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Position Country Value Percentage Value
1 China 16,993,123,349 44.9%
2 United States of America 9,105,169,963 24.1%

3 Japan 3,044,275,268 8.0%

4 Germany 2,007,321,308 5.3%
5 Korea, Republic of 1,642,125,199 4.3%
6 France 702,078,386 1.9%
7 Spain 556,919,758 1.5%
8 Turkey 456,011,549 1.2%

9 Czech Republic 455,021,496 1.2%

10 Taipei, Chinese 428,419,178 1.1%
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