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AboutthelLab

iviission & Histor

Andy Ryan

Mission & History

[451]
MIT -

LabFAQs
— — ~» In aworld where radical advances in technology are taken for granted, Media Lab
} ’ 4 ; . 7 VA AN sob Opportimities researchers design technologies for people to create a better future.
Visiting the Lab

The Media Lab came into being in 1980 through the efforts of Professor Nicholas
Negroponte and former MIT President and Science Advisor to President John F. Kennedy,
Forpress Jerome Wiesner. The Lab arew out of the work of MIT's Architecture Machine Groun. and

Spinoff Companies
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Shimizu, Yomogida, Wang, & Okada, 2021
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Creative self (Bl ERECZ)

B BEDOEIEMHAS
Bl E&EHE—HRICDOWLVTODER

e Creative self-efficacy
- BlEMB O K

e Creative meta—-cognition
- Bll&ER A 4 R4

e Creative self-concept
* F“LE’] g EI*EEIL;\

e Creative self identity
- BIEMBET7ATYUTATA

THE CREATIVE
SELF

Effect of Beliefs, Self-Efficacy
Mindset, and Identity

N e -
= \‘\

)

Karwowski, M., &
Kaufman, J. C. (Eds.).
(2017). The creative self:
Effect of beliefs, self-
efficacy, mindset, and
identity. San Diego, CA:
Academic Press.
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