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“A major issue is that platforms are typically offering multiple (one-
sided or two-sided) services. This is because once connected to a
user, a platform can leverage economies of scope to expand its
activities and many aim at building a one-stop ecosystem for
consumers. Given that platforms with very different profiles may
compete, the concept of a single product market definition or
several independent markets will not fit the situation of platforms,
except in rare occasions. Indeed platform competition involves a
nexus of markets, related through heterogenous envelopment
strategies (See Eisenmann et al., 2011 ). Dealing which such cases
will require recognizing the interlocking between markets and the
need to have a global cross-market analysis.”

Bruno Jullien and Wilfried Sand-Zantman The Economics of
Platforms: A Theory Guide for Competition Policy,
Information Economics and Policy (2021)
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