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® PurposetAmbitionsH'scE . AmbitionsDH TCEP2E(CDOVTHINSNTLVS,

Enhancing quality of life and contributing to a healthier future.

SDGszZFUBHDEEDAEIEZRT . 20305 (CEFz 3 DDAmMbitionsZi&TE .,

BiEZnEH %, EFCommitment and Progressé UTAZ.

» For individuals and families, help 50 million children lead healthier lives.

» For our communities, improve 30 million livelihoods in communities directly connected to
our business activities.

» For the planet, strive for zero environmental impact in our operations.

Status of our commitments

Our 2020 commitments and progress e

Ambitions

For our communities m For the planet
Helping develop thriving, resilient communities Stewarding resources and the environment

For individuals and families ﬁ

Enabling healthier and happier lives

Our 2030 ambition is to help 50 million children lead Our 2030 ambition is to improve 30 million Iivolihoods in Our 2030 ambition is to strive for zero environmental

healthier lives communities directly dtoourb P Inouv.,.
- v a7
& Syt = . ¥ d
- ) A 5
X = 3
'..‘ " ‘ bl \
SN A = Ao . 'A:';,\.. —
Offering tastier and Inspiring people to Bullding, sharing and Respecting and Promoting dec: ‘,,-h»,,,«r jing
healthier cholces lead healthier lives applying nutrition d l omn nt & d p omo! lng emnloymeu
knowledge v I hoods rights

00 Launch more foods ©00 Apply and explain ©00 Bulld and share @00 Improve farm 000 Assess and address 98O Roll out our Nestié 900 Work 1o achieve #0800 Provide climate eoe %IJ 1 0)@ O)I iﬁ
and 9 are on nutrition fron g the human rights impacts needs YOUA initiative water efficiency and change ip — D D R
nutritious, especially for packs, at point-of-sale the first 1000 days farmers who supply us Scross our business across all our operations sustainability across our o performance of
mothers-to-be, new and onkine through to healthy aging activities operations @80 Prow our packaging
ool s i/ 00 Improve food ®00Enhance gender transparency and }\77r Q 4 z I I |
children 900 Offer guidance on 00 B ind dietary 900 Improve workers' bak 00 long-term 900 Reduce food loss

portions for our products  science leading to diversity among the livelihoods and protect and empower women effective water policies engagement in and waste ;&\%EE
Wnoi‘mmu @00 Leverage our umoaxxwwwh:dm farmers who supply us :Mmdn::\: agricultural m:(mmmn‘m and stewardship climate policy 00 Provide meaningful L
u!unl’td fat marketing efforts to nutrition and digital 080 Implement 900 Engage with and accurate

promote healthy cooking, sokutions in S00E acultureof ®#8OAdvocate for healthy suppliers, especially environmental
000 Increase eating and our supply chain and integrity acrossthe and those in information and dialogue
"“’I .‘"‘d""""“mﬁ‘“‘:"‘ ©00 Empower parents, promote animal welfare  organization employees @00 Raise swareness on ©00 Preserve natural
foodsaad caregivers and teachers #80 Continuously 900 Provide effective water conservation and capital

e to foster heaithy improve our green coffee  grievance mechanisms improve access to water

00 Simplify our behaviors in chidren supply chain to employees and and sanitation across our
:':“ .":::L.::h" 900 Support 900 Roll out the Nestié R —

breastfeeding and protect Cocoa Plan with cocos
®00Address under- it by continuing to farmers
mfvmonlﬁ'oughb implement an industry-

breast-mitk substitutes

lmlm

88 Inspire people to

choose water 1o lead

healthier lives

©00 Partner for
promoting healthy
food environments

(Hie8)
Annual Review2019 12




(%) Coca-Cola Our Purpose]

® Coca-Colal&PurposetVisionzZNENI/BIFTHD. VisionEHBRENFRDIFHN TS,

WHO WE ARE e e — %

THE COCA-COLA COMPANY TO “T:f“ THE \zgnw. l LOVED BRANDS, DONE SUSTAINABLY, | ° PU rpose tV|S|0 n 7& gﬂﬁo
Ourvison s to crat the brands and choice «  Visionh'&HDEAFHNRARA.
body and spirit. And done in ways that create
a more sustainable business and better shared

- -t g g . future that makes a difference in people’s lives,
VisionDIEH &lC5e communities and our planet

HOWWEDOIT

l LOVED BRANDS DONE SUSTAINABLY FOR A BETTER SHARED FUTURE l ¢ ViSion(“?g Lf\I-: 3 IE E %n%‘n(:i‘j.

* Passion for people and their lives » Start with facts, based in science * Invest in employees’ personal growth and talent b H%&E/—T
* Cutting-edge excellence in ingredients, * Grow our business while reducing our sugar  * Empower people's access to equal e
innovation, design and marketing * Make packaging a circular economy, with a opportunities, buid inclusion
* Investment for leadership across categories focus on getting 100% collection to enable * Create value for customers—big and the
in purposeful brands that consumers love reuse for World Without Waste many small
* Act globailly and locally * Be water balanced, improving water security * Support our local communities, both to achieve
* Powerful partnerships with our bottling where needed most more and in times of need
system to bring brands to life in the market * Reduce our carbon footprint * Deliver returns to our investors

* Source more sustainably and ethically

WE NURTURE A CULTURE WITH A PASSION TO REFRESH THE WORLD. WE MAKE A DIFFERENCE.

We act with a growth mindset, take an expansive approach to what's possible, and believe in continuous learning to improve our business
and ourselves. We value how we work as much as what we achieve. The behaviors we focus on every day are being:

* Always seek, never settle * Own it, take accountability * Leverage our broad diversity * Learn by doing, use version
* Ask why or why not, or what if, * Each one of us can make a of people, global network and 10,20,30
or | wonder. big difference leamings * Act with a sense of urgency
* Two brains are better than one
(most often)

DO THE RIGHT THING

* Our values shape the conscience we follow
* Use our global scale for leadership and for good, for progress
* And when we make mistakes, own them, put them right, learn from them, and grow

(H88) Coca-Colati— A _—JEOVERY,
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