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Kering
[Generous Capitalism B RKGEEANTE
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Conscious Luxury
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Ethical Luxury (2007)
Responsible Luxury (2009)
Sustainable Luxury (2009)

Conscious Luxury (2017)
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Conspicuous Consumption of valuable goods is a
means of reputability to the gentleman of leisure.
(Thorstein Veblen)
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*MIKIMOTO (jewelry)
*HOSOO (textile)
*VISVIM
*SUZUSAN

*SATORI (perfume)
etc.
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The Time is Now: The Latest Love Letter from Britain, with Bremont; and The Dorchester
celebrates 90 years as one of London's most-loved hotels. Plus: Why luxury brands must
redefine their views on diversity and sustainability in China.
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Bremont'* Loye Letter from Britain
he Time i1s Now
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