEERE . A Fr—FvERILONATIORE - RA— 7y TR ELS
FhbENS,

3.3.4 ISRILTARHAYI AV

INRIVTARHY 3V TlE E9 Hsu KA. IFEDOREEBEEZE DY —ERITKFET 2D TIFEL, HMEIC
e AX—RTIYRIA—LEFE DZEDA)yrET A)yhFBR 1=, TAITRA DIHFE . RTa/S—&EMN
TO/AO—LEEEICKYES SN TSI EEHY ., BRITISVN I+ —LEBETIDINEREE
RIS TULV =, Ff= TAITRA BN TSV IA—LZFaVPO—)LLTWV=ZEIZKY, a0 FBDEEEZZ (11
FINEED=—XI[CEHOETRBET DV —ERZRABTLHIENTE ., HlIAIE. 2O FHROEEIZKY
TAITRA D e AX—R - TSUr 74— LN RET 59 —ERICHTHFEENIFICEMLIIGEIC.
[ZXELCHRET HIENTES:,

11https://rfs.businesseventsthailand.com/criteria/mega-events.aspx
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BT TTAITRA DTS5 74— LIFHEDBHFEL., HEAFFELTLSDOMNEVWSERAKRKEDSIMEH
SEITFM TSNz, ThIZxL Hsu K. TAITRA (X2 DH#EEE M BRFKLTLAH ., —2 D FENIAK
BAL-HiZE AL ERBOBRM L EICERTID2BLH L EHALAIZLT,

RIZ, BALIZETBT ORIV TS5 —IZDLV T Asadachatreekul KIZE A $®H 7=, Asadachatreekul K
(X, BRRIZEBETOANAEADOHIG - EREICISC T RBLEWT IL—TE4—45yhEd 5 EEBHELT

WBERZLT=, BIZ I, EHMMEEEETI/00—DEAIZEBRUTHY. R#ICERmLZYLTL
%, TCEB X, SHOLI=T ¥ T/ 0DO—FFRATEDLS. EREOMB )Y —RZFRHELIZY. tho %
DRENEFZEFRBITLTHFELIZYL T, ZIEITEH TS E Asadachatreekul KIEERBALT =,

ZD#KEITT Hsu KA, BEDF/NEEDZLIIEHMEETHY . HLLVTH/O00—FE AT L5280
DVI—AMDIENERBALT=, ZD 1= TAITRA (FEMZFELF-FL—=2F Ofth, a0 F1BEZ 1T TE
BIREMAFESFHEARBEY—ERLGEEEL T, 5L EIT&D e aV—RDF AEXIE - BT
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Dr Scott HARRISON. Expert Presentation

Senior Program Manager, Engaging Asia, Asia Pacific Foundation of Canada (APF Canada)
Role: Expert Speaker

APF Canada is a not-for-profit organization focused on Canada-Asia relations. Dr
Harrison serves its Engaging Asia pillar that examines issues including city and
provincial-level international strategies, diplomacy, and policy. In this role, he has
written and edited many policy pieces and also plays a lead role in producing Asia
Watch, a bi-weekly newsletter highlighting events, trends, and issues throughout
the region that matter to Canadians. Academic publications include “Canadian
Provinces and Foreign Policy in Asia,” International Journal (with C.L. Labrecque)
(2018). Dr Harrison received both his Ph.D. and M.A. in History from the
University of Waterloo, a Certificate of Indigenous Leadership, Governance, and
Management Excellence from Banff Centre, a B.A. in East Asia Studies from the University of Calgary,
and Diploma in Japanese Language and Culture from Hokkaido University of Education Sapporo.

[

Dr Christian VOLPE MARTINCUS. Expert Presentation

Principal Economist, Integration and Trade Sector (INT), Inter-American Development Bank (IDB)
Role: Expert Speaker

Dr Volpe Martincus has expertise in international trade and foreign direct
investment and has advised several governments in Latin America and the
Caribbean as well as in OECD economies. In Argentina, he worked for the
Ministry of Economy of the Province of Buenos Aires and was advisor at the
MERCOSUR Commission of the National Representatives Chamber. At the IDB,
Dr Volpe Martincus’s work has focused on topics like the effects of trade and
investment facilitation and promotion policies and the interplay between
innovation and exports. His research has been published in various professional
journals such as the Journal of International Economics and the Journal of
Development Economics among others. Dr Volpe Martincus has a Ph.D. in Economics from the
University of Bonn, and he is CESifo Research Fellow and Associate Editor of the Review of
International Economics.

Mr Kotaro KODAMA. Expert Panel Discussion

Director General, Market Development and Trade Fair Department, JETRO, Japan
Role: Panelist

Mr Kodama has taken the current post at Japan External Trade Organization
(JETRO) since October 2021. In the field of overseas business development for
Japanese SMEs, which is one of JETRO's four main missions, his section
implements various support projects mainly through participating in overseas trade
fairs as well as organizing business meetings by Industry. He joined JETRO in
1990 and has been involved in economic research targeted at the Middle East and
Africa Market for a long time. During this time, he has worked in Paris and Dubai
for more than 10 years. While working overseas, he mainly supported the export
of Japanese SMEs in consumer goods sectors, and also provided consultation
and support services to corporate management and business development for Japanese companies
located in each country. Mr Kodama graduated from the Faculty of Letters, Kyoto University in 1990.
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Ms Helena HSU. Expert Panel Discussion
Manager, Department of Digital Commerce, TAITRA, Chinese Taipei
Role: Panelist

Ms Hsu has joined TAITRA since 2004 and is well experienced in the sector of
digital commerce, trade promotion activities and government procurement business
to assist Chinese-Taipei-based companies to explore overseas trade. In 2021, she
was one of the key conductors in the big project called “Relief and Revitalization
Programs against COVID-19” to aid Chinese-Taipei-based SMEs to overcome the
impact of COVID, winning the “Digital Champions for Small Business” initiative
organized by WTO, International Trade Center (ITC) and the International Chamber
of Commerce (ICC).

During Ms Hsu’s career in TAITRA, she attended the training program “Intelligent
Organizations: Collaboration and the Future of Work; Building, Leading and Sustaining the Innovative
Organization” held by MIT Sloan Executive Education in Boston in 2014 and the program “Green
Technology Sector Platform” held by the headquarter of EBRD in London in 2018. She holds an MBA
degree from Temple University in USA

Ms Lily LIN. Expert Panel Discussion

Project Manager, Department of Digital Commerce, TAITRA, Chinese Taipei
Role: Panelist

Ms Lin joined TAITRA in 2017 and has dedicated herself to promoting digital trade
for Chinese-Taipei-based companies via TAITRA’s B2B e-commerce platform. In
2021, in addition to winning the “Digital Champions for Small Business” initiative
organized by WTO, International Trade Center (ITC) and the International
Chamber of Commerce (ICC), Ms Lin also completed IAEE’s CEM program in
exhibitions and events management. She also hosted the Asian MICE Forum
(AMF) in 2020 and 2019.

Prior to TAITRA, Ms Lin worked at Microsoft and a unicorn startup in Chinese
Taipei. She holds a bachelor’s degree in International Business from NTU in Chinese Taipei and
studied at the University of Southern California on an exchange program.

Mr Peerachai (Mac) Asadachatreekul. Expert Panel Discussion

Senior Innovation Manager, MICE Innovation & Intelligence Department (M2l),
Thailand Convention & Exhibition Bureau (TCEB)

Role: Moderator

Mr Asadachatreekul leads TCEB’s innovative initiatives to transform Thailand’s
MICE industry to cope with the pandemic’s impact. He developed and manages
the bureau’s “Thai MICE Connect” e-marketplace connecting Thailand’s rich
MICE suppliers with buyers from around the world. Before joining TCEB in the
year 2020, he developed his innovation and marketing skills through experiences
in the private sector. Most recently, he was with True Corporation where he
headed the startup incubation business at True Incube, Thailand’s leading startup

incubator and accelerator.

Mr Asadachatreekul received his Bachelor of Architecture from King Mongkut's Institute of Technology
Ladkrabang (KMITL), and he then received his Master of Business Administration from York St John
University in York, UK.
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1 Information learned from the workshop

Instructions: Please indicate your level of agreement with the statements listed in the table below
by circling the number that applies. Please leave comments if any.

The workshop was helpful for deepening my understanding on use of digital technologies in trade
promotion.

1. Strongly Disagree 2. Disagree 3. Agree 4. Strongly Agree
Comment:

Utilizing digital technologies in trade promotion will be beneficial for my economy and its municipalities.

1. Strongly Disagree 2. Disagree 3. Agree 4. Strongly Agree
Comment:

The best practices and recommendations discussed during the workshop could be effective for my
economy and/or organization.

1. Strongly Disagree 2. Disagree 3. Agree 4. Strongly Agree
Comment:

The presentations helped me understand what challenges are faced in adopting digital technologies for
trade promotion.

1. Strongly Disagree 2. Disagree 3. Agree 4. Strongly Agree
Comment:

The presentations provided valuable insights on how these challenges can be overcome.

1. Strongly Disagree 2. Disagree 3. Agree 4. Strongly Agree
Comment:

2 Findings and suggestions
What were the most useful insights that you learned from today’s workshop?
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Are there any additional topics that were not covered in this workshop that you would like to be

addressed in future APEC reports and/or events relating to trade promotion?

What further steps should APEC take to address member economy concerns on this subject?

3 Participant information

Economy:

Organization type: (Please select one that applies from below)

Government International Private company | Educational / Others
agency organization or industry Research

(APEC, etc.) organization institution
] O O O O

If “Others”, please specify.

The following information is optional.
Name/position:
Organization name:

Email:

Gender: Male / Female / Other
Thank you. Your evaluation is important in helping us assess this project, improve project
guality and plan next steps. If you have any questions or additional comments, please

contact:

apec2021@washingtoncore.com
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1 Opening Remarks
The opening remarks were delivered by Mr NIIKURA Takayuki, Director for the APEC
office, Trade Policy Bureau Ministry of Economy, Trade and Industry (METI) - Japan.

Mr Niikura welcomed the speakers and attendees to the workshop, which was aimed for
the audience members to think of how APEC economies and municipalities can facilitate
cross-border trade and investment during and after the COVID-19 pandemic. The
workshop was to focus on trade promotion between cities using digital technologies.

To set the context, Mr Niikura offered background on how face-to-face exchanges have
been severely limited due to travel restrictions from the pandemic. This caused the
cancellation or indefinite postponement of conferences, exhibitions and business missions.
In response, public officials at multiple levels of government across the APEC region have
launched initiatives that apply digital technologies to circumvent these challenges. Efforts
include holding events virtually and supporting digital transformation of businesses.

In order to capture how economies have been pursuing these initiatives, two
comprehensive surveys were conducted by METI. Mr Niikura expressed METI’s hope for
the current workshop to disseminate and replicate some of the success stories, challenges,
and lessons learned that were identified in METI's surveys.

Mr Niikura also explained how this workshop is in alignment with APEC'’s priorities. The
2021 APEC Leader’s Declaration?!, issued in New Zealand, reiterated the importance of
connectivity. Mr Niikura quoted “digital connectivity and innovation are critical across our
efforts towards an inclusive, resilient and sustainable recovery” from the pandemic. This
year’s host economy Thailand selected the “"Open Connect Balance” as the theme of this
year’s APEC meetings?. The theme was reflected on the recent CTI/EC meetings?3
discussing next generation trade and investment in the digital economy. Mr Niikura stated
that the workshop was to help “connect” APEC cities and economies.

Mr Niikura then introduced the agenda of the workshop, involving the presentation of
research conducted by METI and the upcoming talks by expert speakers. He then thanked
the audience members for their participation. Mr Niikura expressed his hope that the
workshops would fulfill their objective to share knowledge and best practices on the
application of digital technologies to enhance trade and investment promotion.

2 Workshop Summary: New-Normal Model of Trade Promotion in the
Post Pandemic Era

2.1 Study Presentation

The opening remark was followed by the presentation of the research effort of Japan’s
Ministry of Economy, Trade and Industry (METI). The speaker was Mr KANEBAKO Kentaro,
Assistant Director for the APEC office, Trade Policy Bureau, METI.

1 https://www.apec.org/meeting-papers/leaders-declarations/2021/2021-leaders-
declaration

2 https://www.apec2022.go.th/thailand-hosted-the-apec-symposium-on-2022-priorities/
3 https://www.apec2022.go.th/the-first-apec-senior-officials-meeting-19-02-2022/
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Mr Kanebako started his presentation by explaining how COVID-19 had disrupted the
process of municipalities across APEC economies who used to establish intercity economic
ties via business missions and other interactions. Some cities have successfully mitigated
these challenges of the pandemic via digital technologies than others.

With this as a background, METI delegated two comprehensive surveys in which over
three hundred of these cases were identified from nineteen economies. Mr Kanebako
highlighted how these results revealed various categories of measures introduced by
APEC economies and municipalities, which can be classified into two types. One type of
such categories is those related to meetings and events. In terms of technologies used,
among the most popular for this type of measures was online meeting platforms. But in
some cases, organizers used platforms specifically designed to host virtual versions of
large-scale events like tradeshows and exhibitions. Other cases leveraged advanced
technologies such as three-dimensional imaging, virtual reality and advanced computing.
The other type of measures is related to trade promotion efforts other than meetings and
events, including business matching, capacity building for e-commerce, marketing, and
market intelligence & training. Mr Kanebako referenced some cases in which public
agencies went further than the use of existing digital tools and developed in-house
technologies like digital platforms that their constituent businesses could utilize

After this overview, he listed examples of common good practices found in these efforts.

First, regarding meetings and events held in online or hybrid formats, it is important to
ensure that businesses are well-prepared to present themselves, as well as to provide
them with information about their potential clients. Aforementioned advanced
technologies like 3D imaging and virtual reality can be useful for event organizers to
increase the engagement of buyers. Mr Kanebako also mentioned that the organizers’
overseas offices can help facilitate connections between businesses in remote locations
before and during these events. He also mentioned hybrid events’ own unique advantages
and challenges. A fundamental consideration for hybrid events is how to facilitate
interaction between physical and virtual participants.

Second, when matching businesses and helping them network in digital settings, it is
essential to collect accurate information in a clean data format about the products of
sellers, their services, capabilities, as well as the specific demands of their potential
partners. Mr Kanebako noted that many parties face challenges in securely collecting,
storing, and utilizing this data without an outside support, and he recommended public
officials to carefully find and select competitive and trustworthy private partners.

Third, in order to help businesses add e-commerce to their sales channels, two different
approaches are taken; trade promotion agencies in economies like Hong Kong, China,
and Chinese Taipei have established their own B2B e-commerce platforms for their clients,
whereas officials in Singapore and Moscow, Russia, have provided capacity building
services to businesses to sell on established private e-commerce platform

Lastly, Mr Kanebako touched on how trade promotion agencies can provide support for
MSMEs during the pandemic. Officials can utilize digital technologies themselves to
continue their support for these small businesses, while training them to combat COVID-
driven challenges with digitally-enabled tools. Examples of techniques that agencies have
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taught to businesses include search engine optimization (SEO) and other digital
marketing approaches.

After this run-through of general findings, Mr Kanebako moved on to introduce specific
case studies; first at economy level and then at municipality level.

He first introduced how Australian trade promotion agency, Austrade, has used virtual
methods in conjunction with its robust network of overseas offices to connect Australia-
based startups with foreign investors and accelerators. This included a partnership
program between its office in San Francisco and local technology accelerator Exit Velocity,
hosting a three-week virtual bootcamp for Australian startups considering the US market.

He then discussed the B2B e-commerce platform of HKTDC, the trade promotion agency
of Hong Kong, China. The platform underwent substantial updates during the pandemic.
This included an integrated meeting platform that is supported by Al-enabled business
matching functions. Building on its pre-pandemic exhibitions work, HKTDC successfully
conducted its annual sourcing events virtually. Being the owner of the digital platform,
the agency can monitor and adapt it freely, using it for various trade promotion efforts.

The next example was the United States International Trade Administration (ITA)’s efforts
to mobilize existing resources at its overseas offices and their networks via digital
channels. ITA re-designed its business matching events as pitch-based online events, in
which companies picked by ITA had opportunities to pitch their products and services for
few minutes to buyers from their niche industries in target foreign markets.

As a contrast to HKTDC's case, Mr Kanebako also mentioned Enterprise Singapore’s
approach to e-commerce capacity building. The agency chose to rely on locally based
private tech companies to help businesses sell online via existing e-commerce platform
Mr Kanebako highlighted the range of services offered on behalf of Enterprise Singapore,
from logistics to e-payment and financing to platform aggregation.

On to the municipality level efforts, he first introduced a case of Global Victoria, the trade
promotion agency of the state of Victoria in Australia. Taking advantage of its extensive
network of overseas offices, Global Victoria succeeded in conducting thirty trade missions
virtually. The agency prepared its constituent businesses via various educating and
training, while assisting them with pre-mission social media marketing.

Mr Kanebako acknowledged that the case of Global Victoria may not be relevant to
smaller municipalities and introduced the case of Chungcheongbuk-do in the Republic of
Korea. The province is home to an economy-level medical research institution with an
associated industry cluster. With supports from its economy-level partners, the province
hosts the BioKorea conference, with the 2020 edition of the event moving online with 3D
and virtual reality exhibition displays.

The next case study on Moscow, Russia, is another example of economy-level support,
especially financial one, funneled to support local enterprises. The Moscow Export Center
has partnered with various major e-commerce platforms to allow free access for Moscow-
based businesses to marketing tools and featured sold by these platform
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Finally, Mr Kanebako introduce the case of Ho Chi Minh City, Viet Nam, a municipality
that saw opportunities in the crisis. The city’s annual Support Industries Sourcing Fair
event was held in a hybrid format. This allowed multinational corporations, looking for
new suppliers to fill the gap in their supply chains, attend the event online. For supporting
industry manufacturers based in the city, this was a great place to connect with these
large buyers. For this case, it is important to note that buyers would still eventually want
to visit factories due to the difficulty of vetting manufacturing capabilities via digital
platform However, this was a great first-step for these companies to establish contacts.

Mr Kanebako concluded his presentation by sharing five preliminary recommendations
that were developed as part of the research effort:

« Redefine goals and objectives of trade/investment promotion
A wide range of stakeholders should be convened and engaged to determine
mutually agreeable goals and objectives of their trade promotion efforts in the
current and future context of the pandemic. This will help them base their initiatives
around factors such as challenges faced by constituent businesses.

« Economy and municipality collaboration to achieve larger goals
For small cities and provinces, economy-scale financial and technical support is a
major boon for expanding trade and investment promotion efforts. Such supports
can enable these sub-economy actors to host state-of-the-art virtual trade shows
and exhibitions or to purchase marketing services from major platform

* Find perfect mix of technologies, services, and approaches for one’s goals
Officials need to keep their focus on the initially defined goals and objectives of their
trade promotion efforts, rather than focusing on using new cutting-edge
technologies. Also, successful application of any technological solution ultimately
depends on the constant efforts and attentions of well-trained staff at agencies as
well as businesses. They would also need to take risk to be an early adopter.

« Work with the private sector
Private technology vendors and platformers can bring excellent expertise and
support services. We can also ask more questions to our constituent businesses
regarding what kinds of support are needed and what needs to be improved of the
current efforts.

* Looking ahead: More options to choose from
In the past two years, officials searched for a perfect mix of solutions through trial
and error. Moving forward, officials will have options to choose from (e.g., face-to-
face vs online vs hybrid tradeshows). Officials will need to think of what realistic
solutions will help them achieve their goals, based on their own financial and human
asset, economy-level support, and technological savviness of the participants.

2.2 Expert Speaker Session

The following session was moderated by Mr Christopher Wood, Senior Research Analyst
at Washington CORE. Each of the following two speakers delivered presentations, which
were followed by a Q&A session with members of the audience:

e Dr Scott HARRISON, Senior Program Manager, Engaging Asia,
Asia Pacific Foundation of Canada (APF Canada)

e Dr Christian VOLPE MARTINCUS,
Principal Economist, Integration and Trade Sector (INT),
Inter-American Development Bank (IDB).
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2.2.1 Presentation by Dr Scott Harrison

Virtual Trade Missions & Engagement: Insights From Canada

Dr Scott Harrison spoke as an expert at the conference, and hails from the Asia Pacific
Foundation of Canada (APF Canada), a not-for-profit organization created by the
government of Canada in 1984 that works in the middle of government, business,
academia, and the public. His presentation focused on examples and insights from
Canada’s experience with virtual trade missions and engagement.

Dr Harrison recalled that when the pandemic hit in 2020, one of his long-term projects
was tracking Canadian federally- and provincially-led trade missions to the Asia Pacific.
This led to Dr Harrison’s curiosity about the role of digital technologies and platforms in
trade promotion and trade missions, leading to the publication of a report on the subject
by APF Canada®.

He discussed the example of APF Canada’s government-supported “women’s business
missions” to Asia, in the context of lessons learned from these efforts. The first of these
missions occurred in 2019 to Japan, and was in person, although all subsequent missions
have been virtual.

At first, stakeholders expected these virtual missions to be less effective than in-person
events, although there was a resetting or adjusting of expectations. An immediate and
noticeable plus of virtual missions was that it lowered the barrier for initial contact,
allowing the missions to be more inclusive and engaging. In particular, it made it easier
for small companies to participate in virtual events, giving them opportunities to learn
about global networks and international markets. From the perspective of organizers like
APF Canada, virtual missions were also far cheaper to host.

Dr Harrison also highlighted how the online format made it easier to maintain
engagement across distant jurisdictions as participants could easily continue
conversations via digital channels. In one case, a post-conference networking platform
was established (the Canadian Women's International Network or CanWIN) as a unique
and tailored tool to meet the needs for networking, rather than relying on existing social
media or listservs.

Next, Dr Harrison introduced another initiative “APEC-Canada Growing Business
Partnership”>, directly tied to trade promotion in the APEC region, especially for MSMEs.
Through this program, at first, he observed difficulties in adoption of digital technologies
as well as reluctance among some parties to move programming from in person to virtual.
However, this was partially mitigated by New Zealand’s commitment to host APEC
virtually in 2021, which encouraged members of this program to follow suit.

Dr Harrison then moved on to discuss an Indigenous peoples-led organization called
INDIGI-X, which works on facilitating the connection of Indigenous professionals around
the world and encouraging collaboration, economic growth and trade. In partnership with
the governments of Canada and New Zealand, every year, the initiative chooses 24

4 Scott Harrison, Yiwei Jin, Robin Asgari. “Virtual Trade Missions: A Post-COVID Reality” 22
July 2020. https://www.asiapacific.ca/publication/virtual-trade-missions-post-covid-reality
> https://apfcanada-msme.ca/
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delegates to participate in a four-to-six-week long virtual exchange. The participants in
the effort have discovered that the digital modality, rather than originally planned in-
person format, allowed for greater outreach and accessibility. Digital channels have also
helped maintain momentum in a way that is less feasible with in-person missions.
Furthermore, while there are costs associated with connectivity and digital access for
certain organizations, these costs are far lower than flights and hotels.

Regardless of the positives mentioned earlier, Dr Harrison mentioned challenges and
lessons learned by the participants to these programs. Especially when involving
participants from multiple economies, like in the APEC and INDIGI-X programs mentioned,
uneven availability of connectivity or computers and differing time zones can pose
difficulties for events. Additionally, variable preferences for the choice of conferencing
platform can also cause compatibility issues, as they all have different services, features
and functionalities. A lesson from INDIGI-X and APEC programs is that scheduling
multiple online meetings and events over a weeks-long period, rather than a 3-day stint
for a typical in-person mission, made it easier for people to join, focus and retain
information from the sessions.

As a common feedback, Dr Harrison did note that participants to these programs express
that they will eventually prefer to go back to in-person meetings, given the limitations
for establishing a trusted relationship without face-to-face contact. Furthermore, certain
nuances may be difficult to perceive via digital communication. Despite this, they still see
digital components as enhancements for trade promotion and missions today and into
the future. Furthermore, while stakeholders have agreed that a hybrid model would be
ideal in the future, they have yet to define what it might look like.

2.2.2 Presentation by Dr Christian Volpe Martincus

Trade Promotion in a Digital World: The Next Frontier

Mr Christian Volpe Martincus spoke as an expert at the conference in his capacity as
Principal Economist for Integration and the Trade Sector (INT) at the Inter-American
Development Bank (IDB). His presentation provided a general perspective on the issue
of trade promotion using digital technologies.

He discussed the traditional model of trade promotion, led by trade promotion
organization (TPOs), involving several primarily offline services that aim to fill in gaps in
incomplete commercial information to assist businesses in pursuing opportunities in
international markets. He referenced his past studies ® that demonstrated the
effectiveness of these programs in increasing and diversifying exports in six economies
including two APEC economies: Chile and Peru.

6 Christian Volpe Martincus, Jeronimo Carballo, “Is export promotion effective in developing
countries? Firm-level evidence on the intensive and the extensive margins of exports”
Journal of International Economics, Volume 76, Issue 1, 2008, Pages 89-106
https://doi.org/10.1016/j.jinteco.2008.05.002; Christian Volpe Martincus, Jerénimo
Carballo. "Beyond the average effects: The distributional impacts of export promotion
programs in developing countries” Journal of Development Economics, Volume 92, Issue 2,
2010, Pages 201-214, https://doi.org/10.1016/j.jdeveco.2009.02.007; Daniel Lederman,
Marcelo Olarreaga, Lucy Payton. “Export promotion agencies: Do they work?” Journal of
Development Economics, Volume 91, Issue 2, 2010, Pages 257-265.
https://doi.org/10.1016/j.jdeveco0.2009.09.003
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However, he clarified that circumstances have shifted substantially since fifteen years
ago when these studies were conducted. For example, various advanced technologies
have emerged, such as high speed broadband, artificial intelligence, internet of things,
cloud computing, blockchain, 3D printing, advanced robotics, and other technologies.
They are substantially affecting trade in terms of the type of goods that the economies
trade, the volume and the values of trade, and the trade modalities.

Furthermore, these technologies have substantially reduced costs related to information
in trade, in addition to transport, logistics, and compliance costs. He also discussed the
increasing amount of trade conducted via online platforms, with the number of these
platforms doubling between 2013 and 2020. A study by the World Bank’ demonstrated
how the pandemic had greatly increased the use of these platforms, with around 1/3 of
firms across a sample of 500,000 in 50 economies reporting increased use of digital
platforms due to the pandemic. Dr Volpe Martincus also presented a case study® from
Peru of the ConnectAmericas® online B2B platform and the substantial increase and
diversification in firms’ exports to which it led by reducing costs for information and
searching.

In terms of options for TPOs, he referred to the advantages of using of machine learning
techniques to leverage the wealth of microdata to which TPOs have access in order to
better target promotional activities. For example, such data could be used to evaluate
what domestic firms are most likely to succeed in exporting, and what foreign buyers are
most likely to buy from domestic exporters. The IDB is providing support to its member
economies in order to apply these quantitative approaches to trade promotion, who have
attested in surveys that they plan to increase adoption and application of digital
technologies.

Other trends discussed by the expert included the increasing provision of dedicated
services by TPOs and their overseas offices in collaboration with digital marketplaces such
as Amazon, Alibaba, and eBay to help firms internationalize. He provided examples
include Chile’s e-Exporta (2020) program, Colombia’s Colombia a un clic (2019-2021),
and Peru’s Programa de comercio electronico (2018), which have helped hundreds of
enterprises in exporting via digital channels.

In addition to the quantitative approach being useful for targeting programs, Dr Volpe
Martincus also suggested that digital technologies can be used for evaluating programs -
-noting a gap in this practice among TPOs—in an automated manner. The IDB has been
working with economies in Latin America and the Caribbean to introduce automated
evaluation tools to account for this.

Q&A

7 Apedo-Amah et al. “Unmasking the Impact of COVID-19 on Businesses:

Firm Level Evidence from Across the World” Policy Research Working Paper Series. October
2020. https://openknowledge.worldbank.org/bitstream/handle/10986/34626/Unmasking-
the-Impact-of-COVID-19-on-Businesses-Firm-Level-Evidence-from-Across-the-World. pdf

8 Jerénimo Carballo, Marisol Rodriguez Chatruc, Catalina Salas Santa, Christian Volpe
Martincus, “Online business platforms and international trade” Journal of International
Economics. 2022, 103599. https://doi.org/10.1016/j.jinteco.2022.103599

° https://connectamericas.com/
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Mr Christopher Wood moderated the Q&A session involving the two expert speakers, Dr
Harrison and Dr Volpe Martincus. He began by asking Dr Harrison about beneficial
approaches for recruiting local participants in digital trade missions. Dr Harrison replied
that preexisting relationships are “absolutely vital” for transitioning to a virtual approach,
meaning that local partners are essential in making these events successful. This might
include the use of trade commissioner services, individual province offices, consulting
firms, or individual contacts to identify participants.

Mr Wood then asked Dr Volpe Martincus about challenges in selecting and implementing
digital technologies among TPOs related to topics such as workforce capacity and
budgetary resources. Dr Volpe Martincus replied that the IDB is currently engaged in an
effort to map the available technologies and solutions available using a survey, in hopes
to help TPOs gather information about potential technological solutions that meet their
purposes. He also echoed Dr Harrison in noting that specialist staff and expertise within
TPOs are essential in successfully applying digital technologies, and that technology alone
does not constitute a solution.

The final question was posed, from an audience member in Indonesia, to Dr Harrison and
concerned hybrid trade missions conducted by Canada and what key performance
indicators (KPIs) are used for evaluation. Dr Harrison clarified that APF Canada and most
other examples he has studies this far do intend to continue with the hybrid model in the
future, and that selecting KPIs for virtual modalities was a challenge given that only
certain business matching activities occur virtually, while the final business deals often
require in-person connections.

2.3 Panel Session

The next session was moderated by Mr Peerachai ASADACHATREEKUL, Senior Innovation
Manager, MICE Innovation & Intelligence Department (M2I), Thailand Convention &
Exhibition Bureau (TCEB), and involved representatives of JETRO of Japan and TAITRA of
Chinese Taipei. Each panelist, including Mr Asadachatreekul, offered a short presentation,
followed by a panel discussion. The experts involved were:

Market Development and Trade Fair Department, JETRO, Japan
e Mr Kotaro KODAMA, Director General (Presenter).

e Mr Takashi TSUNEMI, Director.
e Mr Yusaku OSADA, Staff.

Department of Digital Commerce, TAITRA, Chinese Taipei
e Ms Lily LIN, Project Manager (Presenter).
¢ Ms Helena HSU, Manager.

2.3.1 JETRO, Japan

Mr Kotaro Kodama was the first panelist to offer a presentation on behalf of JETRO. His
presentation began with an overview of JETRO’s activities to support Japanese SMEs,
such as trade fairs, a major trade fair information database (J-Messe), and business
matching services, and support for the development of internationalization strategies.

The main portion of his presentation focused on adjustments to JETRO activities made in

response to the pandemic. First, the agency decided to attend as many tradeshows and
exhibitions as possible if they were held online rather than being canceled. JETRO also
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supported Japanese companies to attend these online events through educational
webinars. And in China, where the recovery from the pandemic was faster than other
parts of the world, JETRO participated in on-site exhibitions.

Mr Kodama then presented detailed analysis done by JETRO of these events. According
to him, the online trade fairs only led to about one-third of the contracts concluded
compared to on-site events in numbers (number of contracts per supported companies).
However, when comparing the negotiation closing rate (the possibility of completed
contract per business meeting), online trade fairs have higher rate than that of on-site
events (over 40% and 17% respectively). In the area of business meetings, one can see
a similar trend with even higher negotiation closing rate for online meetings than online
trade fairs. Mr Kodama, however, notes that the negotiation closing rate is higher for
online events possibly because buyers do not see other options in the closed online
negotiation settings. Based on these results, he concludes that on-site events are more
advantageous across various industry sectors than online events.

The next portion of the presentation highlighted the advantages and challenges related
to conducting these activities online and how they differ across industries.

In speaking about advantages, Mr Kodama made it clear that one cannot expect same
results from companies in different industries. For example, the machinery trade fair was
shifted online with relatively few challenges, since the fair itself did not previously involve
the physical demonstration of machinery, leading to good results for the online version.
He also mentioned that, in the online setting, the combination of a digital catalog
prepared in multiple languages with an automated matching system can allow for a
continuous process to match buyers and sellers.

In the area of challenges, geographical distance still poses a challenge in the form of time
differences. Furthermore, products such as textiles are disadvantaged in online business
negotiations since buyers generally prefer to hold and touch the products to evaluate
their quality. Mr Kodama also discussed how SMEs may struggle in adjusting to the usage
of digital tools to conduct business activities.

To respond to these challenges, from the year 2021, JETRO has transformed its initiatives
to maximize the benefit and to minimize the challenges of online meetings. The agency
is also focusing on China, one of the largest neighboring markets with relatively small
time difference with Japan, with online matching system with digital catalogs with multi-
media visualization of products and services. JETRO also supports businesses to ship their
product samples overseas. Finally, the agency is strengthening its marketing efforts
through partners like influencers on social media.

To conclude his presentation, Mr Kodama introduced “China Hybrid Caravan Event” held
in partnership between JETRO’s Tokyo headquarter and its offices in various locations in
China. Product samples are displayed in physical offices of JETRO in China, attracting
traffic to digital catalogs. Mr Kodama closed the presentation saying that if this
experimental initiative results in good results, JETRO plans to expand the effort to other
Asian economies with which Japan does not have big time differences.
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2.3.2 TAITRA, Chinese Taipei

Ms Lily Lin presented on behalf of TAITRA on how the agency has promoted digital
trade via its own platform throughout the pandemic. TAITRA, established in 1970, is the
foremost non-profit trade promotion organization in Chinese Taipei and has a team of
1,300 specialists across five local offices and 60 branches worldwide.

Ms Lin began the presentation by introducing TAITRA’s B2B e-commerce platform,
which is home to over 70,000 suppliers and more than 660,000 products across all
major industries, and experiences 32.5 million visits annually. It is available in fourteen
languages, including Japanese, Korean, Thai, Indonesian, Viethamese, Chinese,
Spanish, Portuguese, French German, Arabic, among others.

In addition to its own platform, TAITRA also works with international cross border e-
commerce platforms to provide companies with special offers and guidance on setting
up an online shop, product display, site marketing and promotion, as well as customer
service. These platforms include Amazon, eBay, newegg, Rakuten, Tiki, Tradelndia,
PCHome Thai, Qoo10 and blibli. In addition to these partners, TAITRA works with
partners such as logistics providers, payment providers, and media and digital
marketing service providers in order to create a “one-stop solution” for its constituent
businesses.

The next portion of her presentation focused on how the TAITRA’s Mega Expo (April
2021) adapted to the pandemic by utilizing augmented reality (AR) and virtual reality
(VR) technology, demonstrating various parts of the virtual expo displays to the
audience. This included a three-dimensional virtual display grouped by industry sector
where users can explore products in certain categories from multiple angles. Each of
these virtual pavilions is integrated with TAITRA's digital platform so that users are
redirected to a page where they can place an order once they click on a certain product.

The last portion of the presentation concerned a case study on TAITRA’s program to
respond to the pandemic, which included two main tracks:
e digital trade capacity building, digital content optimization, digital marketing and
promotion, and exposure to cross-border e-commerce platform
e establishing a digital trade academy with diverse courses including those
delivered in-person, virtually, and through intensive workshops.

Ms Lin then described the main functions of the digital trade capacity building track. For
example, TAITRA is helping companies to optimize their digital content materials using
360 degree panoramic photography of products, and 720 degree panoramic
photography of factories/production facilities, allowing for buyers to browse the
products in greater detail from multiple angles. Other technologies included online
showrooms, microfilms generated by Al and professional commercial photography.
Once these materials are completed, TAITRA provides guidance on digital marketing
such as social media marketing, video marketing, and KOL marketing to attract buyers
to TAITRA’s platform.

She moved on to discuss the digital trade academy track, including four fields from
which companies choose based on their level of digitalization (digital transformation,
digital business, digital marketing, and cross-border e-commerce). The courses are
offered in physical, virtual and workshop formats. For example, the hands-on
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workshops taught companies how to place ads on Google, Facebook, Instagram and
even Twitter.

Ms Lin then highlighted how TAITRA was awarded the “Digital Champions for Small
Business” by the World Trade Organization (WTO), International Trade Centre (ITC) and
the International Chamber of Commerce (ICC). TAITRA was offered the award based on
their proposal for a digital trade platform involving the two tracks (capacity building and
the online Digital Trade Academy).

To close her presentation, Ms Lin highlighted the importance of mutual cooperation to
optimize business content materials for constituent businesses in order to increase their
commercial exposure and global marketing capacity. The feedback from this mutual
cooperation can be used to further optimization of products and services.

2.3.3 TCEB, Thailand

The third and final presentation of the panel session was offered by Mr Peerachai (Mac)
Asadachatreekul of the Thailand Convention and Exhibition Bureau (TCEB), an agency
established in 2002 to develop Meetings, incentives, conventions and exhibitions
(MICE). His presentation focused on the digitalization of his agency’s efforts in order to
continue the development of the MICE sector in Thailand during the pandemic.

He began by discussing various trends under which his agency conducts its activities.
For example, he set the context by mentioning Thailand 4.0, the Thai government’s
new economic model, as well as the economy’s high penetration rate for internet and
social media use. Within the context of rapid growth of e-commerce in Thailand, Mr
Asadachatreekul discussed how TCEB is endeavoring to connect Thai MICE suppliers
with buyers via a B2B e-marketplace called Thai MICE Connect. It is a platform that has
included information on over 10,000 businesses in the MICE industry which are
collected across twelve categories, including tour/travel, hotel, food & beverage,
venues, and others.

The speaker then moved on to discuss the New Normal Strategy for 2022 that is
designed to create seamless engagement for buyers across their journey of procuring
services. This involves four steps, including: the customer initially locating the product
or service; the customer seeking details about the product and making comparisons;
the purchase; and the final step by TCEB, which is designed to drive repeat
engagement through customer relationship management (CRM), customer re-targeting,
and data analytics to produce strategic insights.

Based on this strategy, TCEB carries out various promotional campaigns for businesses
on Thai MICE Connect to introduce them to their potential clients. As an example of such
campaigns, Mr Asadachatreekul played a video showcasing 10 routes!® for business
events in Thailand with social-distance and hygiene practices made possible with digital
tools.

Mr Asadachatreekul then moved on to discuss a range of innovations made in other
areas on which TCEB focuses, such as supporting technology integration for certain
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large scale events categorized as “Mega Events”!!l. As an example, he mentioned a
mobile application developed for tourists to Bangkok utilizing augmented reality
technology. The app was prepared for tourist to come back after the pandemic, but its
online functions already reached almost 40,000 users connecting them to local
businesses.

He also discussed the use of virtual display techniques for hybrid exhibitions such as
“Health Tech Thailand 2021”, which included a virtual and physical track. TCEB
supported the conference’s digital exhibition, including three-dimensional booths in a
virtual exhibition hall, as well as chat and meeting functionality. These functionalities
were maintained after the event itself has concluded, allowing follow-up connections
throughout the year.

TCEB also developed a digital tool for event organizers called Biz Connect, which
includes features to help connect the audience to the event through a registration
portal, an agenda for the event, as well as integrated polling and surveys of
participants. This also allows organizers to collect and analyze visitor data.

To wrap his presentation up, Mr Asadachatreekul continued to articulate the MICE
Innovation Model applied by TCEB, which encompasses not only internal transformation
for businesses through activities like e-budgeting, but also development of TCEB’s own
products such as Thai MICE Connect and BIZ Connect, as well as promoting and
incentivizing participation for innovators like tech startups. He also discussed TCEB's
long term plans regarding its organizational model including measures across strategy,
process & products, and people, knowledge and culture aspects. He concluded his
presentation by clarifying that TCEB could not have achieved these accomplishments on
its own. Rather, it relied on an innovation ecosystem across tour and travel, venues,
events management, business matching, crowd management, in addition to the
economy governments, international counterparts, and various other components of
the innovation ecosystem such as venture capital and tech companies and startups.

2.3.4 Panel Discussion

The panel discussion began with Ms Hsu discussing the advantages and disadvantages of
having an in-house e-commerce platform rather than relying on the existing service of a
private provider. In the case of TAITRA, the economy is driven by technology and
manufacturing, which means the assets needed to establish such an in-house platform
are available. Furthermore, TAITRA's control over the platform enabled them to tailor the
services offered to the needs of SMEs impacted by the pandemic, such as adjusting for
the sudden surge in demand for services provided through TAITRA’s B2B e-commerce
platform, as a result of the pandemic.

Mr Asadachatreekul then relayed a question, posed by an audience member from the
United States, about who developed and owns TAITRA’s platform. Ms Hsu clarified that
TAITRA had developed many functionalities itself, but had to outsource some activities
to well-known technology partners with mature technologies

Next, Mr Asadachatreekul responded to a question posed to himself regarding the digital
literacy in Thailand. He replied that TCEB aims to target various groups at different levels

1 https://rfs.businesseventsthailand.com/criteria/mega-events.aspx
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of digital preparedness, for example, traditional businesses that are reluctant or face
challenges to adopt technology. TCEB tries to support these firms to use technology with
knowledge resources as well as inspiration via success stories of other businesses.

The conversation continued with Ms Hsu explained that many SMEs in Chinese Taipei
were also traditional businesses with few resources to adopt new technologies, thus
TAITRA aims to support and encourage their usage of e-commerce through measures
such as year-round training, and other services that were made free to help them through
the COVID-19 crisis. From TAITRA’s perspective, these skills and knowledge can help
encourage SMEs to be more ambitious in pursuing international trade opportunities. On
the buyers’ side, TAITRA aims to align virtual trade promotion events with their
procurement needs and to also improve their user experience via interface design and
improvements to its AI recommendation system.

Further questions were directed to the speakers from JETRO regarding how counterpart
agencies in APEC should apply digital technologies given their limited financial and human
resources. A representative of JETRO responded that the agency has set up an online
platform called Japan Street, an online catalog site where invited foreign buyers can
browse Japanese products and participate in business negotiations with Japanese
suppliers. The representative then emphasized the importance of local municipalities and
economy-level organizations working together to establish such functions.

The next question to JETRO concerned balancing geopolitics with trade, to which the
representative responded that his agency is constantly searching for the appropriate
businesses and products to promote in respective overseas markets through JETRO’s
overseas offices and at the same time communicating with Japanese businesses
frequently to hear their needs and business plans. Balancing these two aspects is a key
for JETRO’s activity.

Mr Asadachatreekul then moved on to a question to him regarding how Thai MICE
Connect copes with the fact that participants may have variable levels of digital skills and
literacy. He replied that TCEB aims to inspire greater engagement and participation via
marketing campaigns, as well as workshops to help businesses in creating content that
can be utilized on the platform and help them connect to buyers.

3 Closing Remarks

The closing remarks were also delivered by Mr NIIKURA Takayuki, Director for the APEC
office, Trade Policy Bureau, METI - Japan. He thanked the speakers and audience for
providing their expertise and perspectives in exploring the new normal model for trade
promotion. He specifically thanked two expert speakers for providing global perspectives
using examples of Canada and South American economies like Chile and Peru, and trade
promotion agency partners from Japan, Chinese Taipei and Thailand for showcasing their
respective efforts. Mr Niikura highlighted the diversity of methods in which APEC
economies’ trade promotion agencies were responding to the pandemic, and he lauded
the close collaboration between participants in sharing and refining these approaches.
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