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Profile of JoQUALITY (JQ) and JeoQUALITY FACTORY BRAND PROJECT (JQFBP)

E-

Jee QUALITY

FACTORY BRAND
PROJECT

The JQ project was established in 2015 by the Ministry of Economy,
Trade and Industry (METI) and the Japan Apparel and Fashion Industry
Council (JAFIC) with the aim of revitalizing Japan's apparel production
areas. Currently, there are 400 production process factories.
JoQUALITY (JQ) is different from MADE IN JAPAN products which
pursue only the sewing part. All production processes are made in
Japan. In other words, 1Q is a licensing system that is given only to
excellent factories that have been recognized for their safety, security,
and compliance with all production and planning processes, including
materials, dyeing, sewing, planning, and sales, all conducted in Japan.
In fact, the technology of the 1§ factory is so advanced that they have
produced fabrics and sewing for some of the world's most famous
luxury brands, and many of the craftsmen at the JQ factory are masters
of their craft.

1Q factories have not been on the radar of famous brands until a few
years ago, but they have gradually begun to sell their products in Japan
with their own brands.

This time, 12 top-level companies, carefully selected from among 400
1Q factories, are collaborating as JesQUALITY FACTORY BRAND
PROIJECT (JQFBP) and will show at PITTI UOMO. We exhibited for the
first time in January 2023 and the second in June, and have been
picked up by some of the world's most famous stores and certain
material manufacturers exhibiting at Milano Unica, and we have begun
collaborations with them.
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12 top-level companies collaborating as JQFBP and will show at PITTI UOMO

JQ FACTORY PLACE JQ PROCESS CHARACTERISTIC BRAND MAME
Tailor-made, hand-wound, in-house production.
SUM LINE Aomori Men's sewing Used by famous British designers and American in-a Ka-Date
high-end brands.
State-of-the-art crimpless sewing with ultrasonic
ding machine and heat plate welding machine.
SANTEL Glfu Men's sewing E:labmuon with Milano Unica exhibiting textile TECLOR
anufacturer.
ing machine modifications, pattern research, GOODPEOPLE
MARUCHO Akita Men's knitwear sewing |jand trademark registration Mlock, Moover, Milat, GOODSTITCHING
mer. The best sewing technology in Japan. GOODPRODUCT
iCut and sewn, special sewing machines, special
MNAKAND APPAREL Yamagata Men's knitwear sewing [fasteners. spedial fasteners and sewing machine MNAKAND APPAREL
Men's dyeing and denim Die-cut printing and sheet dyeing. Good at Indige
SANYD SENKO Hirashima weaving yeing. SANYD SENKOD
MIVATA. WF. Achi Men's and women's  Persey and spedal jacquard. Exports materials to COUPER ET COUDRE

circular knitting Fumpean and American brands.

e world's one and only circular knitting machine,
Balancireular," which is between woven and

MARUWA KNIT Wakayama Men's circular knitting tted fabrics and provides soft elasticity and Balancireular
orm stability.
. pecdial horizontal knitting fabric, works with for
OKOCHI MERIYASU Fukushima Men's knitter Eew;rd well-known Paris Fashion Week brands. IDEAL Pull-over
Men's and women's roduces of knit jackets using specially devel oped
ITO MEDTAS Tolyn knitwear sewing karn on a flat knitting machine Kisuket
pedial hand-dyeing (step-dyeing, board-dyeing, LUCHIDA
UCHIDA DYEING WORKS Tokyo hand dyeing rora-dyeing, etc.) works with several well- DYEING
Paris Fashion Week brands. WORKS
High gauge (FF30G. WG21G) techniques
DAITCHI KNIT MARKETING Miigata Men's knitter trenta settanta
The best in Japan
SUN ACE Gifu Men's sewing 4D d!_:mamlc stereoscopic. Utility model patent J4DDD
ng. i o
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Designer and Advisor

"JooQUALITY FACTORY BRAND PROJECT" is a cross-sectional project, with Masato Koyama of
"HEUGN" as the design director and United Arrows senior advisor Hirofumi Kurino as the
advisor, and 12 certified factories across Japan.

Based on a unified ambiance, this project will be exhibited at PITTI UOMO and communicated to

the world as a project that brings together the superior technology of certified factory
companies that are unique in the world.

. ii‘ <

Design director: Masato Koyama Advisor :Hirofumi Kurino

"HEUGN" designer The brand name comes from the Japanese word As Semr Adviser for Creabive Duection in UNITED ARROWS LTD. and 2 »
*y _g,_-n" in Japanese that & used to exgress the hidden beauty YP‘.“';\;gh marketesr réading social stream from politics, economy, music, movie and art
the sense of beauty as Japanese, the brand makes timeless cothing in JEECIRE . By - COMORT BN T WS: SINIEON, - A 8. SEVGEY . JINenR i, - Sy

nterviewee and speaker Tor the Japanese Lop fashon Magarings, Newipapess
and lecture meetings based on the fashion stream from social stream
Contriduted (o the domestic and global fashion cultural activities such as advisor
of W (Jspan Fashion Week) crganization. Also & Judge member of commities
for PV sward, From the first time 10 this year, he 5 a judge for the LVMH Prize

modern and dean drection USIng simple masculing taloring
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Images of JQFBP

F

It's “Japan Quality®
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Images of JQFBP
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Images of JQFBP
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Strategy of JQ FACTORY BRAND PROJECT (JQFBP)

e Target
Sensitive and affluent customers in Europe, the U.5., Asia, and other parts of the world.

® Product Strategy
A factory with unparalleled craftsmanship and advanced technology develops products
through the eyes of a single art director.

® Place -Distribution
Every season, we will show at PITTI UOMO to buyers and journalists around the world. In

addition, we will have individual and detailed business negotiations with buyers at showroom
in Paris. First, we aim for the major stores in Europe and Asia will adopt the brand, and then
the brand will be expanded to the rest of the world. One factory representative will serve as
the point of contact for sales, and deal directly with each buyers.

® Price Strategy

Since the transactions are factory-direct, the JQFBP is able to offer the same high quality
products as luxury brands at reasonable prices (FOB price, shirts: €1,50 to € 200, jackets:
€ 300 to € 500, sweaters: € 150 to € 200, pants: € 150 to € 300, coats: €500 to €900)

® Promotion Strategy
The JQFBP will have industry opinion leaders and influencers, such as Mr. Hirofumi Kurino in

Japan, as its supporters, and will transmit its image and information to consumers.
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SCHEDULE

»PITTI IMMAGINE UOMO 105 <2024F/W>

© January 9(Tue)~12(Fri)

©9:00~18:00 (Fri. only ~16:00)

© Cocktail & Presentation : 9(Tue)14:00~16:00

©FORTEZZA DE DA BASSO FIRENZE, ITALIA
PADIGLIONE CENTRALE /top floor A-1

»JcoQUALITY FACTORY BRAND PROJECT PARIS SHOW ROOM
©January 17(Wed)~20(Sat)
©17(Wed) :15:00~19:00
18(Thu)-19(Fri) : 10:00~18:00
20(Sat) : 10:00~16:00
©85 rue Turenne, 75003 Paris, FRANCE

»JcoQUALITY FACTORY BRAND PROJECT TOKYO EXHBITION
©March 11(Mon)~13(Wed)
©11(Mon) : 16:00~19:00
12(Tue) : 11:00~19:00
13H(Wed) : 11:00~17:00
©Shibuya HIKARIE 8F. COURT, Tokyo, JAPAN






