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How much can you earn in the sharing economy?

H Bob is a 22 year-old aspiring architect from San Francisco who is saving up for grad schaol
drives a Ford Focus, and lives in a studio apariment. He is a photography enthusiast.

He makes 51060 per week in the sharing economy.

Bob's average work week in the sharing economy:

f}

] [-@Hmenway Rent ap
By spEter

artment for the night.
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)

[Lm{h‘,mi#g Crash on someane’s couch, J [ Muﬂlfﬁ Crash on someone's couch.
o

)

‘ ™ Homeway fent apartment far the night.
All Day [ ' s 1ngetar 5200/night
Bam
Bam| . -
wam| |dnatacant | m
Pick up B grocery
Yo pal- orders from §- Pravide 2-3 nides. o | {:" Getaround
Whode Foods & S14/hr [
Zpml. Costen. . .| Rentout car. $8/hr

G TaskRatbi

1 rata e
Complﬂ!“%r:wm

What is the
Sharing Economy?

The sharing economy refers to

the growing marketplace of
ecanomic agreements batween
two parties, usually enabled
by a digital platform, which
enables use or consumption of
a product, service, or activity
without full ownership.

ARA
3 outof 4

people believe they will increase
their sharing of physical objects
and spaces in the next 5 years.?

i | 1 i
3 million
people from 235 countries
have couch-surfed *

STV —TE A=K PYTDESRR%Z ., [BE5RIDLIBE/LE

BREICTDE, TNIHOFEZERS | EENDNG -

For the average Retail wage worker? 522 440 a year
For the Federal Minimum Wage!' 512,956 a year

e
VO
2.2 million

bike-sharing trips are taken

How can your products and services thrive in the sharing economy? i e
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The Wall Street Journal
Silicon Valley Doesn’t Believe U.S. Productivity Is Down

Contrarian economists at Google and Stanford say the U.S. doesn’t have a productivity problem,
it has a measurement problem

The ‘free’ problem

But the only way goods and services move the official U.S.
productivity needle is when consumers and businesses pay for them.
Anything free, no matter how much it improves everyday life, isn’t
included.

Many in Silicon Valley say it is just a matter of time before new
innovations surface in salable products and goose the official
productivity tally. First, though, businesses must harness the
innovations to the products they sell. Driverless car technology, for
example, won't hit city streets for a while.

U.S. productivity, meanwhile, has hit the skids. From 1948 to 1973, it
grew at an annual average of 2.8%. The rate through the 1980s
slowed to half that, even as computers spread through the economy,
driving everything from welding robots in auto plants to bank ATMs.

Is GDP outdated?

The U.S. Labor Department has sought to update its GDP measure
over the years to include more intangibles, such as adjusting for
higher quality. Productivity measures of computer chips, for example,
are periodically updated to account for faster speeds. But critics say
the process lags behind badly.

. . . . . , The economy also needs time to make use of new capabilities before
Google Inc. chief economist Hal Varian says sluggish U.S. productivity doesn’t reflect they show up in productivity numbers. James Manyika, who heads

a high-Fec':h wave of innovation§ thgt save people time and money. ‘There’s a lack of technology research at McKinsey & Co.’s San Francisco office says,
appreciation for what's happening in Silicon Valley,” he says, ‘oecause we don'thave  «a |ot of the technologies we're most excited about are relatively
a good way to measure it." Photo: Alison Yin for The Wall Street Journal new.”

McKinsey has compiled a list of more than 100 disruptive
MOUNTAIN VIEW, Calif.— Google Inc. chief economist Hal Varian is an evangelist ~ technologies—cloud computing, for example—and most provide

for Silicon Valley’s contrarian take on America’s productivity slump. what economists call “consumer surplus,” the extra benefit from
. technology above the price paid.

“We have all these benefits,” he says, “but we’re not paying for
them.”

ti# - The Wall Street Journal  July 16, 2015 Copyright © 2015 Accenture. All rights reserved. 18
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Digi-Capital Mobile Internet Unicorns Q2 2015

Over $100B

$20B to ssoB/ m - y\

$10B to $20B /ffs Emg@mﬁ\

$5B to $10B 5 oropbox ) spotity -+ fitbit KB 75854
0 daumkakao \“ CgnEmms=.. o coupai: stripe ERE

Zzillow &8 %{ﬁ@;’i “ﬁfm*" 8@2 mixi
UC eb

cookpad @
Qamﬁl bud u-com H&!E nm 5 Ho =T EY e GLOBAL FASHION | GROUP

snapdeals .yelp u* “SPOWA (i} shopify () momo grubHub [yt

yberAgent

$1B to $5B

@vzsz QOLA DNt @colopl box Snstacart [N BEwree:s Qrsw Zoopla
Mzynga Etsy Cutt adgen . . g'y‘fb ® B z,,§_y|||q la¥iada COM2\US
U 2 feitpoe C Rl Eaar%  crrnps  GlLL ﬂ Soragi  [AEAEE]D

- 062@ T Lookout €} EEE (2 sHazam @ mobile g zomato

uuuuuuu
© Digi-Capital 2015

Copyright © 2015 Accenture. All rights reserved. 21



[(2F] BLHERSAZIIEIBERDOD ?

1 IN=232% HE T U I AT LAFIEZITI B - XKZ B ADSHIITE R THZ R

FHELEIRTELURL,

4. 51—V R E

5 HiadbiEn

SRELRFIX - Bt R R I — )L Me HAR
hTER (REIEA)
EIREREZ(OET SR

3.b5&2EHd{LiHH

EAEEZEH

o ISVRI7ITAST R

o EABHZRERBRRETEINSNN
o J\()5-2%153{LHEH

FIRUEWHR
(AR ) DBATELL,

TAT T - it

1R =REZ Y b

(1)

- BEE-ESA. #h-tHE0osTo
ANEF BB FEZ3KIR

- ERFmOER (EF-MEEH
%)

BNk

2 RO R = ERE

A=T014I)N—->3>DEHR

o ADJgEZuJEEL I B FAE (BPRAVFE
BTERW)

o PERNICIENMZEIEBIAIEE(*E

AR Fr—- AMBERK)

Copyright © 2015 Accenture. All rights reserved. 22



